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- Program Background

- Educating Homebuilders and Allies

- Support in Incorporating ENERGY STAR
- 2009 and Beyond
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 Program Launch: 2002
e Early Years

— Focus on Dallas/Fort Worth Metroplex
— Focus on Increasing Consumer Awareness

e Advertising

— Radio and Print: Comfort Message

— Billboards

— Online Advertising (REALTOR.com, etc.)

e Events

— Sports Events: Rangers and Mavericks

— Home and Garden Shows
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« Homebuilder Sales Training Classes

e Homebuilder Resource Kit
— Printed Binder
— CD-ROM with PDF Files




Then...
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GO GREEN.
GET RICH.

SAVING THE PLANET HAS SUDDENLY
BECOME GOOD BUSINESS.
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Focus on Educating Builders and Allies

- Sales Training

- In person or online

- Focus on areas outside the D/FW Metroplex
- Ally Education

- REALTOR MCE Course

- Lenders

- Others (TVLB, HBAs, Etc.)

Message: ENERGY STAR can help increase
business if you...
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ollateral

2009 Program
Collateral
chosen based
on paying
attention to
what builders
were using -
and by asking
what would
work best for
them.
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]
¢ Take Advantage of

ource Kits

 Branded flash drive with
Interactive program

e Oncor Program and EPA
@R guidelines

: e Suggested ways to incorporate
[ | , ENERGY STAR in ads, Web
sites, etc.

e Tips on how to sell ENERGY
STAR - comfort and savings
messages




 Take a Load Off, Texas Campaign

— Reaches millions of consumers via
advertising/media

— Has interacted with more than 100k consumers at
events throughout Oncor’s service area

 Web 2.0/Social Networking
— Facebook
— Twitter
— Blog




Kim Hooper
Oncor Program Manager
Kimberly.hooper@oncor.com

Courtney Owen/Traci Synatschk
ICF International
cowen@icfl.com/tsynatsck@icfl.com







