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Vermont State Characteristics 
Demographics 

•	 Population (2011 estimated): 626,431 

•	 Seven cities larger than 10,000 residents, Burlington largest at 
42,500 residents (2010) 

•	 Largest County by Population: Chittenden County @ 156,545 
residents (2010) 

Big Box Retailers 

•	 Home Depot: 3
 

•	 Lowes: 2
 

•	 Walmart; 4 


•	 Sears (Corporate): 2
 

• Sears (Dealer stores): 9
 

Does Vermont really have more cows than people?
 



3

Efficiency Vermont: Who We Are 

•	 Nation’s first statewide provider of energy efficiency services. 

•	 Created by the Vermont Legislature and Vermont Public Service Board in 

2000. 

•	 Vermont Energy Investment Corporation (VEIC) operates Efficiency 

Vermont under an appointment by the Vermont Public Service Board. 
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Efficient Product Program Issues
 

•	 Lighting baselines are rising, due to technology (LED) and regulation (EISA
2007). 

•	 Appliances savings opportunities will diminish, with implementation of AHAM 
agreement (starting in 2014). 

•	 While consumer electronic products are becoming more efficient, they are 
growing in number. 

•	 Consumer electronics growth and resulting energy usage threaten the efficiency
gains that have been made with lighting and appliances. 
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Increasing Penetration of Residential 

Consumer Electronics
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Source: Natural Resources Canada 
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Vermont Home Energy Trends 

Source: Grasteau Associates 
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CEA Research (2010)
 
•	 HDTV ownership continues to increase. Households are increasing the number of HDTV units 

they own (an average 1.8 units per household versus 1.5 in 2009). 

•	 The average U.S. household owns 25 CE products and reports spending $1,380 on consumer 

electronics in the past 12 months. 

•	 Ownership of computers continues to rise (currently 86% of households own them) and is 

projected to reach 89% next year. 

•	 The top products consumers are planning to buy next year are HDTVs and digital cameras. One 

in four (23%) of U.S. households plan to purchase these products next year. 

Source: Consumer Electronics Association 
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Efficiency Vermont Research 
•	 Only 3% of respondents indicated that they are “very knowledgeable” of the overall energy 

efficiency of home electronics. 

•	 Approximately 38% indicated that were “not at all knowledgeable”. 

•	 When presented a list of electronic devices and asked about energy use, respondents ranked 

“refrigerator” as using the most energy and “computer” as using the least energy. 

•	 When asked to approximate the percent of total home energy use attributable to consumer 

electronics, only 27% were able to estimate correctly. 
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Efficiency Vermont Research (cont.) 

The conundrum of influencing out of state and online CE purchases. 

•	 Vermonters purchase a significant portion of their consumer electronic products out-of-state and 

from online retailers. 

•	 26 percent of LCD flat screen TVs were purchased out-of-state. 

•	 17 percent of LCD flat screen TVs were purchased on-line. 

•	 Online program support is expensive, cost can be $50k per retailer, per utility, per year to 

participate/subscribe. 
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Efficiency Vermont’s BCE Initiative
 
• EVT has been a supporter of the 80 PLUS B2B Program since 2004. 

• Watched with interest as PG&E launched their BCE pilot in Fall 2008. 

• Benefited from NEEP’s work to educate sponsor members on CE programs. 

Hopes 
• That the CA model could be exported to VT. 

• That EVT could partner with other NE EEPS. 

Concerns 
• Rapid market transformation. 

• Free ridership issues. 
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Efficiency Vermont BCE Program Eligible 

Products
 

Program Measures 

ENERGY STAR 5.0 Desktop 

ENERGY STAR 5.0+10% LCD Display 

ENERGY STAR v5.1 TV 

ENERGY STAR v5.1 + 20% TV 

Qualifying Advanced Power Strips 
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Efficiency Vermont CE Partners
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Retail POP
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Retail Product Labels
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Television Label on Retail Sales Floor
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Web Banners
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Recommendations for Future Collaboration
 

• Use the power of ENERGY STAR. 

• Work through Regional Efficiency Organizations (REOs) 
• NEEP, MWEE, NWEE. 

• Leverages market power, especially for small players. 

• Shared resources and ideas. 

• Synchronize CE product promotions, at regional and national level 
• Product categories. 

• Product eligibility criteria. 

• Incentives. 

• Push the market with ENERGY STAR Most Efficient, and Top Ten USA products. 
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Thank You 

Michael Russom 

Efficient Products Market Manager 

Efficiency Vermont 

mrussom@veic.org 
(802) 540-7799 

mailto:mrussom@veic.org

