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D&R and Lighting 
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Lighting Market Profiles 
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All Data is Screened 
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Superior Results 
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The good news.  
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Big savings remain 

Source: D&R’s Residential Lighting Market Profile-2012, Figure 5 



15 15 

Big savings remain 

Source: D&R’s Residential Lighting Market Profile-2012, Figure 5 



16 16 

The bad news 



17 17 

The bad news 



18 18 

The bad news 



19 19 

Here’s the problem 



20 20 

Why is this a problem? 



21 21 

Why is this a problem? 



22 22 

Why is this a problem? 



23 23 

Why is this a problem? 



24 24 

So How Many Lamps Do We  
Need to Sustain Growth? 



25 25 

So How Many Lamps Do We  
Need to Sustain Growth? 

3.2 



26 26 

We need BIG increases  
in unit sales 



27 27 

We need BIG increases  
in unit sales 



28 28 

We need BIG increases  
in unit sales 



29 29 

It can be done 



30 30 

Types of strategies 



31 31 

Types of strategies 



32 32 

Types of strategies 



33 33 

Types of strategies 



34 34 

What role will LEDs play? 



35 35 

What role will LEDs play? 

800 36.80 24.00 19.20 15.20 11.60 8.00 



36 36 

What role will LEDs play? 

800 36.80 24.00 19.20 15.20 11.60 8.00 



37 37 

The Bottom Line 



38 38 

If you want to know: 
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