
WWW.ENERGYSTAR.GOV

Presenter
Presentation Notes
This slide marks the beginning for everyone’s presentations.
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Show old Frigidaire 
commercial
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We hope you enjoyed that little bit of history. The attendees of the final refrigerator event at the National Building Museum really enjoyed this ad, so thought you might also.
Although they seem incredibly mundane and trite by today’s ENERGY STAR standards, you can imagine the wonderment of our parents and grandparents when they saw such advertisements like the one we just saw.
When Rich first saw this commercial he thought that there was something familiar about it.
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I also thought there was something very familiar in the face of the young actor buying the refrigerator for his mom, and wondered whatever happened to that young man?  Where is he now ???

I work for DOE in the ENERGY STAR program, managing campaigns, as well as many other.

I am here to tell you about our most recent campaign - Recycle My Old Fridge Campaign that DOE announced at this meeting last year, acknowledge the fantastic partners who supported the effort, as well as share with you our vision for the future.
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Our goals
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Help build consumer awareness that their older refrigerators can be very inefficient;

Provide easy-to-find recycling information so older models can be permanently removed from the electric grid; and

Provide information about new ENERGY STAR qualified models that are now 20% more efficient than the minimum federal standard.

WHY BOTHER????

Did you know there are almost  32 million fridges over 10 years old in people’s homes? Over 12 million of these are secondary units.

Fridges that are 16 years or older can use over twice as much energy and cost up to $100 more a year to operate than a new, ENERGY STAR qualified model. 
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Since last year, DOE has…
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Developed a campaign Web site for consumers;

Created campaign messaging and creative materials for partners;

Coordinated with partners; 

Utilized media and online avenues to reach consumers with campaign messaging;

Hosted an exciting old fridge art exhibition at the National Building Museum; and

Set the stage for the coming years!
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RESULTS:  Many partners 
joined the first year effort
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Through the end of August, nearly 2,500 electronic toolkits for EEPS, Retailer, Manufacturer, Recycler, and Government Leader were downloaded;

Nearly 53,000 unique visitors went to the Web site over 73,300 times, downloading close to 10,500 pages and also driving traffic to the ENERGY STAR refrigerators and freezers Web pages;

The campaign Web site linked to 43 energy efficiency program sponsored efforts in 14 states, as well as the Steel Recycling Institute’s national database of over 30,000 local appliance recycling programs;

Media stories were published in shelter publications, Web sites, Online and organization articles;

316 National Association of Precis Syndicate (NAPS) articles published in 20 states, with a readership of over 16.2 million;

We’ve been told that over 48,000 units were recycled this year (based on voluntarily reporting by partners).
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The culminating event for this year was “The Art of Recycling:  The Coolest Show in Town” art exhibition, at the very beautiful and impressive National Building Museum, in Washington, D.C.

An estimated 10,000 people attended this 8 day exhibition, but if you missed it, I want to let you know that it was lots of fun, definitely cool, and very educational to boot!

Refrigerator features and technology have changed quite a bit since the commercial we showed at the beginning of this presentation – actually when fridges and TV’s were both young.

Today we have high-tech ENERGY STAR qualified models – thank goodness!  OR – shall I say….. Thank goodness for ENERGY STAR!

We of course know that this work is the result of a lot of people working together!
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I’d like to say a few words of thanks to those who participated and supported the campaign and the exhibition…
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Thank-Yous to Manufacturers
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GE:  Thanks for providing an excellent educational refrigerator for the art exhibition, showing today’s refrigerator technology, as well as recyclability of refrigerators. (Describe the fridge, that it had cut-outs so people could literally see inside of the fridge, and LOTS of people took a look!)

Whirlpool’s Gladiator Chillerator:  Thanks for providing the prize for the viewer’s choice winner, and for their continuing promotion.

Electrolux Major Appliances provided I-pods that were given for prizes to the youth artists who won the Online video challenge as well as student artists who received an honorable mention award.

I’m also thrilled to announce that Frigidaire is initiating “Swap and Save" - a promotional campaign that encourages consumers to retire their old refrigerators, freezers and clothes washers and replace them with an ENERGY STAR qualified units. 
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Thank-Yous to Retailers
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Nationwide Marketing Group:

ENERGY STAR was invited to set up a booth at the March PrimeTime! to share campaign info;

Nationwide published on-going campaign articles in Membernet;

Nationwide commissioned Michael Israel’s performance fridge art showing Nationwide’s new recycling program logo; and

Nationwide provided Danby compact and cube refrigerators for 3 artist winners and 2 participants who filled out our fridge energy quiz.
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As an example, local Retailer and Nationwide member, Marion Appliance Warehouse, in the small town of Waldo, Ohio, really championed the campaign:

They sponsored a contest to find the oldest working fridge, the winner got the cost of their new fridge reimbursed; 

They collected nearly 90 fridges, saving customers nearly $7,900 per year (almost $40,000 over the next five years) and almost 69,000 kWh per year (almost 345,000 kWh over the next five years)!

“Refrigerator Graveyard” outside of their store was a growing reminder;

They leveraged free radio ads;

They also created the Ohio State “Buckeye” fridge for the exhibition (a 1948 Crosley Shelvador model!);

After the exhibit, the ”Buckeye” fridge was given to Nationwide, who may be using it in future events or activities they are doing.

Fridge graveyard

Marion article in newspaper article; they also participated on a radio call-in show

They also created the Ohio State “Buckeye” art fridge, from a 1948 Crosley Shelvador model collected in their program!

Marion Appliance Warehouse really jumped on board the campaign, had great community involvement, and great campaign results!
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Thank-Yous to Retailers 
(continued) 

Thanks-Yous to EEPS and 
Recyclers
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Thank-Yous to Retailers (continuing):

A big thanks to Best Buy for provided the traveling ENERGY STAR kitchen display that was used on the stage at the celebration event and has been used all over the country and brought the ENERGY STAR appliance program to life because folks can see in context.

 

Thanks-Yous to EEPS and Recyclers:

Georgia Power went all out and created an amazing “Jackpot of Savings” fridge, and can use it in their future refrigerator recycling promotions.

JACO worked with Nevada Power and Sierra Pacific, and Puget Sound Energy to create fridges for the exhibit … and to implement programs in their areas. JACO also provided technical information about appliance recycling.

The Steel Recycling Institute and the Institute of Scrap Recycling Industries also assisted in campaign development and outreach.
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Thank-Yous to Educators:
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The National Energy Education Development Project was instrumental to share campaign information with teachers, through their Teachers’ Guide they created just for this campaign! (on the Campaign Web site).

NEED students also created a decorated fridge, as well as various videos for the on-line video challenge. 
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I hope that you, our ENERGY 
STAR partners, found the first 
year of the campaign to be a 

good foundation for the future. 
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DOE plans to continue the effort next year, including transitioning to a location on energystar.gov and adding clothes washers to coincide with the new CW criteria later in July. 

Did you know that there are over 84 million top-load washers currently in U.S. households, so there is a great opportunity to save energy and water by recycling and replacing these older models, too.

We are also pursuing opportunities for fun, visible consumer-outreach activities, either by supporting efforts that you develop on your own, facilitating partnerships between others at this meeting, or led by DOE.

At the TOP of my list is NASCAR – Discovery Channel, Wyndmn Hotels, Coca Cola have joined sponsors who have already committed to make this vision a reality. We will be at 10 venues starting in February……There will be 1000’s of leads out of every race…..this is the time for you to jump on board at any level possible.  Come see me….we are doing this!!!  

There will be a session later this afternoon to talk through this and other ideas.  
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In conclusion, these are images of the 4 winning fridges… Georgia Power, Fredericks Art Council …
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… Puget Sound Energy, and artist Michael Stebbins…
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Winners of the 
YouTube 

Video Contest 
View Video
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…  but by continuing to work together in the future, we can ALL win at saving energy, money, and preserving the environment, for today, and for the future!

Thank you, and I look forward to working with you on this campaign in the coming year!

http://www.youtube.com/watch?v=g6HyQV-YK3M
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