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opportunity to offer new experiences
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don’t just connect the product.

take advantage of connectivity to provide new experiences:
new features such as learning, colors, voice, convenience
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benefits for the manufacturer

understand consumers

sell additional products /
g £ consumables
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new revenue streams
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Graphic from: http://olap.com/forget-big-data-lets-talk-about-all-data/



our journey

focus on one (1) product first
- benefit needed to be clear
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expand capabilities and link to ecosystems
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nail down critical features
- latency & security
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final thoughts

2

‘ Industry needs to drive best practices

(@

“connected” companies are in this together

Graphics from: https://blog.kaspersky.com/how-to-set-up-wifi-router/7014/ 5 E] Electrolux
http://www.rdgfundraising.com/blog/does-the-rising-tide-really-lift-everyones-boat/



guestions?

Nate Cho
Connectivity Program Manager
Electrolux North America
nate.cho@electrolux.com
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