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U.S. Lighting Programs: Offeringsg g g g 
• 423 individual product promotions reported by 138 Energy Efficiency 

Program SponsorsProgram Sponsors 



U.S. Lighting Programs: Budgetsg g g g 



   

U.S. Lighting Programs: Eligibilityg g g g y 

• Over 91 million residential customers are eligible 
f f ENERGY STAR li h i i ifor some type of ENERGY STAR lighting incentive 



  
U.S. Lighting Programs: 
Promotions by Type Promotions by Type 



 

  

U.S. Lighting Programs: Impacts 
of EISAof EISA 

• Preliminary partner feedback via Webinar 

• Halogens as baseline, raising to CFL levels 

• Partner strategies consisting of special 
promotions co operative advertising lightingpromotions, co-operative advertising, lighting 
controls, etc. 



    

      

Regional Overview 
NortheastNortheast 

•	 Over 16.3 million residential customers are eliggible for 
some type of ENERGY STAR lighting promotion 

• 18 Program Sponsors provided information 
• Most annual lighting program budgets in the Northeast 

are in the $1-$10 million range 
• Lighting Programs are deliveredLighting Programs are delivered 

through statewide collaborations 
• Partners are collaborating on a 

Northeast Lighting Strategy 
• Clear and consistent consumer 

messaging is a key goal for 2012messaging is a key goal for 2012 



 

Regional Overview 
NortheastNortheast 

* Other Products - CFL w/pin base, DLS, Ceiling Fans, Vent Fans, New Construction, and 
Miscellaneous Commercial Incentives 
* Other Promotion Types – Varies or Not Provided 



Northeast Regional 
SnapshotSnapshot 



     

Regional Overview 
MidMid-AtlanticAtlantic 

•	 Over 11.9 million residential customers are eliggible for 
some type of ENERGY STAR lighting promotion 

• 6 Program Sponsors provided information 
• Most annual lighting program budgets in the Mid-Atlantic 

are in the $1-$10 million range 
• Partners in region are largelyPartners in region are largely 

IOUs, and some co-ops 
• In 2012, most partners will 

include LED lamps and fixtures, 
and some will offer specialty 
CFL bulbs and torchieres 



 

Regional Overview 
Mid AtlanticMid-Atlantic 

* Other Products - CFL w/pin base, DLS, Ceiling Fans, Vent Fans, New Construction, and 
Miscellaneous Commercial Incentives 
* Other Promotion Types – Statewide Education Effort 



Mid-Atlantic Regional 
SnapshotSnapshot 



     

Regional Overview 
MidwestMidwest 

•	 Over 14.8 million residential customers are eliggible for 
some type of ENERGY STAR lighting promotion 

• 51 Program Sponsors provided information 
• Most annual lighting program budgets in the Midwest are 

under $1 million, with about 20 under $250K 

Partners incl de large IOUs and • Partners include large IOUs and 
many MUNIs and RECs 

• IN jumped into lighting in 2011j p g g 
• IL, OH, MI continue to ramp up; 

WI Focus on Energy 



 

Regional Overview 
MidwestMidwest 

* Other Products - CFL w/pin base, Vent Fans, and Miscellaneous Commercial Lighting Incentives 
* Other Promotion Types - Loan, Mid-stream, Recycling, Trade-in, TBD, Varies 



Midwest Regional 
SnapshotSnapshot 



     

 

Regional Overview 
SoutheastSoutheast 

•	 Over 14.2 million residential customers are eliggible for 
some type of ENERGY STAR lighting promotion 

• 15 Program Sponsors provided information 
• Lighting program budgets in the Southeast are mostly 

less than $250K 
• Partners include a mix ofPartners include a mix of 

investor-, municipally-owned 
utilities and co-ops, distributors 

d t  t  d  l  l  tand state and local governments 
• CFLs have been king, but 2012 

will introduce specialty bulb andp y 
LED programs 



 

Regional Overview 
SoutheastSoutheast 

* Other Products - CFL w/pin base, LED Fixtures, DLS, Ceiling Fans, Vent Fans, New 
Construction, and Miscellaneous Commercial Incentives 
* Other Promotion Types – Fundraiser or Not Provided 



Southeast Regional 
SnapshotSnapshot 



 

 

    

Regional Overview 
SouthwestSouthwest 

•	 Over 9.5 million residential customers are eligible for some type of 
ENERGY STAR lighting promotion 

• 18 Program Sponsors provided information 
• Lighting program budgets in the Southwest are a mix of smallerg  g  p  g  g  

(less than $250K) and larger ($1-$10 million) budgets 
• Partners include a mix of investor- and 

municipally-owned utilities and co-opsp y  p 
• Some partners introduced LED 

incentives in 2011; others offering EISA 
education 

• Expect larger lighting program changes 
in 2012 

• Some partners reconsidering lighting Some partners reconsidering lighting 
programs due to rising baselines 



Regional Overview 
SouthwestSouthwest 

* Other Products - Miscellaneous Commercial Incentives 
* Other Promotion Types – Commercial Custom Incentive 



Southwest Regional 
SnapshotSnapshot 



Regional Overview 
WestWest 

•	 Over 29.3 million residential customers are eligible for some type of 
ENERGY STAR lighting promotion 

• 30 Program Sponsors provided information 
• Lighting program budgets in the West are large; most have annual 

budgets of $1-$10 million and two report budgets over $10 million 
• In 2011, CA IOUs are running LEDg

pilots as well as continuing to promote 
basic and specialty CFLs 



Regional Overview 
WestWest 

* Other Products – Decorative Light Strings, Vent Fans, or Miscellaneous Incentives (e.g., Super Lamps) 
* Other Promotion Types – TBD, Trade-in, or Not Provided 



West Regional 
SnapshotSnapshot 



Regional Recapg	 p 

• Lighting programs offered in every region, 
varietyy of deliver yy methods, varyyingg budggets 

•	 Regions have different approaches, but 
significant savings in lighting programs remain 

•	 General feedback indicates progressive 

expansion
 

T i t 1 00PM i Li hti P tf li Pl iTune in to 1:00PM session on Lighting Portfolio Planning 


