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Overview 

• The ENERGY STAR Brand 
• Updates to the ENERGY STAR Web site 
• Partner Resources including: 

– Outreach Partnership 
– Marketing toolkit 

• One Millionth Home Promotion 



The ENERGY STAR Brand 



Building Value 
with ENERGY STAR 

• In 2008, more than 75% of households recognize the 
ENERGY STAR label at a national level 
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** Aided and unaided annual results are statistically dif ferent from the results of the prior year. 



Greater Awareness in Areas with 
Sustained Promotions 

Awareness of ENERGY STAR 
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Aided Awareness Aided Awareness (High Publicity areas) 

• Awareness has even reached 80% in areas where there have been 
sustained promotions of ENERGY STAR by local energy efficiency 
program administrators 



ENERGY STAR Logos 

Promotional Mark 

Certification Mark 

Partnership Mark 

For more information on proper logo usage, visit: 
www.energystar.gov/logos 



Ad images from Matt

Consistent Brand Creative 



Talking/writing about ENERGY 
STAR 

•	 Always write ‘ENERGY STAR’ in all caps 
•	 Always add ® in superscript the first time 

ENERGY STAR is mentioned on a document 
•	 Homes are “qualified” not “certified” 
•	 Program specifications are “guidelines” not 

“standards” 
•	 XYZ Builder is an “ENERGY STAR partner” 

rather than an “ENERGY STAR builder” and is 
not “endorsed” by EPA or the government 



Updates to the ENERGY STAR 
Consumer Web Pages 



www.EnergyStar.gov



Green Building 



Green Building 



New Partner Locator 
…Coming Soon! 



Updates to the ENERGY STAR 
Partner Pages 



www.EnergyStar.gov



New Partner Page

energystar.gov/homes




Also available as a PDF
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New Partner Page 

energystar.gov/homes






energystar.gov/homes 

New Partner Page 



Education Resources page 



Free Webinars on Wednesdays 



Events Around the Country 

Would you like to add an event 
to the calendar? 

Email: 
•Title 
•Dates 
•Location 
•Overview (< 50 words) 
•Event web site 

homes@energystar.gov 



Updated Presentation page 

– ENERGY STAR 101 – Self-guided tour for 
Realtors & appraisers 

– Crash Course in Building Science 
– Builder Recruitment Presentation 
– Sales and Marketing Presentation 



Builder Recruitment Handbook 

• Top Ways to Reach and Retain 
Homebuilders 

• Working with Production Builders 
• Recruitment Presentation 
• Builder Growth Chart 
• Common Builder Concerns and 

Solutions to Overcome Them 
• Success Stories 



Coming Soon 

• Sales e-packet 
– Cheat Sheet for Sales Personnel 
– Action Plan 
– Role Playing Activity 
…and more! 



Marketing Resources 



Updated Consumer Brochure 

• Updated language 
and images 

• Available for order 
within the month 

www.energystar.gov/publications 



The Outreach Partnership 



The Outreach Partnership 

The ENERGY STAR for New Homes 
Outreach Partnership is: 
a collaborative advertising effort designed 
to promote ENERGY STAR qualified 
homes and the builders who offer them. 



The Outreach Partnership 

Benefits for participating markets: 
– Increased consumer awareness 
– Association with government-backed 

ENERGY STAR label 
– Extension of ad $$ 



The Outreach Partnership 

Campaigns Today: 
• From 4 markets in 2001 to ~30 each of the last 4 

years 
• 3+ builder partners and other ENERGY STAR

partners per market 
• Partner group runs 3-month campaign (print, TV,

radio, billboard, transit, and Web banners) 
• EPA runs 3-month online search campaign 
• Entire campaign directs to local Web site 



The Outreach Partnership 
Sample Print Advertisement 

• Headlines highlight energy and $$
savings for consumers. 

• 13 background image options. 

• Government Voice of Authority (in
blue box next to the ENERGY 
STAR mark). 



The Outreach Partnership 

Customizable Web template 
Web banners 

Select Creative Materials available from EPA 



The Outreach Partnership 

What is Paid Search? 
–	 Online advertising through a search engine, such as Google™ or 

Yahoo!®,that connects potential home buyers with home builders. 



The Outreach Partnership 

Paid Search 
• Prior to Launching Paid Online Search 

Campaign 
– The EPA support team identifies specific 

keywords to purchase – such as energy 
efficient homes, green builders, new homes, 
etc. 

– Local partner group customizes Web site 
and/or Web pages devoted to ENERGY 
STAR qualified homes campaign. 



The Outreach Partnership 
Paid Search 
• It’s very important that purchased key

words appear on your local Web site 

• Sample Keyword Phrases 
– Green Homes 
– Sustainable Homes 
– Green Home Builders 
– Energy Efficient House 
– ENERGY STAR 
– Home Builder 
– Home Contractor 



The Outreach Partnership 

Launching a Paid Online Search Campaign 
– Specific keywords found on your Web site are 

purchased through an online search engine, such as 
Google™ or Yahoo!®. 

– Consumer searches for one of the purchased key 
words or terms, the Outreach Partnership ad would 
appear in the "Sponsored Results" or "Sponsors 
Links" section. 

– Consumers interested in learning more click on the ad 
and are connected to your local ENERGY STAR new 
homes Web site. 



The Outreach Partnership


•	 In 2008, EPA tested the 
paid search campaign with
one local Outreach 
Partnership market 
–	 Campaign was paired with

other traditional partner-paid 
media placements. 

–	 Traffic to the local Web site 
increased significantly. 

•	 Pilot Results 
–	 1,200 clicks during first

month. 
– 1,500 click during second

month. 



Marketing Toolkit 



The Marketing Toolkit 

Customizable templates for builders and raters 
– Designed to allow for flexibility 
– Partners can input their own name, logo, and 

Web site 
– Optional text is provided, or partners can write 

their own text 
– Images are also provided, or partners can add 

their own 

energystar.gov/mesa 



Marketing Toolkit 



Marketing Toolkit demo 



Marketing Toolkit demo 



Marketing Toolkit demo 



Marketing Toolkit demo 



Marketing Toolkit demo 



Marketing Toolkit demo 

Variety of ways to finish the files you create: 
• Save draft version 

• Enables you to work on materials over multiple 
sessions 

• Save final version 
• Generate as printable PDF file or other 

electronic file format – high or low resolution 



Marketing Toolkit demo 

• Additional Toolkit 
Materials 
– Builder flyers and 

graphics 
– Green Begins with 

ENERGY STAR Blue 
– Customizable versions 

of 7 Fact Sheets 



One Millionth Home Promotion 



One Millionth Home


In the first quarter of 2010, we’ll reach the
landmark one millionth ENERGY STAR 
new home. 
We’re in the early planning stages of
developing a two-part promotion to
recognize this accomplishment: 
– Is your home the One Millionth ENERGY


STAR Home?

– Setting a “One Millionth ENERGY STAR


Home” Day




One Millionth Home


Is your home the One Millionth ENERGY STAR
Home? 
– Every ENERGY STAR home has a story and we want

to hear it. 
– EPA needs your help gathering stories from


homeowners and builders about why their ENERGY

STAR home is special.


– Testimonials will be featured online as a lead up to

the one millionth ENERGY STAR home 

announcement.


– Several of the homes will be featured in the second 

part of the promotion.




One Millionth Home


Setting a “One Millionth ENERGY STAR
Home” Day 
– Reveal select homes to national media 
– Create local media events highlighting select

homes 
– Offer interviews with a few homeowners, as 

well as members of EPA’s ENERGY STAR 
New Homes team 

– Offer tours of ENERGY STAR qualified

homes in top markets




Questions? 

Jon Passe 
• The Environmental Protection 

Agency 
• Communications Coordinator,

Residential Branch 
• Passe.Jonathan@epa.gov 
• 202-343-9793 

Bridget O’Brien 
• The Cadmus Group, Inc. 
• bobrien@cadmusgroup.com 
• 703-247-6124 

Ga-Young Choi 
• The Environmental Protection 

Agency 
• Partner Support Coordinator,

New Homes 
• Choi.Ga-young@epa.gov 
• 202-343-9407 

Amber W. Stewart 
• ICF International 
• awstewart@icfi.com 
• 703-934-3814 


