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What is ENERGY STAR?
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ENERGY STAR is the government-backed symbol for energy efficiency. It identifies products in more than 50 categories that use less energy without sacrificing quality or performance. ENERGY STAR is an easy, convenient solution to energy and cost concerns.

ENERGY STAR qualified products:

· Save energy

· Save money

· Save the environment
How do televisions earn the ENERGY STAR?
Televisions use energy even when turned off to maintain features such as channel settings, clock displays, and remote control functions. Qualified televisions feature power management settings that save energy in the standby/off mode to support these functions and also save in the active/on mode.
Effective November 1, 2008, televisions earning the ENERGY STAR must meet           energy-efficiency requirements in two modes: 
· On Mode – active power consumption

· Standby/Off Mode – turned off, but not unplugged

Televisions meeting the new ENERGY STAR specification will use up to 30% less energy than standard models.

Why sell ENERGY STAR qualified televisions?
· ENERGY STAR is recognized by more than 70% of households as the symbol for energy efficiency.
· Today’s televisions, combined with products like DVD players and set-top boxes,  make up about 10% of a household’s annual electricity bill. Choosing ENERGY STAR qualified televisions saves energy without sacrificing performance.
· By using less energy, qualified televisions reduce greenhouse gas emissions caused by burning fossil fuels at power plants.
· Consumers are looking for ways to reduce their energy bills and help the environment. Partnering with ENERGY STAR can increase sales and customer loyalty.

Did you know?

· If every television sold in the United States met the new ENERGY STAR requirements, we would save about $1 billion annually in energy costs and prevent greenhouse gas emissions equivalent to about 1 million cars.

What in-store promotion ideas are available?
· Co-brand a poster or banner with a retailer or manufacturer.

· Distribute window decals for display on retailers’ windows. 

· Use an in-store or event banner to draw attention to a display of qualified products. 

· Offer sales associate training on qualified products. 

· Reach a broader audience by using marketing materials available in Spanish. [image: image12.jpg][ENERGY STAR
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Promoting ENERGY STAR Qualified Televisions 




















To LEARN MORE about ENERGY STAR and Qualified Products:
Visit www.energystar.gov/training or call 1-888-STAR-YES (1-888-782-7937)

