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Hello, my name is Brian Shedd, and | am the General Manager of the
Williston Best Buy.

My team and | are here to help you! Please contact me directly with any comments via email: Brian.Shedd@bestbuy.com
We look forward to your feedback!

http://stores.bestbuy.com/360/details/
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http://tinyurl.com/bbyestraining
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ENERGY STA

Welcome to Best Buy!

It's your turn to view ENERGY STAR through the eyes of a
customer. What will be a selling point for you? We hope
you'll see the benefit of ENERGY STAR qualified products
and help educate our customers.

Let's Begin!

You've come into a pile of cash (virtual cash...sorry) and
with it, you plan to buy a refrigerator, clothes washer, laptop,
computer monitor, and television.

Spend wisely...at Best Buy, of course!

.
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ENERGY

Second Stop: The Washing Machine

Review all information available to you before making your purchase decision.

Clothes Washer

Water Savings
F;'r“ Ask: Will | really save money Ask: Does my clothes washer purchase
' with ENERGY STAR? really make a difference for the environment?
4 @
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\ D’E’ 10 » What should employees as to see if a customer is interested in the
* ENERGY STAR program?

Have you heard of the ENERGY STAR program?

' Are you willing to spend a bit more on an energy-efficient model?

Is saving money or saving energy important?
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]
How fast has efficiency moved in the TV space?
o ENERGY STAR 3.0 Specification for TV's - September 2008
o ENERGY STAR 4.1 Specification for TV's - May 2010
o ENERGY STAR 5.3 Specification for TV’s - Sept 2011
o ENERGY STAR 6.0 May 2013
How fast has efficiency moved in categories without
retailer incentivized programs?
0 ENERGY STAR 4.0 Specification for Refrigerators - April 2008

o ENERGY STAR 5.0 Specification for Refrigerators - March
2014 (Pending)
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=1 Current TV Programs

ENERGY EFFICIENT MODEL

Save R 2O

energy, money, and the environment

Energy-Efficient Featured Product Energy-Efficient Featured Product

Ask for details on the highest-efficiency models.

DTE Energy

% Save energy.

SAVE

Energy. money.
& the environment

Save money.
ogether we will.

Energy-Efficient
Featured Product

o
Ask for more information on :
ENERGY STAR" qualified models

DTE

n
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TVISTA ﬁ NVEnergy . SMHD

NEEA NV ENERGY SMUD

ENERGY STAR® Certified Model
SAVE energy, money
, ! & the environment
Energy is Precious.
_
Highly-Efficient Featured Model 4
g1y OHIO

Let's not waste it.
A unit of American Electric Power Brought to you by

R
AEP-OH MASS SAVE Efficiency Vermont

Hello.

)

| use about 30% less energy
than standard televisions.

Ennrgy-Efficiont

Ferlured Product
W[ Akl For detads pn the
! hgeesh wifcancy msdais

Look for the ENERGY STAR® .
label and save. Efficiency Vermont
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-1 SMUD - CEE Tier 3 Refrigerators -1 Efficiency Vermont - Advanced Power Strips

s N

A POWER STRIP

— with —

BRAINS

When your electronics are off, they may still use power. And
you pay for it. An Advanced Power Strip (APS) shuts off the
a ‘ 7 e power for you.
When you turn off your TV, the APS shuts down anything else
L E L N AN L R A R LR N4 B LR R4 R R LR R4 R AR L R4 AR LR RN AL EEA NN LR EAE LR RS AR LR RS EAE L vou Want, “ke qame COnSOleS, DVD players' VCRS and home
energy, money, and the environment. theater equipment.
Energy-Efficient Featured Product
Ask for details on the highest-efficiency models.

@ SMUD’

smud.org

SMUD GAF 1572-11A 212 4xd
9
g Ly

Maodel #: RE-HTSL10 Model #: RE-HTS115 Model & RE-HTS105

ExsE
Efficiency Vermont ™ ;
www.efficiencyvermont.com » 888-921-5990 Ee




Best Buy & Utility Partnerships

1
NEEA Television Efficiency Video
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o Utility Program Focused Electronic Learning Module
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Choosing the Right Unit

Sales associates have a significant impact on the outcome of
electronics, appliance, and lighting sales, so it is crifical that they
are provided proper training on the benefits of ENERGY STAR®
qualified products far the consumer. NEEA's utility partners have
aligned with selected Best Buy locations within their service
territories to educate and show customers which products can
help them save money and energy.

efficient.

Engineered to be the

best of ENERGY STAR

=
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Connecting with Your Customer

» Ask your customers if they've considered energy-efficient ENERGY
STAR® qualified products, when making their decisiaon.
* Educate them about the value of energy-efficient products:
* Save money on energy bills
* Save on energy usage
+ Save the environment

* Reinforce the fact that energy-efficient products do not mean sacrificing
quality or performance.

Start selling energy-efficient products today!
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Benefits...

to Best Buy:
While customers benefit by receiving quality products that help you save time and money, Best Buy bel

* Drawing new customers by selling and promoting products that support consumers' savings needs
demands
* The products highlighted in this incentive program typically have a higher Average Selling Price.

to the Customer:

« By using more energy efficient products, customers will reduce their energy bill by reducing their o)
use.
+ Customer receives a high efficiency product that uses less energy without sacrificing performance.

to the Environment:

* By decreasing energy use from fossil fuels, we reduce greenhouse gas emissions and help fight climate
change.
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= Home Energy Assessment -
Programs

sionce:  Save Money. Save Energy. Go Green!

Sign up now for the Home Energy

/7\ Solutions Program® (HES) and c“s'
i BUY

W, . e CO N N ECTICUT € receive in-home analysis and
: onnecticu
D

// \\\\ Light & Power ENERGY EFFICIENCY FUN ”’ installation services including:

/

////4

\\\\W

&

ag

(®

CRI

ENERGY
SERVICES

COMPETITIVE
RESOURCES

= Installation of up to 25 FREE energy efficient light bulbs [CFLs)
and water saving devices such as low flow showerheads to
shrink your utility bills

= Heating and cooling system and appliance review in order to
identify areas for further testing and additional rebates to save
YOU EVEN MOre Money

= Typical participants get up o 5725 worth of enengy-saving
products and services for just a 575 copay

= Typical savings for the consumer that participates in the
HES Program are $150 - 5250 per year or more

e
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ThsTitemerlie ity Tt © ! insulation level review, to reduce your heating and savings — talk to a
cooling costs Best Buy® Customer

Specialist to learn more
and schedule your
assessment today.
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Appliance Recycling Programs

o We partner with our appliance recyclers and utility companies to help our
customers take their energy hog appliances out of their homes

o We are currently piloting programs in CA, IL and PA with three different utility
providers: SMUD, ComEd & PPL

o Ourrecyclers are required to meet stringent environmental and regulatory
standards

o The old appliances are de-manufactured according to EPA’s Responsible
Appliance Disposal (RAD) program standards

o We are looking to grow the programin 2013

For future partnering opportunities, please contact Rebecca Kulas, Appliance Recycling
Program Manager at or 612.291.7580


mailto:Rebecca.Kulas@bestbuy.com
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Contacts

o Thad Carlson - Sr. Manager, Best Buy Environmental
Sustainability -

O Rebecca Kulas: Manager, Best Buy Appliance Recycling -

O Megan Stevens: Manager, Best Buy In-Store Media Network -
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