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Welcome to 
ENERGY STAR!



ENERGY STAR is a U.S. Environmental Protection 
Agency voluntary labeling program introduced in 
1992 to help businesses and individuals save 
money and protect the climate through superior 
energy efficiency. Today, the ENERGY STAR label 
can be found on more than 65 different kinds of 
products, as well as new homes and buildings. 
Products that have earned the ENERGY STAR 
designation prevent greenhouse gas emissions by 
meeting strict energy-efficiency specifications set by 
the government. 

ENERGY STAR is…
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• The ENERGY STAR program 
is broadly comprised of:

You are not alone

• Manufacturers
• Retailers
• Builders
• Service & Product 

Providers
• Lenders
• Raters

• Utilities and Regional 
Energy Efficiency 
Program Sponsors

• Small Businesses
• Testing Labs and 

Certification Bodies
• International Partners
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Many Resources Available

• www.energystar.gov
– Qualified Product Lists (QPLs)
– Marketing Tools
– Training Tools
– Product Specifications

• My ENERGY STAR Account (MESA)
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http://www.energystar.gov/


Start your tour here: 
The ENERGY STAR Home Page
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Start your tour here: 
The ENERGY STAR Home Page
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Finding Products
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Product Pages: Light Bulbs
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Light Bulbs

/lighting
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Interactive Guide for Lighting
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ABCs of Efficient Lighting:
Appearance

• Dimmer 
Switches

• Recessed 
Lighting

• Three-way 
bulbs

• Lighting 
Controls
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ABCs of Efficient Lighting:
Brightness
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ABCs of Efficient Lighting:
Cost
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More Great Info!
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Purchasing Checklist
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Light Bulbs
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Rebates and Incentives
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Rebates and Incentives
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Rebates and Incentives

• To encourage customers to buy energy efficient products, 
ENERGY STAR partners occasionally sponsor special offers, 
such as sales tax exemptions or credits, or rebates on 
qualified products. 

• Partners also occasionally sponsor recycling incentives for 
the proper disposal of old products. 

• The search tool is provided as a service to consumers to find 
such special offers or rebates where they exist, based on 
information that partners submit to ENERGY STAR.

• Contact your ENERGY STAR account manager or send an       
e-mail to efficiencyrebates@energystar.gov if you are a 
retailer or manufacturer partner and have opportunities you 
would like to share.  
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Rebates and Incentives

• Database for Incentives and Joint 
Marketing Exchange (DIME)
– This tool is to help manufacturers and 

retailers identify regional incentive and 
marketing opportunities for promoting 
ENERGY STAR qualified products and to 
enable all partners to coordinate with the 
appropriate contact from other partner 
organizations on promotional opportunities.

• 2012 ENERGY STAR Summary of 
Lighting Programs by energy efficiency 
program sponsors

/dime
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Change the World Campaign

/changetheworld
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Partner of the Year Awards

/awards
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Which logo should I use?

/logouse
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The most commonly used 
ENERGY STAR Marks
• Influencing 91% of consumer purchases, the ENERGY STAR mark ranks among the 

highest level of influence on product purchase among all consumer emblems, similar in 
ranking to the Good Housekeeping seal (2009 Fairfield Research). 

• Certification Mark: Use on labeled products, homes, and 
buildings that meet or exceed ENERGY STAR performance 
guidelines. 

• Promotional Mark: Use on any materials that feature ENERGY 
STAR such as brochures, media kits and flyers. It is to be used in 
public education campaigns on the benefits of ENERGY STAR. 

• Linkage Phrase Mark (Also “Ask about ENERGY STAR): Use in 
marketing materials, such as ads and circulars, to show that a 
company sells either ENERGY STAR qualified products or 
services that can deliver ENERGY STAR performance levels. 

• Partnership Mark: Use to promote an organization’s commitment 
to and partnership in the ENERGY STAR Program. 
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Key Brand Guidelines

• Neither the marks nor the ENERGY STAR name may be used in any other company 
name, product name, service name, domain name, or Web site title.

• The marks may never be associated with products, homes, or buildings that do not 
qualify as ENERGY STAR.

• The marks may not be altered, cut apart, separated, or otherwise distorted in 
perspective or appearance. This includes removing the words ENERGY STAR 
from the mark.

• If your company is not an ENERGY STAR partner, but offers ENERGY STAR 
qualified products, you must include the name of the manufacturer near the 
ENERGY STAR mark.

• The preferred color for the mark is ENERGY STAR blue (100% cyan). Alternate 
versions in black or reversed out to white are allowed. 

• The symbol block within the mark may not be reproduced smaller in width than 
.375 inch (3/8”) for print. Lettering legibility inside the mark must be maintained 
on the Web.

Get started at www.energystar.gov/logouse
Select the “Quick Reference Guide: Using the ENERGY STAR Marks Correctly.”  
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Brand Integrity

/integrity
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Inappropriate Logo Use

• If you see misuse of the ENERGY STAR 
logo on products, contact:

logomisuse@energystar.gov

28

mailto:logomisuse@energystar.gov


Verification Testing

• "Off-the-shelf" Verification Testing. EPA and DOE 
oversee verification testing to ensure products using the 
ENERGY STAR meet program requirements. 
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Resources for Lighting Equipment 
Manufacturers and Retailers

/lightingresources
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Resources for Lighting Equipment 
Manufacturers and Retailers
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Third-Party Certification

• To ensure consumer confidence in the ENERGY STAR 
label and to protect the investment of ENERGY STAR 
manufacturing partners, EPA requires all ENERGY STAR 
products to be third-party certified. 

• This requirement includes product testing in an EPA-
recognized laboratory that meets international standards 
for quality and competency, review of the product by an 
EPA-recognized certification body to determine ENERGY 
STAR eligibility, and ongoing testing to ensure that 
products continue to deliver superior energy efficiency 
and performance.

/3rdpartycert
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Specifications

• ENERGY STAR specifications are periodically revised to 
raise the bar and ensure that only the most efficient 
products carry the ENERGY STAR label.
– EPA is currently developing a new specification for Lamps, to 

replace the current Compact Fluorescent Lamps (CFLs V4.3) 
and Integral LED Lamp (V1.4) specifications. Visit 
www.energystar.gov/lamps for more information on the 
specification development process.

– The Luminaires V1.1 specification became effective on April 1, 
2012, replacing the Residential Light Fixtures (RLF V4.2) and 
Solid State Lighting Luminaires (SSL V1.3) specs. 

/specifications
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Unit Shipment Data

• All ENERGY STAR manufacturing partners are required to report 
annually their qualified product unit shipment data. 

• EPA collects unit shipment data to determine the market penetration 
of ENERGY STAR products and evaluate the overall performance of 
the program. 

• Failure to submit unit shipment data results in the removal of the 
partner’s qualified products from the qualified products list on the 
ENERGY STAR website!

• The reporting process begins in January and the submittal deadline 
is March 1 of each year. 

• In January, all partners' primary and secondary contacts will receive 
a data collection letter and product submittal form. 

/USD
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Stay current with MESA

/mesa
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Questions?

Taylor Jantz-Sell, EPA
jantz-sell.taylor@epa.gov

Kirsten Murray, ICF International
kirsten.murray@icfi.com
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