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2012 was the year for change in lighting.

What happened

Implementation of EISA
standards

Lighting Facts Label
appears on all packaging

Emergence of good
quality LEDs at retail
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What It meant

Educate about new
lighting options

Introduce lumens as the

basis for determining how

much light you need

Explain a new technology,
and how to find the best

quality products




Our Approach in MA & RI

e Understand customer perceptions of lighting changes
through focus groups

e Be in market with tactics that inform and educate during
transitional periods
— Q1: EISA & lumens education
— Q4: LED education
— Ongoing: Lighting Catalog

e Continue to leverage partnerships with manufacturers and
retailers to reach customers

- CELEBRATING
e« Make it easy for the customer
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Value ENERGY STAR brings

Identifiable symbol for quality and superior product

performance at retail

— All messaging and marketing materials includes the ENERGY STAR
logo

— Important for new lighting technologies such as LED replacement
bulbs

e Consumers know it means — and purchase qualified

products?

— 85% of households understand the meaning and purpose of the
ENERGY STAR logo

—  78% of households knowingly purchased an ENERGY STAR qualified
product

1Source: National Awareness of ENERGY STAR® for 2011: Analysis of CEE household survey
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Consumer Focus Groups

e Conducted ten focus groups in 2011
e Two groups: Experienced Users & Novices

e Key findings included:
— Not aware of, or clearly understand, EISA legislation

— Lack of awareness in the variety of bulbs that will be available in
stores

— Significant support for educating on watts to lumens transition is
needed

e 2012 marketing strategies were developed to address
findings from the focus groups
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Q1l: EISA & Lumens education

I

e Launched EISA & Lumens —

consumer education

advertising campaign: save

— Radio Ads

—  Print pobr

— Blast E-mails 4 .- © e
e Developed in-store and online

tactics such as: save

— YouTube video, loaded to a QR

code, explaining lumens and CCT save

—  GE retail promotion it W

— Facebook Sweepstakes & posts P ﬂmﬁgd ﬁ"f‘{ ,% e
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Q1l: EISA & Lumens education
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Q1l: EISA & Lumens education

Search

facebook Search

Q “ Ashley |

o | Mass Savers Timeline ~ March ~ .Highnghts - |

Mass Savers
March S @

Like - Comment * Share

Steve Linsky » Mass Savers
March4 @

Unbke - Comment

£ Mass Savers

March 3 via HootSuite @

Hey Mass Savers, are you looking for some educational, fun and

earth- friendly craft activities? A great way to teach your children
about recycling is to make crafts out of recycled materials! Please
Share what kinds of other green crafts you do with your children!

Like * Comment * Share 21 53

+ Liked

Will you be the lucky Mass resident to win up to 45 FREE GE Lighting LEDs and CFLs for your home, a value of $18007
Enter the Mass Saver's Home Lighting Makeover today and don't miss this amazing opportunity from the Mass Savers,
Click on the "Sweepstakes” tab to enter and be sure to share with your friends and family!

i3 @z

anyore that misses adding this Facebook page (in Mass.) is missing the "Energy Boat". Great site, great page...

&1 B

Mass Savers
March 3 via HootSuite @

Mass Saver's Home Lighting Makecover is here! Enter today for
your chance to win up to 45 FREE Lighting LEDs and CFLs for your
home, an $1300 value.

Click on the "Sweepstakes" tab and enter today!

Like * Comment * Share g3 Pt
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HOME LIGHTING MAKE’VER
" Detals | Enter Sweepstakes  Invite Friends

Mass Saver's Home Lighting Makeover

MASS SAVER’S
HOME LIGHTING

MAKE@VER

Enter Sweepstakes

MO PURCHASE IS NECESSARY,

Find Premations | Your Promstions

mass save
ENTER FOR A CHANCE TO WIN |

About  Official Eules  Privacy

Prize Details

Up to 45 EMERGY STARE qualfied residential compact
Rusrescent lenps (CFLs) ard boht emiting diode bulbe
(LEDs) prowided by Genaral Electric, The hicky wirner wil
ok, with the Mass Save homa snargy asessment baam fo
sehect the amcunt and type of bulbe Lo makeover their
hores, Bulbz typez inchudes: Aelamp, reflecior, globe, bullet,
capoue, dmmable, and threeway,

Prize Eligibility
Only persons residing in Massachuselts who are ot least 13
ears of age can enter,

taboes Starts
March 03, 2012 @ 12:00 am (EST)

s Ends
March 10, 2012 @ 10:59 pm (EST)

Need more Details?
Roaad tha Official Redes

About the Company

Mass Saved & an indialive sporcored by Massachezetts gas
s alectric ulilties and enargy sfficikency service providers,
The Sponters of Mazs Save work closely with the
Massachematts Departrant of Errgy... [more]




Q4: LED education

e Launched LED awareness

nationalgrid cam pa| g n:
LEDs —  Online banners
Sa\/e provide .
with ENERGY STAR brilliant, — Retail POP
Special Pricing dimmable, —  Philips/Lutron Promotion at
S focused The Home Depot
light

e Increased LED promotion
via social media:

— Mass Saver Deal Tip
promotion

:
— Frequent Facebook posts on
,, Mass Saver’s .- ié W LED i i
| s, their benefits, and on-
- (] . : ’ ’
_ LED Deal Tip! —‘mass === going retail promotions
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Q4: LED education

e (Getting to know the LED
market

— Message Testing: targeting four
customer segments through
online ads to determine which
message points resonate

—  Customer Demographics:
Implementing in-store survey
to understand who is
purchasing LEDs

e (Goal: Better understand LED
market to refine strategies
for future advertising
campaigns

THE

CADMUS

—  GROUP, INC.

Did you buy an LED bulb?

Enter to win a $50
Home Depot Gift Card

It's easy! Simply fill out the survey on the

1 back of this card, fold it up, tape it closed and
N drop it in your mailbox!
\
va[? ) $50 gift carchs to Home Depat. Hames chosed at ras m s
;-@ ey o

evved,
uuuuuuuuuu be recerved by 10731720 zM sthe 18 mdﬁ ndheaowmehm
b4 o & enfry per household, Employees of Home Depot not eligible.

Massachusetts LED Survey
¢/o The Cadmus Group, Inc,
1426 Pearl Street, Suite 400
Boulder, CO 80302

Duscour\t maon ED Bro eh Q= EH Unitil
you by th o e

e e ey P




Ongoing: Lighting Catalog

e Opportunity to educate
customers
— ENERGY STAR
— Lumens vs. Watts
—  CCT
— Lighting Facts label

e Mailed over 160,000
copies

e Distributed over 50,000
copies in offices, at
events, etc.

THE

CADMUS

GROUP, INC.




Industry Partnerships

STANDARD
INCANDE:! NT

FOR ONLY $49°°

%? %? k?

Visite su tienda Lowe's mds cercana
y reciba ofertas en CFL’s.

Dot pricing o LD b
Yo by s Sprairs ot P £
g i a 1]
g = .
3 | o nationalgrid Philips 12.5 Watt LED bulb
- Recol: ial bl
EETa g o |~ Renlaces a 60 Watt incandescent bully S i e er
* Can last over 20 years

on todos los focas fuorescentas compactos J o Unitil FIUON 125 Dt Lao. b
calificados ENERGY STAR® &n paquetes de 4. Lt $12.97 R PHILIPS Mation Sensing switch.

m “MEYoraNDo, nationalgrid ﬁammn ‘I

T Ly S L T iy e 1

Para mas informacidn visite: MassSave.com/espanol
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Upcoming Challenges

e 2012 was a challenging year, but the challenge
has only begun!

— Still an overwhelming need for education: LEDs,
CFLs, lumens, CCT, debunking old and new myths,
dimming compatibility, etc.

— Finding new ways to reach consumers: How do you
reach consumers with a lot of noise in the market?

— CFLs vs. LEDs: How do market LEDs without
cannibalizing CFL sales?

e Solution: Continue to embrace partnerships and
new customer engagement strategies

C ‘ -
GROUP, INC.




Mark Michalski
The Cadmus Group, Inc.
617.673.7249
mark.michalski@cadmusgroup.com



mailto:mark.michalski@cadmusgroup.com
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