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Sample Text for Communications

By helping to improve the energy efficiency of America's military bases and housing, you are taking command of our energy future. As a challenge participant, you are in a unique position to help change energy use habits. Inspire others to save energy by spreading the word and helping to execute ENERGY STAR OPERATION CHANGE OUT – THE MILITARY CHALLENGE. Use the sample text below on your Web site, listserv, message boards, blogs, Intranet, or newsletters. Or, adapt the language for annual reports, organization e-mails, marketing materials, and press releases. Modify the samples below to best fit your needs. Replace fields indicated [in brackets] with your relevant information, and link words or phrases to the campaign or to your own Web sites. For more information, visit www.energystar.gov/OCO.
SAMPLE TEXT FOR A NEWSLETTER
ENERGY STAR( OPERATION CHANGE OUT – THE MILITARY CHALLENGE

Volunteers Needed for Light Bulb Change Out
[Base] announced its participation in the ENERGY STAR OPERATION CHANGE OUT – THE MILITARY CHALLENGE, a jointly sponsored effort of the United States Department of Defense and the United States Department of Energy. Beginning on Earth Day(April 22, 2008( OPERATION CHANGE OUT is encouraging and helping servicemen and women and their families save energy, money, and protect the environment by replacing their inefficient, incandescent light bulbs with ENERGY STAR qualified models. Challenge results will be announced on ENERGY STAR Change a Light Day, October 1, 2008.
OPERATION CHANGE OUT offers significant savings potential within military housing. Changing just one incandescent light bulb to an ENERGY STAR qualified light bulb in every on-base housing unit in the United States would: 

· Save 62.1 million kilowatt-hours of electricity over the life of the bulbs, representing a substantial reduction in national energy use; enough energy to light about 32,000 homes for a year;
· Cut nearly $7 million in energy costs over the life of the bulbs, enough money to purchase more than a dozen mine-resistant, ambush-protected armored vehicles; and 

· Prevent the emissions of more than 95 million pounds of carbon dioxide.

The campaign team at [Organization Name] is now forming to help us take command of our energy future. To sign up, contact [Base Energy Manager or Campaign Leader’s Name] at [name@basename.mil] or via phone at [phone number].

OPERATION CHANGE OUT information is available at www.energystar.gov/OCO. Also available are toolkits for bases with campaign talking points, change-out savings numbers, event-planning and promotional tips, highlights from other participating bases, and much more!
The achievements of individual bases will be monitored—and celebrated. Bases demonstrating exemplary, verifiable challenge results, and outstanding promotional activities may also be eligible for national ENERGY STAR recognition. 
ENERGY STAR is a joint program of the U.S. Department of Energy and the Environmental Protection Agency, helping us all save money and protect the environment through energy-efficient products and practices.
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