PROPER USE OF THE ENERGY STAR MARKS

USING THE ENERGY STAR® MARKS CORRECTLY I CERTIFICATION MARK

A BRIEF INTRODUCTION TO THE MARK GUIDELINES

Use the Certification Mark as a label on products, homes, and buildings that have been verified to meet
ENERGY STAR requirements. The mark should be used only on or near an ENERGY STAR certified product,
home, or building. This mark may only be used by active ENERGY STAR partners who have signed a
partnership agreement. Please see the two examples of proper usage shown below.
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Use the Linkage Phrase Marks in
promotional materials to show that an
organization offers ENERGY STAR certified
products or builds ENERGY STAR certified
new homes. This mark may be used by
ENERGY STAR partners and retailers selling

Use the Partner Mark to promote
your organization’s commitment to
* The marks may not be altered, cut apart, separated, and partnership in the ENERGY STAR

Book. Please review the ENERGY STAR Brand Book in its L. ) . ENERGY STAR program. This mark may only be used
or otherwise distorted in perspective or appearance. by ENERGY STAR partners who have
entirety at www.energystar.gov/logouse.
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This document also presents additional examples from the mark. 2§ |PARTNER proper usage. Please see below for an example of proper
: usage.
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Use the Promotional Mark in
public education campaigns on
the benefits of ENERGY STAR. .
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COMMON MISUSES OF THE ENERGY STAR MARKS (CONTINUED)

COMMON MISUSES OF THE ENERGY STAR MARKS

n ALL MARKS

a. Using any mark on or near a product, home, or building that has not earned the ENERGY STAR.

Wl LINKAGE PHRASE MARKS

Using the Linkage Phrase Marks to imply partnership with
ENERGY STAR or to imply that a product is ENERGY STAR
certified.

W8 PROMOTIONAL MARKS

Using the Promotional Marks to imply endorsement
of a product, home, or building by ENERGY STAR

or to indicate or imply that a product, home, or
building is ENERGY STAR certified.

b. Using any mark to promote a product, home, or building that is energy efficient, but not ENERGY STAR certified.
c. Using any mark to promote a product, home, or building that is not eligible for the ENERGY STAR.
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WRITING ABOUT ENERGY STAR

The ENERGY STAR name should always appear in all
capital letters and as two words. There should not be a
dash between ENERGY and STAR.

a. Using the Partner Mark if your organization is
not an active ENERGY STAR partner. To confirm
your organization is an active partner, please visit
the ENERGY STAR Partner List, or contact your
program Account Manager.

a. Using the Certification Mark on insulation products or
battery charging systems. For information regarding the use
of ENERGY STAR marks on those products, please visit the
product-specific sections within the Brand Book at
www.energystar.gov/logos.

STAR conversation links in association with products,
homes, or buildings that have not earned the ENERGY
STAR. Do not use “ENERGY STAR" to create a Facebook
page identity, Twitter handle, or URL.

b. Using the Partner Mark on or adjacentto a
product, product packaging, home, or building.

b. Using the Certification Mark on advertisements featuring
products that are not ENERGY STAR certified.

c. Using the Partner Mark on advertisements
or Web pages to imply that a produt, home, or
building is ENERGY STAR certified.

The registered symbol ® must be used the first time the
words “ENERGY STAR" appear within a print document

or on a website. There should be no space between the ADDITIONAL INFORMATION:

Enes?:;ﬁ;?fﬁﬁis words “ENERGY STAR” and the ® symbol and the ® To ensure proper usage, ask a member of the ENERGY
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Advertisement

Product packaging

ENERGY STAR Partner

Advertisement

“ENERGY STAR certified TV” or “a TV that has earned the
ENERGY STAR.”

When writing in social media platforms, do not use
ENERGY STAR hashtags (e.g., #ENERGYSTAR) or ENERGY

STAR name and marks. To report a trademark violation or
to ask for a review of materials, please contact

logomisuse@energystar.gov.




