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Co-Branding with Utility Partners
 

Heat Pump Water Heaters offer a great 
opportunity for our customers to save a 
tremendous amount of money annually on their 
utility bill as well as improve energy efficiency in 
their community. 
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Co-Branding with Utility Partners 
Utilities Have: 

• Programs 
• Web sites 
• Rebates 
• Tri-folds 
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Co-Branding with Utility Partners
 

Utilities Need 

• Products 
• Showrooms 
• Price tags 
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A Co-branded Campaign
 

Multiple brands 
Multiple incentives 
Multiple locations 
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A Co-branded Campaign 
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 We  SELL 

 

A Co-branded Campaign 

Simple Steps for Success 

Lean on what retailers do best: 
product. 

Listen to our marketing strategy:Allow 
price first, education second 

When you market with a retailer, EE 
products sell at a greater velocity. 
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Creating Velocity Through The Retailer
 

• Win –Win –Win 
Customer Utility Retailer 
Save on Product EE Savings Sales 

Save on Energy Costs Enhanced relationship 
with Customer 

Enhanced relationship 
with consumer 

Peace of Mind Associated with savings 
for end user 

Associated with EE 
solutions 
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Creating Velocity Through The Retailer
 

•	 Sears consistently works to educate associates and customers in 
benefits of EE 

• Price = draw = opportunity to educate = 
transformation 
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Additional tools
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In Closing
 

•	 Expect an increase in sales traffic 

•	 Utilize our knowledge of our customer base to market to 
them 

•	 Create a Sense of Urgency – don’t let them miss a great 
deal! 
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