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CBS Interactive is the premier online content network for information and
entertainment. Our brands dive deep into the things people care most about across
news, sports, entertainment, technology and business.

With hundreds of millions of unique visitors from around the world each month, CBS
Interactive is a global top 10 web property and the largest premium content
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Premise & Goal of Program i

Premise

U.S. Utilities have a unigue opportunity to transform the business
and consumer electronics energy efficiency market through
thought-leadership, social and financial incentives.

Goals

Install national Business and Consumer Electronics Energy
Efficiency Program

Increase Stocking, Promotion and Sales of Energy Efficient
Electronics

Capture energy savings
Meet EM&YV requirements
Push standards (Energy Star, CEE) higher for greater efficiency
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Program Concept
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Save More with PG&E

Energy Efficient Products

PG&E= Buzinezs and Conzumer Electronics Program iz leading the
way by addressing the needs of our customers at home and at
work. We are working with retailers and manufacturerz to bring the
highest-efficiency TV's, deskiop computers and monitors to market
and make them readily available to conzumers at key retailer
locationz. To ea=ily identify these productz, just look for the PGEE
zlickers.
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» Dynamicall displa¥the PG&E
SAVE MORE logo to users from
the specified zip codes for
gualified products across a
targeted list of retail sites

» Logo unit expands on hover to
provide benefits of energy
efficient electronics and
influence purchasing behavior

» Custom 'single snippet of code
allows for easy integration by
retailers and seamless content
updates on behalf of PG&E

» Automatic backend updates to

support new products as they
are available in the retailers’
online catalog
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Success Story COStCO Content Solutions

UIZID E '-..'|2|-;:_'1',‘."ﬁ L Rl 2 v e 5 Bl P

S 1080p LCD HOTV

FLa MO 10000 i Sl ey 8
Ambient Light Sermor | [JYR——
- & 1R

2.year Warranty s
mem FEITITY *

Rated o 0 ol 20 HRAPAY L

Foiw Big Fri

5459.99

TELEVISIOMNS

Wiatch and save.

m ERERGTT ST AR puaifesd T sre dD percent mory o e T
TOY R D0 7w (8 Pl Tel ENERT Y BTAE 0 eyl
Trom i lerd TV, b2 Fa-rmady e B argen! fal-giroer

1204z Aom

T TR

=E] AT WL

Prodiact Dotall [EEEEES Prodoct Farderws (11

TR B Sy Ul TErey e W ik il il el Coalto cuzn e Fud ale o (P e 8 i £84 @Nd Cir iy s,

BOMNUS 180 m

AR L AT H

©2009 CBS Interactive Inc. All rights reserved. Used by permission.



Success Story : Costco e

Over 300,000 logos server — 21% interaction with hover.

Quote from Scott Brand @ Costco “Having the PG&E Energy
Savings logo on Coscto.com has enabled our valued customers to
educate themselves on energy efficient products at the buying
decision moment has truly been a great addition to our site”

Customer Experience: Create a consistent experience for your
users

Greater than 50% of shoppers will research on retailers web site
prior to going into retail stores

Sustainability:
Manufacturers (Creating energy efficient products) AND
Consumers (Buying the right products) AND
Retailers (Providing the right products to the marketplace)

2009 CBS Interactive Inc. All rights reserved. Used by permission.



Success Story: Costco

Expanding to new utilities required no
work from Costco

m LOCATIONS ORDER BY ITEM # SHOPFING LIST ORDER STATUS MY ACCOUNT CUSTOMER SERVICE CHECK OUT CART maf

=—C0oM BUSIMESS DELIVERY | PHARMACY : SERVICES | PHOTO | TRAVEL : REBATES | MEMBERSHIP | IN THE WAREHOUSE

What's New  Appliances  Automotive  Baby & Kide  Computers Electronics Entertainment
Grocery & Floral Hardware Health & Beauty Home Jewelry Office Products QOutdoor

Funeral  Furniture & Decor
Sports & Fitness View All

: » CLICK HERE TO LEARN ABOUT NEW & FEATURED ITEMS, SPECIAL
LOGH _‘%a":" B Al [=](eo] EVENTS, AND MORE AT YOUR LOCAL COSTCO WAREHGUSE

4 electronics | televisions | led tv

U I Z I D | < Previous Product | Hext Product > [E] Addto List () Print Page
£ \IZIo 32" Class
ENERGY STAR]

LED Edge Lit LCD HDTV
Full HD 1080p

Ambient Light

2 Year Warrar

ltem # 996320

$399.99

Shipping & Handlin

Top Sellers in LED TV

The estimated del
3 - 5 business da

FIND THE MOST EFFICIENT TVS

« Learn Mare A TV labeled with the orange Energy Forward bution
exceeds ENERGY STAR® specifications. It's

guaranteed to be the most efficient and technologically
advanced TV available, engineered to use less energy,
be better for the environment, and save you money.

Product Details [ Shipping & Terms H Product Reviews ]

Thig item may currently be in stock at your local Costeo Warehouse for

PUBLEC UTRITY DHSTRICT NG 1




C N ET . C O m . cnet Content Solutions

Reviews

Reviews
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pixels and showed no signs of ghosting or input lag. WWhen displaying text in the games,
however, it looked naoticeably blurry.

The optimal viewing angle for a monitor is usually directly in front, about a quarter of the
screen's distance down from the top. At this angle, you're viewing the colors and gamma
correction as they were intended. Most monitors are made to be viewed only at that
angle. Depending on its panel type, picture guality at nonoptimal angles varies. The Dell
INTS10M was made with a TN panel, which usually shows dramatic color shifts with angle
changes. Mot surprisingly, the INM1910N's screen got noticeably dark when viewed from
below and too light when viewed from above. Viewing images from any angle other than

Unreal Tournament 3 and YWorld of Warcraft both looked decent running at 1,366x765 W looked at "Kill Bill: Yol 1" on DVD and & number of 1080p movia fles from

Microgoft's WY HD Showecase. Movies on the HP looked great, thanks to the display's
deep hlacks, but its contrast wasn't quite as good as the best weve seen.

Unreal Tournament 3 looked good running at 2,560:1 500 and showed no signs of
ghosting or input lag. Vibrant and deep color, along with a high brightness, gave the game
an eye-poppingly pleasant look. There's really nothing like gaming at 2 560:x1,600.

Wye also looked at some high-resolution photos and found the colors were accurate and
vibrant, proving that the two aren't mutually exclusive.

The optimal viewing angle far a manitar is usually directly in frant, about a quarter of the

the aforernentioned optimal one is not recommended.

Juice box

Dell INT910N Average walts per houl
On (default luminance) 16.1

On (max luminance) 17.9

On {min luminance) 86

Sleep 0.3

Calibrated (200 cd/m2) 17.9

Annual power consumption cost $5.01

Score Good

uice box
iP LP3065

On (default luminance)

on {max luminance)

On {min luminance)

Bleep

Calibrated (200 cd/m2)

Annual power consumption cost
BCOre

2

Average watts per hour

133.62
133.62
62.75
1
95.12
$40.55
Poor




What Drives Consumers to buy
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Notebooks

Top Most Important Notebook Features m2010 = 2009
Base: Those planning to purchase a Notebook in the next 6 months

Performance (e.g. processor, RAM, etc.) 80.0%

i )
Price 73.5%

Battery life 63.0%

Operating system 58.6%

. _ .
Overall size/weight 44.8%

Portability 43.9%

0,
Brand 35.0%

Style / Look of device 30.9%

0,
Warranty SR

Energy efficient 25.0%

0,
HD screen 24.4%

Upgradeable 23.9%

Compatibility with other products 2Lt

Blu-ray player e

0,
Touch screen ASE

Other (please specify)

Q: Which product features are important to you when considering purchasing a new notebook? Please select all that apply.
_Source: CNET Shopping Study (November 2010); Data includes the following sites — CNET Front Door, Reviews, TV, and Shopper users
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What Drives Consumers to buy
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Desktops

Top Most Important Desktop Features m2010 2009
Base: Those planning to purchase a Desktop in the next 6 months

88.6%

Performance

. 72.4%
Price

. 61.2%
Operating System .

Upgradeable —

34.4%
Brand .

S 30.1%
Compatibility with other products .

28.1%
Warranty .

. 25.9%
Looks stylish .

- 25.4%
Energy efficient (green features) .

14.0%
HD DVD/BIu-Ray .

4
Touch screen

Q: Which product features are important to you when considering purchasing a new notebook? Please select all that apply.
__Source: CNET Shopping Study (November 2010); Data includes the following sites — CNET Front Door, Reviews, TV, and Shopper users
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Thank You

Phil Canavan
CBS Interactive
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