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ENERGY STAR as your Sales Partner: 
We’re Here for YOUWe re Here for YOU 

Use ENERGY STAR to increase sales and customer loyaltyUse ENERGY STAR to increase sales and customer loyalty 

Create Business Value Create Social Value 

Use ENERGY STAR to increase sales and customer loyaltyUse ENERGY STAR to increase sales and customer loyalty 
byby providing energy savings and environmental benefits.providing energy savings and environmental benefits. 

Create Business Value 
• Differentiation 

• Arm your staff with knowledge 

Create Social Value 
• Reducing energy use helps 

decelerate climate change by 
• Provide your customers 

products of choice 

• Grow your customer base 

preventing greenhouse gas 
emissions 

• Lower energy bills for your 
• Attract and retain customers 
• Help your customers save 

money and watch them keep 

Lower energy bills for your 
customers 

• Boost your brand’s 
environmental imagecoming back environmental image 
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ENERGY STAR as your Sales Partner: 
Leverage ENERGY STAR Brand InfluenceLeverage ENERGY STAR Brand Influence 
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The ENERGY STAR mark ranks among the highest level of influence on product purchase 

among all consumer emblems, similar in ranking to the Good Housekeeping Seal. 



      

 

 

    

 

ENERGY STAR as your Sales Partner: 
Take Advantage of ENERGY STAR Sales Value 

p 

Take Advantage of ENERGY STAR Sales Value 

In 2009 alone, Americans—with the help of ENERGY STAR—saved 
$17 billion on their energy bills and prevented greenhouse gas 
emissions equivalent to the annual emissions of 30 million vehicles. 
Consumer awareness and desire for efficiency savings is highConsumer awareness and desire for efficiency savings is high 
•In 2009, more than 75% of households nationwide recognized the ENERGY 
STAR label 
•Of households that purchased ENERGY STAR products in the past year: 

– 80% of them reported the label as influential to their purchasing 
decision

p

decision 
– More than 90% of them reported they are likely to recommend  

ENERGY STAR products to friends 

6
Sources: 1) EPA Office of Air and Radiation, Climate Protection Partnerships Division. National Awareness of ENERGY STAR for 2009: Analysis of 
2009 CEE Household Survey. U.S. EPA, 2010. 2) ENERGY STAR Overview of 2009 Achievements. March 2010. 



  

    

ENERGY STAR as your Sales Partner: 
Tools and ResourcesTools and Resources 

The ENERGY STAR Training Center: www.energystar.gov/training 

• Sales Training PowerPoint 
Presentations you can use to arm 
your sales force with knowledgeyour sales force with knowledge 

• Sell Sheets for each product with 
who, what, why, and how 

“At Gl ” i f• “At a Glance” savings for every 
product category 

• In-Depth Partner Resource Guide 

• Access to Campaigns, Calculators 

and more 

AWARD ALERT: Use it and get credit on your Partner of the Year application! 



  
ENERGY STAR as your Sales Partner: 
Tools and ResourcesTools and Resources 

ENERGY STAR Partner Resource Page: www.energystar.gov/partners 

• National Campaigns 

• Sales and Marketing Materials 

• Change the World, Start with 
ENERGY STAR 

• Awards 

• Manufacturer-Specific Resources 

• Access to Logos, Calculators and g ,
more 

Visit the site – your feedback is welcome! 



Leveraging Rebates 



  

 

Leveraging Rebates: 
Multiply the Savings Multiply the Savings 

•	 The 2010 Energy Efficient Appliance Rebate Programs were a 
huge success! huge success! 
– Opportunities continue 
– Check out “Recap of Rebate Success” this afternoon, 3:30-4:15, in 

Directors Row H 

• $100s of millions more from Efficiency Program Sponsors! 



  
 

Undetermined

Program Budget (millions)

$0 to $1.0

$1.0 to $5.0

$5.0 to $10.0

Income Tax Deduction 
or Credit

Sales Tax Exemption�

▲

  

Leveraging Rebates: 
Multiply the SavingsMultiply the Savings 

▲  

▲  
▲ 

▲ 

$10 0 and higher $10.0 and higher 



  
Leveraging Rebates: 
Multiply the SavingsMultiply the Savings 

National Average Rebate Amount Population Eligible for Rebates 



    

 

    

 
  

             

Leveraging Rebates: 
Find Rebates in Your Area 

Database for Incentives & Joint Marketing Exchange (DIME) 

Find Rebates in Your Area 

g g ( ) 
• Visit www.energystar.gov/DIME to find: 

– Appliance rebates in your area 
– I ti  t t t d d d Incentive amounts, start and end dattes 
– Name, location, and contact information of rebate sponsors 

• Retailers and manufacturers can also:Retailers and manufacturers can also: 
– Connect to local energy efficiency program sponsors (e.g., utilities) 
– Find joint ENERGY STAR promotional and marketing opportunities 
– Promote your program! Contact your ENERGY STAR partner account rep or Promote your program! Contact your ENERGY STAR partner account rep or 

e-mail efficiencyrebates@energystar.gov. 

AWARD ALERT: Use it and get credit on your Partner of the Year application! 
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AWARD ALERT: Use it and get credit on your Partner of the Year application! 
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Leveraging Rebates: 
www energystar gov/DIME 

• 

www.energystar.gov/DIME 



    

  

    

Leveraging Rebates: 
Guide to Residential Appliance Programs 

• Prefer paper? 

Guide to Residential Appliance Programs 

• Prefer paper? 
• Check out the ENERGY STAR 

guide to Residential Applianceg  pp  
Programs by Energy Efficiency 
Program Sponsors 
Copies available here on the • Copies available here, on the 
web, and via request to 
appliances@energystar.gov 



Ways to Get Involved 



     
Ways to Get Involved:
Change the World Start with ENERGY STAR Change the World, Start with ENERGY STAR 

TODAY, 3:30 - 4:30 ,
TOMORROW, 9:30 -10:30 

Directors Row 1 
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Ways to Get Involved: 
Promote Replacement of Older Appliances Promote Replacement of Older Appliances 

• The Opportunityy:pp 
– 	 Millions older refrigerators, clothes washers, dishwashers wasting 

water, energy, money 
– Millions of “second refrigerators” creating strain on the electricity Millions of second refrigerators creating strain on the electricity 

grid, people’s pocketbooks 

• Ideas: 
G S  S– Upgrade to ENERGY STAR and Save 

– How much is that second refrigerator costing you? 

• Resources 
– Go to www.energystar.gov/partners 
Click on “National Campaigns” 



 
Ways to Get Involved: 
Promote Recycling 

• The Opportunity 

Promote Recycling 

pp y 
– Large environmental benefits from recycling 
– Can result in new sales 

Id• Ideas 
– Partner with EPA, retailers and others to promote 

recycling in product literature and sales & marketing 
materials 

– Join RAD: Responsible Appliance Disposal (2:00pm) 
– Come up with your own creative campaign! 

• Resources 
– http://www.epa.gov/ozone/partnerships/rad/ 
– www.energystar.gov/recycle 



   

   

  

   

Ways to Get Involved:
Participate in Awareness CampaignsParticipate in Awareness Campaigns 

• Benefits of dishwasher • Benefits of dishwasher 
versus hand washing 

• Importance of using thep g 
correct type/amount of 
detergent 
Differences between • Differences between 
older and new, high 
efficiency clothes 
washers 

• Tips on selecting right-
size room air conditionersize room air conditioner 



         

Your Suggestions are 
Welcome!Welcome! 

• What do you need to assist in your ENERGYWhat do you need to assist in your ENERGY 
STAR sales and marketing efforts? 

• We welcome yyour ideas and suggestions forgg  
additional tools, resources, and product-specific 
campaigns. 



  
Thank you 
f S t f ENERGY STAR for your Support of ENERGY STAR 

Kristen Taddonio, Sales & Marketing Manager 
 

ENERGY STAR for Appliances
 

1-202-343-9234 
 

Taddonio.Kristen@epa.gov 


