
 
 

 
 

 
                  
 
   

 
 
 
 

    
 

 
 
  

 
 

 
 

 
 
 
 

 

   
 
 

 
   
 
 
 
 
 
 
 

                       

 

   
 

 
 
 

   

   

 

   
     

   
     
   

   
   

 
   

   

 
     
 

       
      
     

     
 

               

 
 

 
 

   

   
   
 
 
   

         
 
 

   

   
     

     
   

     
   
   
 

 

     

 
 
   
   
    

   
 
 

   

   
 

   

 
     
     

   

 

 

 

     
   
 

   

   
   
     
   

   
   
   
 
     

 
   
     

 
   

   
     

 
   

 
     

     
     
   

   
   
     
   
  

   
    
   
   

     
 

     
   

   
   
   
   
   
     
   

 

 
     
   
   

   
   
     
   

     
   

   
   
     

 
     

 

 
 

 

 
 

   
 
 
 

 
 

382 LAWWRENCE COURRT 

WYCKOFF,, NEW JERSEY 07481 


2001 970-2222
 
jimpalu mbo@verizon.nnet 


JAMES M. PPALUMBO 
PRESIDENT 

June 21, 22011 

Ms. Verenna Radulovic 
Product L abeling 
ENERGY SSTAR Programm 
U. S. Enviironmental P rotection Ageency 
1200 Pen nsylvania Avee. 
Washington, DC 204600 

Re: Commments to Ene rgy Star Draftt 1 6.0 Specifiications 

Dear Amaanda: 

The Plasmma Display Co alition (PDC) members aree among the wworld’s most t respected mmarketers and 
manufacturers of high quality and hhigh performaance plasma HDTV and LC D HDTV. Thee PDC and its 
members have consistently supportted ENERGY SSTAR programms and objecttives which h ave been ver y 
successful in creating eenergy efficieent big screenn plasma HDTVTV. In fact, 20111 plasma HDDTV’s are gennerally 
60% moree energy efficcient than 20008 models. 

We continnue to believee it is in the bbest interest oof the Americcan consumerr that the ENEERGY STAR loogo 
and brandd represents aan importantt informationaal message annd tool repre esenting energgy efficient 
products without sacri ficing producct performancce and size. AAccordingly, thhe PDC is ple ased to offer our 
commentts regarding thhe on‐mode wwattage cap ffor large scre en TV’s and tthe effective ddate for ENERRGY 
STAR 6.0. 

ON‐MODEE CAP 

The 6.0 sppecification d ictates an 85 Watt cap begginning at thee 50” screen size which wee believe is 
contrary tto the best in terest of the ENERGY STARR program annd logo and bbrand, and wil e andll limit choice 
guidance for consume rs who seek tto purchase oof desirable ENNERGY STAR big screen prroducts. Rathher 
serving ass a source of aadvice for eneergy‐consciouus consumerss, the programm now appeaars skewed tooward 
smaller sccreen sizes . AA review of thhe ‘On‐Mode vs. Screen Si ize’ scatter pl ot included inn the 6.0 propposal 
indicates only 20% of aall the modelss eligible for EENERGY STARR are 50” and above. We ssuspect sever al 
models inn this group wwhich exceed the 6.0 cap a re rear projecction LCD bassed models ass opposed to the 
most desiired high‐perfformance flatt panel plasmma HDTV or LCCD. 

mailto:mbo@verizon.nnet


 
                             
                                    

                                 
                             
                               

                            
                               
   

 
                               

                               
                             

                                    
                                   
                             

                                 
       

 
 
     

 
                               
                                       

                                
                                  
                               
                   

 
                                   
                                
                               

                                   
         

 
 

  
 
 
 
   

 
 
 

     
 
     

 

Consumers purchase preference and desires continue to be directed toward big screen flat panel HDTV. 
Supporting this trend is the YTD sales performance of plasma HDTV. For the first four months in 2011, 
plasma HDTV is 27% ahead of for the same 2010 period. Retailers meet this demand in merchandising 
plans and manufacturers meet this demand in their engineering, production and marketing plans. At the 
same time, it is most beneficial for both manufacturers and retailers to sell larger and higher 
performance HDTV. For ENERGY STAR to implement a program directed toward smaller screen sizes 
contradicts the efforts of both retailers and manufacturers and we believe that the proposed cap limits 
consumer choice. 

The Plasma Display Coalition is opposed to an artificial 50” and larger cap which disregards ‘power 
proportional to screen size’. We propose eliminating the cap which begins with 50” and instead consider 
a ‘power consumption proportional to screen size’ approach that will give consumers an opportunity to 
purchase a “best in class” ENERGY STAR HDTV. To this end, we propose the EPA formula be applied 
from 200 inches and up through the 65” screen size. In implementing this plan, we believe the ENRGY 
STAR program will experience a balanced proportion of small and large screen HDTVs, giving consumers 
a wider choice among screen sizes while at the same time better aligning with both retailer and 
manufacturer business plans. 

6.0 EFFECTIVE DATE 

ENERGY STAR 5.1 will be implemented September 30, 2011. Should 6.0 be implemented in spring in 
2012, 5.1 will have been in effect for a short 6‐9 month period. We see no benefit (but rather confusion) 
in having ENERGY STAR 6.0 begin in spring 2012. Alternatively, we recommend beginning 6.0 in April 
2013. This coincides with the full implementation of new 2013 models and the selloff of older 2012 
models in stores. Additionally, the proposed effective date of spring 2012 does not recognize the design, 
testing, and labeling burdens to manufacturers created by specification transitions. 

The Plasma Display Coalition and it members have a strong interest in the success of the ENERGY STAR 
program at retail and with consumers. We’re proud that energy use by Plasma displays has been 
reduced significantly and we encourage deployment of a plan that recognizes energy efficiency in a class 
of product to give consumers guidance and choice. Capping energy at 85 Watts in 50” and above serves 
no real purpose for consumers. 

Respectfully, 

Jim Palumbo 

James M. Palumbo 
President 
Plasma Display Coalition 



   
 

 
 
 
 
 
 
     
     

 
           

 
         

   
 
         

201 970‐2222 

www.plasmadisplaycoalition.org 

LG ELECTRONICS USA 
John I. Taylor 
Vice‐President 
Public Affairs, Government Relations and Communications 

PANASONIC COPROATION of NORTH AMERICA 
Peter Fannon 
Vice‐President 
Government Affairs and Technology Policy 


