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Helping Trade Allies Sell 
ENERGY STAR® Water Heaters
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Product Availability 
is Key

• Majority of customers 
replace equipment 
due to a leak or failure

• Customers can’t wait 
a week for plumber to 
order a water heater

• Supply houses need 
to stock ENERGY 
STAR water heaters  
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Water Heater Rebates

Higher rebate for ENERGY STAR qualified water 
heaters.
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Trade Ally 
Cash Incentives

 Help with promotion of 
energy efficiency 
programs

 Incent Trade Allies 
generate rebate 
applications for customers 
that qualify for a rebate

 Help ensure all qualifying 
equipment installed in our 
service territory gets 
submitted for a rebate
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Promote ENERGY STAR 
Water Heaters 
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Trade Ally Meetings

• Forum to provide key 
messages presented by 
energy experts

• Provide value-added tools to 
help them sell 

• Networking opportunity 

• Meetings held during times of 
the year that are convenient 
for contractors  
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Trade Ally Meetings
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Educate Trade Allies
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Water Heater Consumer Research

Gain customer insights 
through research and 
share findings with 
plumbers and dealers
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Water Heater Consumer Research

Objectives of the survey
• To identify the factors that are important in the purchase of high efficiency 
water heaters

• To determine awareness and purchase of ENERGY STAR® water heaters 

• To determine rebate payment preference

• To determine maintenance and temperature setting practices
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Factors Important To High-Efficiency 
Purchase Decision  
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Factors Important To High-Efficiency 
Purchase Decision Historical
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Comparing the 2014 
survey results to 
those of 2011, we 
find two significant 
changes. The 
ENERGY STAR 
brand has increased 
in importance and 
savings on the bill 
has decreased in 
importance.



ENERGY STAR Awareness

• The majority (73%) of water 
heater shoppers were aware 
that some natural gas water 
heaters have the ENERGY 
STAR® label.  

• The awareness level is up 
from 69% in 2011.  

• Awareness is lowest among 
the oldest respondents.
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CenterPoint Energy Rebate Participation for 
ENERGY STAR Gas Tank Water Heaters 

2012
1568

2013
1988

2014 
1668

2015
1181 

through 
July

Total 
rebates 
paid for 
ENERGY 

STAR 
qualified 

tank 
water 

heaters

6405
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Conclusion

• Offer rebates to help plumbers and dealers 
upsell to ENERGY STAR water heaters

• Promote ENERGY STAR to customers
• Gain consumer insights and share your learnings 

with trade allies
• Engage with trade allies through meetings and 

industry events
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Contact Information

Kelly Chase
Supervisor, Trade Ally Relations
612.321.4484
Kelly.Chase@CenterPointEnergy.com

@therebatequeen
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