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Customized outreach

Weatherization Initiative:
tying it all together
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Marketing Synergy EVERS=URCE

Understanding

Analyze and understand
what offers will be
relevant and resonate
with our customers

Broad multichannel

strategy that grabs our
Odza G2 YSNRBRQ | (
with relevant offers

Engagement

.

Provide datadriven insights that demonstrate our
understanding of the individual customer



Bridging Four Brands EVERS=URCE
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ASK ABOUT

ENERGY STAR mass save®
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ENERGY STAR Impact EVERS=URCE

Are you familiar with ENERGY STAR? Does the brand Eversource is an ENERGY STAR partner award winner.
influence your appliance purchase decisions? How does this affect your perception of Eversource?

8% l‘,

1%

2%

91%

m Yes. Yes.m Yes. No. m No. No. m Positively = Negatively = No Change
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A Different Approach to Stakeholder Engagement EVERS=URCE

Program Manager, Energy
Efficiency Consultant,
Program Analyst

The common approach we
had and we see from others:

A Responsible for overall program goals

A Tracks performance to goals

A Education/experience is usually not marketing

A Has a marketing budget

A Provides a portion of budget to an agency of
record or may have an4house marketing team
that helps with events, direct mail, media, etc.




A Different Approach to Stakeholder Engagement EVERS=URCE

‘ Total Home Energy Assessments: 11,

The common approach we
had and we see from others:
2016 Residential Program Managers

C 6 unigue goals x 4 territories X
electric and gas

‘ Total Special Home Visits: 3,506

‘ Total Renter Visits: 1,280

‘ Wireless Thermostats: 2,820

‘ Insulation: 4,205
‘ Total Bulbs Installed: 583,896 \



A Different Approach to Stakeholder Engagement EVERS=URCE

The common approach we had and we see from others:




Too Many Cooks EVERS=URCE
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866-527-SAVE (7283) + EVERSOURCE.COM
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An investment in efficiency can
help you reinvest in your business.
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A Different Approach to Stakeholder Engagement EVERS=URCE
Eversource New Approach

Residential Marketing Strateqgis!

C&I Marketing Strategist :A.




A Different Approach to Stakeholder Engagement EVERS=URCE
Eversource New Approach

NN

C&I_ Residential
Marketlr)g Marketing
Strategist Strategist

§
A

|
(.

Email Graphic Events Comms Copywriter Web  Museums/ PR
Designer Lead Content Educ Lead
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Informed Marketing
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Customers Are Multi-Dimensional EVERS=URCE

What do we know
about the homes
customers live in:

Size; Heat; Age;

Size or Scale

Who are they?
Household size?
Their motivations?
Personas?

Firmographic or Demographic
Characteristics



What Motivates Customers to Participate in EE?

A Recent email campaign to
promote online portal with A/B/C
message testing

A Integrated tools enabled
sophisticated analysis

AfiSave Mmessaged
outperformed other messages

promoti ng nNnSavin
nNComfort Il N Your

EVERS=URCE

A
better €Xperience for

Review your progress. y
our energy Planning,

‘:"'og in to Energy Savings Fian to revisit |
'\

\ |
L_ —ic anmshar ane of two 35 3 903l |

Let us help you save
through energy efficiency.

Energy Savings Plan s our free interactve. online planning tool that connects you to sawings

Log in using your Eversource.com username and password 10 leam how you use energy at
home

We'll provide you with ways to save without sacaficing comfort through energy efficiency
programs, rebates and incentves

You aiready have access 1o this free online tool Log in today to stan saving

JY QuunsO T

Eversource, 107 Sesden Street, Bestin, CT 06037
©2013 Copyignt Cantact  Privacy Policy




Measure Response to Understand What Resonates EVERS=URCE

4 R 4

% Clicked by Segment % Clicked by Message

5.00% 10.00%

9.00%

8.00%
7.00%
6.00%
5.00%
4.00%
3.00%
2.00%
1.00%
0.00%

Comfort Saver Comfort Message Save Energy Save Money

4.50%

4.00%

3.50%

3.00%

2.50%

2.00%

1.50%

1.00%

0.50%

0.00%

m Comfort Message B Save Energy m Save Money m Comfort m Saver

. .. . . .. YIS



I
Demographic Differences EVERS=URCE

4 R 4

% Opened by Age % Clicked by Age
45.00% 9.00%
40.00% 8.00%
35.00% 7.00%
30.00% 6.00%
25.00% 5.00%
20.00% 4.00%
15.00% 3.00%
10.00% 2.00%
5.00% 1.00%
0.00% 0.00%
31-40 41-50 51-60 61-70 31-40 41-50 51-60 61-70
m Comfort m Save Energy m Save Money m Comfort m Save Energy m Save Money
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Your Energy Insights

Account number: 51557312048

We are
competing for
our cus
attention.

® lioking 37%
@ Laundry 20%
Electronics 12%
ELECTRICITY
COSTS Caooling 12%
$103 ® cooking 12%
] Refrigeration T%

Ways to Save

Go out, stay cool

Shopping malls, libraries, movie theaters and other public places are keeping their
buildings nice and cool — whether you are there or not. Take advantage of these cool
spats by visiting them on hot summer afternoons. You can turn your air conditioning off
and save at home while you have an afternoon out




Benefits of Customized Communications

EVERS=URCE

Generic

Open rate = 289

12.5%
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Stay vigilant during hurricane season

Atlantic hurricane season ususlly pesks in August but can last through
November. Before 8 storm stnkes, make sure you and your family are
prepared:

« Build an emergency kit with essential items you and your family will
need for at least 72 hours.

« Charge your mobile phone and have s supplemental sccessory battery
to recharge it. Add any key numbers you might need during a potentisl
power outage to your phone’s contact st

Stay as far away as possible from fallen tree limbs and downed

65.3%

m Read = Skimmed = Glanced

EVERS=URCE

Your Energy Insights

Account number: 51557312048

Welcome to Energy Insights

Eversource wants o help you better understand how you use energy and connect you fo
ways to save money and energy. Each month, you'll receive a customized email with
insights about your recent usage and energy-saving fips. Ve hope you find them useful
and welcome your feedback. Reply to this email to let us know what you think!

You used 23% LESS electricity than efficient homes

Average Efficient Your

Home Home Home
699 524 406
kWh kWh kWh

March 2019

‘We base your comparison on several characterisfics of your home that can impact energy
use, such as size, home age, number of occupants, and local weather. Using this

information, we find homes that resemble yours and compare your energy usage to those
similar homes.

EVERS=URCE

Customized
Open rate = 36%

6.7%

13.0%

80.4%

m Read = Skimmed = Glanced




Future Enhancements EVERS=URCE

ENERGY STAR

CHOOSE YOUR WATER LEVEL

Get the most out of your GE Appliances washing machine by choosing
the amount of water that's right for your laundry.

Click below to find your ideal water level.

Dirt doesn’t stand a

chance against your IN THE
water level. Fill your MIDDLE
washing machine up

and wash the dirt

away.

A LITTLE

LEARN MORE ABOUT OUR NEWEST
TOPLOAD WASHING MACHINE




Weatherization Initiative

|dentify customers
who are good
candidates for
Insulation

Understanding

Engagement

EVERS=URCE

Deploy multichannel
message specific strategy
to target customers living
within a certain geographic
area

Utilize compelling data presented in ways that resonate

to entice customers to set an appointment



ldentifying Areas of Greatest Opportunity EVERS=URCE

O
N
FRAMINGHAM, MA 05
Ao '
Housing Styles ° 0
¢ 1. Ranches, Colonials, & Bi-Levels é
x 2. Cape Cod Style & Bungalows OO
o 3. Vietorians, Gambrels, and Mansards%b
7. Contemporary %C%
o 8. Other Single Fan&u{ﬂ\%} S \\




ONETO-ONE
Direct Mall

Emaill

S
WA/

RINENZE

Degrees of Personalization

_ @

HOME TYPE
Facebook

Gmall

EVERS=URCE

COMMUNITY |
Paid Search

GeoFencing
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Spell Out Costs Rather than Advertise Savings EVERS=URCE

&

NA home like yours typically

costs $3,600 to insulate, but

your out-of-pocket costs are
only $8000

17% 12%

m Rank 1

AVWe' 19% 7%
AWe'll cover 75% of the 9% 0
cost o
ASave 75% off 840 239% 39% 30% m Rank 3

m Rank 4
AHomes like yours typically

" save around $2,800 off the
costo

5% 18%




Emphasize Benefits for Customer, Not Just the Offer EVERS=URCE

et D% ¢ o : «Sell expertise -

° @y g @ 2 © S o 000
CQHSE@.ﬂtEy . f%miy &b§ g) We've insulated over
5 e & 132,000
Innovating and ) W |
& : K S % " Noneedto
: mc@rporatm@ B o ol

S s ( CQS 8 Insulate your home and
save thousands
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Amy lﬂ‘:indkiay Jen Gray Kara Marshall

amy.findlay@eversource.com jennifer.gray@eversource.com kara.marshall@eversource.com
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QUALITATIVE METHODS
FOR UNDERSTANDING YOUR
TARGET AUDIENCE



