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Overview

• 2008 Review/Brand Update

• Energy Legislation and Lighting

• EPA Plans and Programs



2008 in Review - Media



2008 in Review – Program Media



http://www.sharp.de/presse/pressedetails.php?pid=949&groupid=32&&presseart=1
http://www.ecologo.org/en/


2008 in Review – Efficiency Budgets

Growth in US Efficiency Budgets
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2008 in Review: Utility Funding for Energy 

Efficiency

Over $200 M

Between $100 - $200 M

Between $50 - $100 M

Between $30 - $50 M

Between $10 - $30 M

Between $1 - $10 M

Less than $1 M

No funding



2008 in Review – National Awareness

Awareness of ENERGY STAR 
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2008 Review: Brand Development
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2008 Review: Overall Success



Climate –
Federal Action on Climate Change

CO2 Cap and Trade  

• S. 3606 Boxer Lieberman

Warner “Climate Security Act”

Energy Legislation

• Markey bill:H.R. 889 –

“Save American Energy Act”

• Appliance Standards

Improvement Act



Climate –
State Action on Climate Change

Source:  Pew Center on Global Climate Change



Climate –
Federal Legislation on CO2

Source:  Pew Center on Global Climate Change





Climate: Strategies to Reduce

CO2

McKinsey, (2007)

Costs of less than 

$50/ton CO2



Climate: Strategies to Reduce

CO2

Source: McKinsey (2007)

* Modified due to EIAS standard

Annual 2030 GHG reductions from McKinsey Study (megatons CO2)
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Total = 750 megatons

Note:  Does not include operational and behavioral changes

Approx

Sector 

Totals

220 M ton

300 M ton

90 M ton

140 M ton



EPA’s 2009 Plans

• Continue to deliver energy efficiency 
infrastructure 

– Commercial Buildings

– Homes

– Products 

– Industry

• Position the brand to effectively meet 
growing needs



2009 Plans: Climate Choice

ENERGY STAR

Climate Choice



2009 Plans: Climate Choice

Draft criteria development underway

 Micro CHP

 Demand Response Lighting Ballasts/Drivers

 Advanced New Construction Homes

 Photovoltaics



• RLF 4.3 –

– Revision underway

– Marketing underway

• Occupancy Sensors

– Determine interest

– Development of a draft specification 

by the end of 2009

Lutron

2009 Plans: New Specifications



2009 Plans: Consumer Media 

Calendar

Q1 Q2 Q3 Q4

Preview product 

announcements

Seasonal Hits

•Print

•Broadcast 

•PR

Ongoing 

Communications

Long Lead Media Tour 

Heating

Home Sealing

Earth 

Day

Cooling

Home 

Sealing

Consumer behavior related to energy efficiency. 

Energystar.gov product pages, Newsletter, Opportuntistic PR

Media Outreach & Partnerships

J        F        M O        N        DJ        A        SA        M       J

CAL/

Lighting 

Energy 

Month

Heating

Home Sealing 

Holiday Light 

Strings 

Power Strips, 

Adapters

Electronics, etc

Electr-

onics, 

Gifts



Conclusions

• 2008 was a strong year

• Spending will continue to increase

– Program sponsors

– Legislative drivers

• ENERGY STAR (we) offer needed 

infrastructure for delivery

• 2009 Should be a great year!


