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Key InsightsKey Insights 

• Still plenty of savings in general service CFLs and• Still plenty of savings in general service CFLs and 
utilities need to capture them 

• Sales are dropping even though sponsor spending is 
risingrising 

• Net to Gross ratios and methodologies are a problem
for some could become one for many 

• People like CFLs and appear to put them wherever a• People like CFLs and appear to put them wherever a 
bulb burns out 

• Residential lamps, including CFLs, are used about 1.9 
hrs/dayhrs/day 

• No clear answers but suggestive data on why so many
purchases are incandescents 



CFLs deliver savingsCFLs deliver savings 

Program Share of Total DSM Savings from 
CFL Programs (%) 

NYSERDANYSERDA 2424 

California 53 

Vermont 39 

Massachusetts 52 



… but CFL shipments are down.… but CFL shipments are down. 



CFL program spending is increasing... 



Net-to-Gross is a challengeNet-to-Gross is a challenge 



Myth: The market is transformed.Myth: The market is transformed. 



Myth: CFL savings have been captured. 



Myth: CFL savings have been captured. 



Do not be deceived by the MeanDo not be deceived by the Mean 



Insert Figure 10g

Elsewhere the opportunity is even greaterElsewhere the opportunity is even greater 



Myth: People don’t like CFLsMyth: People don’t like CFLs 



Myth: People don’t like CFLsMyth: People don’t like CFLs 



Prices vary based on retail outletPrices vary based on retail outlet 



Insert Figure 5Insert Figure 5

Only inexpensive in multipacksOnly inexpensive in multipacks 



 

FTC labeling requirementsFTC labeling requirements 

A d J 2010 ff ti J l 2011• Announced June 2010; effective July 2011 
• Applies to all medium screw-base bulbs 



Intriguing lack of symmetry 



Suggestive data from VermontSuggestive data from Vermont 



Why aren’t more CFLs installed?Why aren’t more CFLs installed? 



        

  

         

Key InsightsKey Insights 

• Still plenty of savings in general service CFLsStill plenty of savings in general service CFLs 
and utilities need to capture them 

• Sales are dropping even though sponsor
spending is risingspending is rising 

• People like CFLs and appear to put them 
wherever a bulb burns out 

• Residential lamps, including CFLs, are used 
about 1.9 hrs/day 

• No clear answers but suggestive data on why so• No clear answers but suggestive data on why so 
many purchases are incandescents 

• Need better data on sales and installations and 
likely new program models 
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