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Agenda
Alena Hutchison, Communications Manager, ENERGY STAR Commercial & 
Industrial Branch & Jill Vohr, Marketing Manager, ENERGY STAR Products 

Jason McIntyre, Manager, Operations and 
Sustainability at USAA Real Estate Company 

Kathia Benitez, Sustainability Director at 
Northwestern University

Christopher Cayten, Principal at CodeGreen Solutions
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Recognized by 
more than 90% 
of Americans
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Brand trust among consumers

Source: Fairfield Research, July 2015 Survey of Good Housekeeping readers



Drawing the connection from products 
to buildings
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New 1-minute video!

https://youtu.be/12PlqIzZb9U

https://youtu.be/12PlqIzZb9U


New promotional tools for certification!

www.energystar.gov/promokit

http://www.energystar.gov/promokit
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New decal highlights recertification



Show off your partnership – get 
creative (and have fun)



Engaging Your Audiences in Saving Energy with

ENERGY STAR



ENERGY STAR Labeling Branch Communications Team
• The Labeling Branch facilitates ENERGY STAR product specification 

development, third-party certification, and educational outreach – basically 
everything to do with saving energy with products.

– Appliances, Electronics, Lighting, Heating and Cooling, and More.
• The Communications Team works with the broader ESLB team to educate our 

audiences (mainly residential consumers) about the benefits of energy efficiency 
and encourage adoption of ENERGY STAR certified products and other energy-
saving behaviors.  We do this through numerous channels, including:

– Paid, Earned, Owned, and Shared.
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Ideas and Resources for Engaging Audiences
• Ways to Save Tips Web Service

– Includes energy-saving tips and engagement elements, such as the 
ENERGY STAR Pledge, in an RSS-feed type online tool.

– Easy to integrate into your intra/inter-net.
• ENERGY STAR Pledge and My ENERGY STAR

– Encourage your audiences to take the ENERGY STAR Pledge, or even 
better, participate in an energy-saving challenge with the My ENERGY 
STAR web engagement platform!

– Easy to sign up; energy-saving actions – pledges and carbon savings –
automatically tracked.

• Light the Moment
– Opportunities to join us in spreading the word about the benefits of 

ENERGY STAR certified LED bulbs – a gateway product towards broader 
energy-saving actions – PLUS celebrate ENERGY STAR Day with us!

• MORE!
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Ways To Save Tips 
Web Service
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Way to Save Tips Web Service
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Efficiency Smart
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ENERGY STAR Pledge 
and My ENERGY STAR
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ENERGY STAR Pledge
• The ENERGY STAR Pledge is an easy 

engagement tool that encourages your audiences 
to pledge to save energy – providing them 
numerous energy-saving actions to pledge:

– From light bulbs to TVs to appliances and even home 
improvement projects, such as adding insulation.

• It’s easy to become a pledge driver.
– Simply sign up at energystar.gov/pledgedrivers and 

receive a unique url to track pledges made by your 
audiences.

• The ENERGY STAR Pledge tracks:
– Total pledge actions taken.

• Also provides break down of specific pledge actions.

– Total greenhouse gas emissions saved.

– Total dollars saved.

– Total kWh / BTUs saved.
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My ENERGY STAR
• My ENERGY STAR is an expanded version of 

the pledge that allows your audiences to go 
beyond just pledging actions to learning about 
all the ways they can save energy at home and 
tracking their savings with their own dashboard.

• My ENERGY STAR offers your audience:
– More than 60 ways to save energy, including 

products, tips and projects.
– Features a comprehensive set of interactive 

advice cards and pledge actions to help customers 

save energy wherever they are in their energy-
saving journey.

– Filters allow easy navigation of the advice cards 

depending on the customer’s interest: Do it Now, 
Quick Projects, Plan & Renovate, Renters, Room 

by Room (kitchen, bedroom, bathroom, basement, 

etc.).
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My ENERGY STAR
• Individuals that sign up will get their own My 

ENERGY STAR dashboard where they can:
– Track commitments or pledged actions on 

their To-Do List.

– Confirm completed actions.
– Get feedback and recognition based on 

progress.

– See relevant utility rebates based on zip code.
• Platform can be used to not only educate, 

but to incentivize further engagement 
through hosting competitions around who 
saved the most energy.

– Progress represented by stars.

• Existing pledge drivers already have access 
to My ENERGY STAR!

– Both utilize same sign-up functionality and 

include access to an actions-tracking page.
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Virginia Energy 
Sense
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Light The Moment
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• Promotions featuring specific 
products that represent high 
energy-savings / rebates.

• Leverage collective efforts of 
utilities, manufacturers and 
retailers into one unified 
consumer call-to-action.

• www. energystar.gov/ 
marketing_ materials

ANNUAL PRODUCT PROMOTIONS



• Ultimate Goal:
– Replace the ~ 3 billion sockets across the country 

with inefficient light bulbs with ENERGY STAR 
certified LEDs; saving consumer billions of dollars 
while helping protect the planet.

• Tagline / Call-to-Action:
– Light the Moment.

• Objective:
– Educate on what makes ENERGY STAR certified 

lighting the best choice.
– Make an emotional, personal connection to incent 

adoption.

• Timing:
– NOW! JOIN US!

LED Lighting Promotion
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• Educational Materials at your Disposal!
– Pledge
– Event kit

• Posters
• Hand outs
• Employee engagement ideas

– Digital assets
• Social media messages

– Choose a Light Tool
– Video!
– Energystar.gov/marketing_materials

Light the Moment with ENERGY STAR
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• Share this link on Facebook: bit.ly/ltmvideo

– Tag @ENERGYSTAR

– Use #LightTheMoment

• Join your peers and spread the word about how ENERGY STAR 
connects with people’s lives and makes them better.

Wi-Fi login information:
Name:
2017ENERGYSTARMeetings
Password: 2017ESTAR

*Visit the ENERGY STAR table near registration if you have any questions.

https://youtu.be/CVCVU_9RwUY
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Jason McIntyre, LEED AP O&M, FMP
Manager, Operations and Sustainability

• Company Background

• Approximately $17 Billion in AuM

• Product types include Office, 

Industrial, Retail, Multifamily, and 

Hotel

• 15 time ENERGY STAR Partner of 

the Year Award Winner
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Discussion 
Q&A 


	Communicating Effectively with ENERGY STAR
	Agenda
	Slide Number 3
	Brand trust among consumers
	Drawing the connection from products to buildings
	New 1-minute video!
	New promotional tools for certification!
	New decal highlights recertification
	Show off your partnership – get creative (and have fun)
	Engaging Your Audiences in Saving Energy with�� ENERGY STAR
	ENERGY STAR Labeling Branch Communications Team
	Ideas and Resources for Engaging Audiences
	Ways To Save Tips Web Service
	Way to Save Tips Web Service
	Efficiency Smart
	ENERGY STAR Pledge and My ENERGY STAR
	ENERGY STAR Pledge
	Slide Number 18
	My ENERGY STAR
	My ENERGY STAR
	Virginia Energy Sense
	Light The Moment
	ANNUAL PRODUCT PROMOTIONS
	LED Lighting Promotion
	Light the Moment with ENERGY STAR
	Slide Number 26
	Slide Number 27
	Jason McIntyre, LEED AP O&M, FMP�Manager, Operations and Sustainability
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38

