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Efficiency is a Priority

ENERGY STAR

“Energy efficiency is one of
cleanest and most cost THE PRESIDENT'S CLIMATE ACTION PLAX
effective opportunities to
save families money, make
our business more
competitive and reduce Executive Office of the President
greenhouse gas emissions.”

June 2013

President Obama
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Specifications

ENERGY STAR

New Specifications

— Small Network Equipment — effective 9/3/13
Revisions

— Audio/Visual — effective May 1, 2013

— Displays — effective June 1, 2013

— TVs — effective June 1, 2013

— Computers — effective June 2, 2014

In progress

— STBs — will be finalized end of 2013; effective Fall 2014

— Telephony — to finalize December, 2013; effective August
2014

Game Consoles
— EPA recognition criteria finalized — March 5, 2013
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ENERGY STAR Most Efficient
2 O 1 3 ENERGY STAR

* Displays — 45 certified products
* TVs — 229 certified products

10 efficiency programs leveraging Most
Efficient 2013

ENERGY-EFFICIENT
FEATURED PRODUCT

Ask for more
information on
ENERGY STAR®
certified models.

‘% DTE Energy' | SAVE
7/ Know Your Own Power” Mo R E.
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New Product Finder Tools

ENERGY STAR

* Allows consumers to filter based on product type,
features, and technology

- Compare product feature for up to four items

Home = Products » Product Finder Home » ENERGY STAR Cedified Audiofideo
YWant more infarmation? Access the

ENERGY STAR Certified Audio/Video L product Istin Bxeel. AL and

other farmats.
Switch to Advanced Yiew =

m up to 4 items ‘Q ‘

Sort boy:
| Energy Use (1dle) MYatts) V|
1. 20 of 105 Records Faund 1 4

Product Type®
[ Audio Amplifier - Full Spectrum

(26) Inter-M Corp - DSA-100DV ] compare
[ Audio Arnplifiar - Limited Audio Amplifier - Limited Bandwidth

Bandwidth (23) Energy Usze {dle); 0.0Vvatts
| Bl Dree Py es (22) Armplifier Efficiency; 49%
[ CompactrShelf Audio System (6)
[] oD Player (14
[] Home Theater in a Box (5) Panasonic - DMP-BDT79 ] compare
[ Powered Speaker Systern (8) Blu-ray Disc Player
¥ Show More Energy Use {dle); 0.1 YWatlts Energy Use {vYideo Playback): 5.9 Watls

<EPA WWw.energystar.gov/productfinder



http://www.energystar.gov/productfinder

New Product Finder Tools

ENERGY STAR

- Additional information for models can be displayed
« Create customized charts to display product

Information

=] Unsaved View | savess. | | Rever | 2[5 |Q Findinthis Dataset | B
23 Based on ENERGY STAR Certified Audio Video
Certified models meet all ENERGY STAR requirements b
PD_ID ©® = ENERGY STAR Partner © = EBrandhame Manage
- - _ B Show & Hide Columns
1= 2,024,077 Sony Electronics Inc. SONY =
2 = 2,024,078 Sany Electronics Inc. SOMY i Adjust which columns are visible in this view
3= 2,118,225 vizio Inc. WIZID Columns =
4 = 2,160,777 Sany Electronics Inc. SONY v I FDID
5 i= 2,160,778 Sony Electronics Inc. SONY Y ¥ ENERGY STAR Partner
— , v 53 Brand MName | |
B = 2 160,778 Sany Electronics Inc. SONY g ﬁ‘ Mol Narme
7= 2,163,045 Palk Audio Polk Audio v B8 Model Murnber
B = 2164 476 Panasonic Panasonic Y B Additional Model Information
— _ . v [V Product Type
9 = 2184477 FPanasonic Panasonic ; ﬁ Video Player Type
10 = 2,164 480 Panasonic Panasonic v ¥ Tuner Included
— 7 o
1M1 = 21684481 Fanasonic Panasonic ﬁ Amplifier Channels
2 ¥ 3 Connected Technology
< m B fiommoonie 3 Y [ Default Auto Power Down (APD) Timing @

s WWw.enerqgystar.qov/productfinder
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Market Successes: Products

ENERGY STAR

* Certifled Soundbars are now
at 50% market penetration

~3a

* The first organic light-emitting
diode (OLED) TV certified
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Market Successes: Social Media 2%/t

ENERGY STAR

 Utilities have begun to use social media to promote
ENERGY STAR Certified consumer electronics

Creative from a promotion by Mass Save Sponsors completed
with Samsung in January

LIKE USf

TO ENTER FOR YOUR CHANCE TO WIN

ONE OF TEN

40"

LED TVS!

mass save
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Market Successes: Promotions orrffL.

ENERGY STAR

 Utility and energy efficiency programs are highlighting Certified
TVs in stores.

Examples from Efficiency Vermont, SMUD and Natlonal Grld

11111
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' & the environment
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| Highly-Efficient Featured Model | | .-
) =ty J
.

energy, money, and the envuronment

W for in ot by the

Energy-Efficient Featured Product
Ask for details on the highest-efficiency models.

A ® SMUD

== smud.org

SMUD GWF 12210
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Market Successes: Promotions
(Continued)

ENERGY STAR

* In-store educational videos are also being used to promote
ENERGY STAR. This is a sample of what PG&E is currently
showing in store.

http://www.youtube.com/watch?v=MhdEx8t3pal
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http://www.youtube.com/watch?v=MhdEx8t3paI

Marketing Successes: Promotions

ENERGY STAR

« Sears and Panasonic
collaborated on a S === 4 ,
“Green” End Cap - p—rry el
— Features a Panasonic '

TV that earned the

Most Efficient
designation

— Communicates how
lowering energy use
benefits the climate

SEPA
- 48"W x 24D x 79.375"H
\Y4



Market Successes: Promotions
(Continued)

ENERGY STAR

Samsung highlighted
ENERGY STAR Consumer
Electronics in Times
Square.

SAMSUNG Gt

ENERGY STAR
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2014 Plans

ENERGY STAR

« TVs and Displays
— launching the Version 7.0 revisions in early 2014
« AN
— evaluate around Q3 of 2014
- SNE
— Launch Version 2.0
- STB
— Launch Version 5.0
- Battery Charging Systems
— Will propose to sunset
— Slates to be considered under computer specification

 Most Efficient 2014
— Ciriteria finalized November 2013
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Key Trends: smarter, more connected,
more intuitive products

ENERGY STAR
) .
What's now:
— Network Connectivity:
« Consumers value
CO n n e Ctl 0 n Connected Device Adoption Trends'
* Increase in connected (Ameng . readband eusols)
deVICeS Wlthln recent yea‘rs .12:::,553,&1.34%] .:::rz.zns, +0.89%) “::::u,m. +0.88%]) .[2::;,500.21.95%:

 EPA's interest is to deliver
connection in ENERGY
STAR products with the
lowest power budget

possible.

Looking ahead:
— Human interfaces, such as

% Ownership

Smartphone Tablet Smart TV - Game consale

gesture/motion T
sensors to drive interaction
with the product

— Occupancy sensors
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Our approach

ENERGY STAR

Process for determining how to address new features and
functionality in rapidly evolving products:

— What is the function of new features (i.e. network connectivity) in
a product? What are the benefits/costs to efficiency?

 If it enables wake, this makes sleep more user friendly.

— What is the impact on overall power consumption when features
are enabled?

— How can features serve their function with the lowest energy
budget?

— How can ENERGY STAR program incentivize the most energy
efficient implementations?

— What similarities exist across product categories? What are the
opportunities for technology transfer? Where do differences lie?

<EPA



Marketing Opportunities

ENERGY STAR

* Products
— Continue to certify new products

Social Media and Online

— Utilize Holiday & other CE messaging
— Podcasts

— Highlight certified products

* |In-store
— Highlight certified products with POP
— Increase stock of certified CE

Other

— Participate in the Campaign
SEPA g PAg




ENERGY STAR

Thank You!

Una Song
U. S. Environmental Protection Agency

Program Manager, Consumer Electronics
(202) 343-9024

Song.Una@epa.qov

wEPA Learn more at energystar.gov
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