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Overview: ENERGY STAR Award Categories 

• There 2 types of awards to apply for: 

(1) Partner of the Year 
– Energy Management 
–	 New Home Builder New Home Builder 
– Home Energy Rater 
– Product Manufacturer 

(2) Excellence 
–	 Affordable Housing 
–	 ENERGY STAR ENERGY STAR 

Promotion 
–	 Lighting Retailer or 

Showroom – Program Delivery 
– Retailer 
– Service and Product 

Showroom 

Provider 

• All applicants screened for civil or criminal environmental actionspp
• All applicants screened for compliance with partnership and logo use requirements 
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Overview: ENERGY STAR Award Categories 
(cont’d)(cont d) 

• The Sustained Excellence 
Award is our highest honor 

• Selected by EPA no separate • Selected by EPA no separate 
application 

• Recognizes partners who have
earned the Partner of the Year 
award for several yearsy

• Achievements build year over 
yearyear 



      

 

Overview: General Instructions 

• What to submit 
– Executive Summaryy 
– Narrative 
– Supplemental materials (optional) 

Notifications 

• How to submit 
– via MESA (“My ENERGY STAR Account”) 

at www.energystar.gov/mesa 
To create an account: 1(888)782 7937 

 Application Receipt— 
within 48 hours 

 Status of application— – To create an account: 1(888)782-7937 
– Test MESA access well before the 

deadline! 

Status of application 
by January 26, 2012 

• When to submit 
– As soon as you can 
– Upload must be completed by 8 PM EST,p p y ,

December 2, 2011 



  

   

 

Overview: Executive Summaries 

• Mandatory and critical 
• 300 words max • 300 words max 
• Not included in overall page count 
• Used for award winners’ profiles in print and online material 
• Tips• Tips 

– Adhere to the 300 word limit 
– Include ~2 sentences that define your company 
– Be clear & conciseBe clear & concise 
– Provide highlights of application 
– Provide key accomplishments you feel make you eligible for 

recognition 
• 2011 accomplishments 
• Cumulative accomplishments with timeframe 

– Warning: You may be asked for information specific to your 
application type!application type! 



     

 

Overview: The Narrative 

• Help your reviewers—follow the application structure 
– Follow the order of the applicationFollow the order of the application 
– Organize narrative using application headings 
– Answer all the questions in your application 
– If there are tables in the application, use them 

• Include accomplishments 
– In 2011: provide details on how you have met application criteria during 

the yeary 
– Cumulative: i.e. “saved $3 Million in 2011 and more than $10 million since 

2001”) 

• Be concise • Be concise 
– Make metrics clear 
– Be clear about timeframe of accomplishments 

• Adhere to page limits 



 
      

   

  

  

Overview: The Narrative (cont’d) 

• Things EPA looks for: 
– A strategy runs through the application 

• Shows evidence of a strategic plan 
• Provides concrete examples of how you have communicated the 

value of your partnership with ENERGY STARvalue of your partnership with ENERGY STAR 

– Communication is key 
• Within your organization (employees vendors etc) Within your organization (employees, vendors, etc) 
• Outside your organization (the media, customers, community, 

etc) 

ENERGY STAR i l h– ENERGY STAR is central theme 

– Strong applications show comprehensive initiatives that 
l ENERGY STAR d t ti dleverage ENERGY STAR products, promotions, and 
communications 



    

   

       

 

Overview: Supplemental Materials 

• Optional 
• Not included in page count E l Not included in page count 
• Format 

– Consolidate as into one PDF if possible 
– Video & audio files may be separate 

Examples 
• Advertisements 
• Annual reports 
• Brochures, flyers, fact sheets 

– Short & simple file names 
• 15 characters max, no spaces, no special

characters 
– Files must be less than 2 MB 

Brochures, flyers, fact sheets 
• Displays, signage, decals 
• Events and fairs 
• Letters to employees 

• Other tips 
– Share the highlights 
– ENERGY STAR should be central 
– DO NOT use to answer questions from 

• Letters to local officials 
• Newsletter articles 
• News stories 

Posters DO NOT use to answer questions from 
the narrative. You will not get credit. 

• Retailers! 
– Special instructions for you 

• Posters 
• Press releases 
• Videos 
• Web contentWeb content 
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2012 ENERGY STAR Partner of the Year 
Awards: Product ManufacturerAwards: Product Manufacturer 

•	 Eligibility 
Man fact f ENERGY STAR alified rod ts–	 Manufacturers of ENERGY STAR qualified products. 

– Service providers (e.g., cable, satellite, and
telecommunications providers) 

• A li	 CY 2011 i i lApplicatiion covers CY 2011 actiivities only 
• Structure 

–	 Executive summary (300 words max)

•	 <5 pages, >11 point font 

Executive summary (300 words max) 
–	 Narrative 

•	 Follow structure of application • Follow structure of application 
•	 Do not use supplemental material to address any data 

points/descriptions requested in narrative 
–	 Supplemental material (optional)pp ( p ) 
– See application for specifics/details! 
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3. Training efforts 
4. Sales & marketing 

2012 ENERGY STAR Partner of the Year 
Awards: Product ManufacturerAwards: Product Manufacturer 

• Evaluation criteria: 
1. Product qualification efforts 
2. Labeling effortsg

4. Sales & marketing 
5. Consumer/end user education 
6 Cross-cutting efforts that have been 6. Cross cutting efforts that have been 

incorporated into company practices 



      

    

    

2012 ENERGY STAR Partner of the Year 
Awards: Energy Efficiency Program DeliveryAwards: Energy Efficiency Program Delivery 

•	 Eligibility 
–	 Utilities, state agencies, regional energy efficiency nonprofit 

organizations, associations, sponsors of sustained energy
efficiency & environmental programs 

• 

Home Performance with ENERGY STAR

Covers CY 2011 activities onlyCovers CY 2011 activities only 
•	 4 possible program categories 

–	 Residential New Construction 
–	 Home Performance with ENERGY STAR
–	 Qualifying Products and/or 
–	 Commercial and Industrial 

•	 Structure 
– Executive Summary: 300 words max 
–	 Narrative: < 3 pages per program category 
–	 Supplemental material (optional) 
– See application for specifics/details! 



    

 

  

   

2012 ENERGY STAR Partner of the Year 
Awards: Energy Efficiency Program DeliveryAwards: Energy Efficiency Program Delivery 

•	 Evaluation criteria:
 
aa. Category (ies)
Category (ies) 
b.	 Program design 

–	 Goals 
–	 Market barriers addressed & Strategy for overcoming market barriers 
– Key activities 
–	 Rationale for why this approach is best practice for your market 

c.	 Incorporation of ENERGY STAR 
–	 Messaging, tools, and strategiesstrategiesMessaging, tools, and 

d. Market Effects: qualitative and numerical data. Some examples: 
–	 Energy savings, peak demand reductions 
–	 Increase in salesperson/contractor knowledge; change in business 

practicespractices. 
–	 Increase in key supplier participation 
–	 Breadth and reach of publicity activities. 
–	 Increase in participation in the ENERGY STAR Partnership. 
D t S  t  t  k t ff  t  l i  (  b f t t d)  e. Data Sources to support market effects claims (can be footnoted) 
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2012 ENERGY STAR Partner of the Year 
Awards: RetailerAwards: Retailer 

• Eliggibilityy 
– Retailers of ENERGY STAR qualified products.


Specify if you are an e-tailer or a buying group
 
Lighting showrooms have separate application
Lighting showrooms have separate application 

• Covers December 2010–end November 2011 

• StructureStructure 

– Exec summary (300 words max) 
– Narrative 

• <10 pages 
– Supplemental material (optional, hard copy 

optional) 
– See application for specifics/details! 



 

       

2012 ENERGY STAR Partner of the Year 
Awards: RetailerAwards: Retailer 

• Evaluation criteria 
– ENERGY STAR strategy 

• Corporate & marketing strategy 
•	 Engagement with EPA
 

G S 
• Alignment with ENERGY STAR objectives 
• Progress and accomplishments 

– Product specification and stocking
 
M h d
• Merchant andd vendor engagement 

• Goals, targets and progress 
– Sales Associate Training 
– Marketing and Communications 
– Evaluation 

• Applications reviewed in the context of eachApplications reviewed in the context of each 
retailer’s size and specialty 



t t

–

       

 

  

2012 ENERGY STAR Excellence Awards: 
PromotionPromotion 
• Eligibility 

– Partners who executed a successful ENERGY STAR-focusedPartners who executed a successful ENERGY STAR focused 
promotion or consumer education campaign in 2011 

– Campaigns meeting criteria on page 3 of this application 
• Covers CY 2011 activities onlyy 
• Structure 

– Exec summary (300 words max) 
– Narrative 

• < five pages 
• Include 

– Description of the promotion 
– Intended audience 
– DDates and l d locatition off actiiviti ities 
– Partnerships/cooperation 
– Results (metrics) 
– May include electronic samples 

– Supplemental material (optional)Supplemental material (optional) 
– See application for specifics/details! 



   

   

       

2012 Excellence Awards: 
PromotionPromotion 

•	 Evaluation criteria: 
–	 Increased consumer understanding of ENERGY STAR 
–	 Visual recognition of blue label 
–	 Increased consumer participation in the Change the World, 

StStartt with ENERGY STAR Campaiign//plledgeith ENERGY STAR C	 d 
–	 Increased sales of ENERGY STAR qualified products 
–	 Affected sustained behavior change – moved consumers 

from ‘knowing’ to ‘doing’from knowing to doing 
–	 Increased presence of ENERGY STAR in media 

•• Note:Note: 
–	 Applying for another award? 

• Add this information to the other application 
Partner teams encouraged to apply as a group – Partner teams encouraged to apply as a group 



   

 

      

• May include electronic samples 
• May expand applications with 

– details of internal energy efficiency improvements 
– education for employees to support ENERGY STAR

– Executive Summary: 300 words max 
– Narrative 

• < five pages< five pages 

2012 ENERGY STAR Excellence Awards: 
Lighting Retailer or ShowroomLighting Retailer or Showroom 

• Eligibility 
– Lighting retailers or showrooms stocking and promoting 

ENERGY STAR qualified light fixtures, and qualified lamps. 
• Covers CY 2011 activities only 

Structure• Structure 

education for employees to support ENERGY STAR 
– Supplemental materials (optional) 
– See application for specifics/details! 
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2012 ENERGY STAR Excellence Awards: 
Lighting Retailer or ShowroomLighting Retailer or Showroom 

• Evaluation criteriaEvaluation criteria 
– Product Selection 

• Provide goals, targets and progress 
• Describe work with vendors on stocking and progress 

– Sales Associate Training 
• Training strategy and documentationTraining strategy and documentation 
• Vendor/energy efficiency program training collaboration 

– In-Store Marketing 
• Displays, signage, consumer education, traffic 

– Ex-Store Marketing 
• Market impressions duration co-sponsors• Market, impressions, duration, co sponsors 
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Tips & Suggestions: In Summary 

• Achievements – significant and consistent 
improvement in energy efficiency in the areas
you seek to influence (metrics are great)you seek to influence (metrics are great) 

• Demonstration – show your organization’s 
commitment to and success in promoting
energy efficiency through your ENERGY 

• Describe comprehensive 
initiatives that leverage 
ENERGY STAR products 
and practices promotions energy efficiency through your ENERGY 

STAR partnership (metrics are great) 

• Relevance – the story must be focused on 
ENERGY STAR and your partnership to 

and practices, promotions, 
and communications for 
long term behavior change 

ENERGY STAR and your partnership to 
advance energy efficiency. 

• Completeness – make sure you have 
answered all the questions and provided all 

• A strategy runs through it 
answered all the questions and provided all 
the specific information requested 

• Organization – make it easy for your 
reviewers to see the important aspects of 

• Communication is key 
• ENERGY STAR is central 
• Its about programs not 

reviewers to see the important aspects of 
your story, following the structure of the 
application 

projects 



    

         

 

Tips & Suggestions 

• For general questions: 
– Your ENERGY STAR Account Manager 

Key Dates 

• December 2, 2011 

Your ENERGY STAR Account Manager 

• For MESA 
– ENERGY STAR Hotline, 1(888)-782-7937 

by 8 PM EST: 
Application Deadline 

J 26 2012 

• For confirmation of application receipt: 
– Courtney Upshall, ENERGY STAR Awards 

Coordinator • January 26, 2012: 
Notification 

• March 15, 2012: 

Coordinator 
– awards@energystar.gov 

• Need ideas? “Tour” the 2011 Awards” and other 
past years in the Awards Archives March 15, 2012: 

Ceremony 
past years in the Awards Archives 
(www.energystar.gov/awards ) and read the
winners’ profiles 

• Information/Updates: www energystar gov/awards • Information/Updates: www.energystar.gov/awards 
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Downloadable 
applicationsapplications 

Select your 
award categoryaward category 





 

Copy and 
paste 

executiveexecutive 
summary 

Upload 
narratitive 

Optional: 
Upload 
supplementalpp 
files 



 
Organization 
name andd 
location 

Headquarters 

information
 

P iPrimary contact 

Communications contact 







 

Thank you! 

• Any questions?Any questions? 


