


Profile: Arizona Public ServiceProfile: Arizona Public Service

Phoenix 

• Largest electric utility in Arizona 
• 1.1 million customers 
• Peak demand of 7,500 MW 
• Annual sales of 30,000 GWH 
• Annual sales growth rate higher 

than national average – but 
slowed in 2008 

• $3.5 billion in annual revenue 
• 0.7% of annual revenue spent on 

Energy Efficiency ($25 M) 



 

     

    

Spending / Savings UpdateSpending / Savings Update
($MM) including Performance Incentive($MM) including Performance Incentive

Annual Cum. Annual Cum. 
Spending Spending MWh Savings MWh Savings 

2005 $ 3.2 $
 3.2 

24,000 

2006 $ 10.6 $ 13.8 104,000 

2007 $ 19.4 $ 33.2 260,000 

2008	 $ 24.1 $ 57.3 310,000 698,000 

2009 est. $ 25.6 $ 82.9 320,000 

2010 est. $ 27.5 $110.4 325,000 
•	 Spending and savings continue to increase each year 
•	 Expect to have approx. 1 million MWh saved by 2010; 

after 5 years of program implementation 

* Before MER Adjustment 



Current EE Programs
Current EE Programs

Residential 
• Consumer Products 

– ENERGY STAR CFLs 

• Existing Home HVAC 
– Rebates (SEER)  
– Quality install 
– Duct test & repair 
– Home Performance 

•	 New Homes 
– ENERGY STAR  

• Low Income 
– Bill assistance 
– Weatherization 

Features


9 Upstream buydown of retail price of
bulbs 

9 $250-$400 rebate for 14 SEER/16 SEER 
9 $100 rebate for Quality Install 
9 Up to $250 for repairing duct leaks 

9 $400 builder incentive to build home 
using at least 15% less energy than
standard home 

9 Provide free weatherization for limited 
income households and occasional bill 
assistance 



Marketing to BuildersMarketing to Builders

•	 Build awareness 
•	 Generate builder 

interest 
•	 Know your audience 

at the builder 
•	 Help your champion 
•	 Make it easy 



Building Program Awareness
Building Program Awareness 
with Builders
with Builders

•	 HBA involvement 
•	 Event sponsorships 
•	 Links to APS touch points 
•	 HERS Rater relationships 
•	 “Pull” from consumer 

advertising 
•	 Building science training 

sessions 
•	 New….interest in green 



Encouraging Participation
Encouraging Participation
““Why and HowWhy and How”
”

• “Sales” meetings 
– With/without raters 
– Leave behind materials 

• Builder video clip 
• “Getting Started” on aps.com 



APS ENERGY STAR HomesAPS ENERGY STAR Homes
Builder VideoBuilder Video



APS ENERGY STAR HomesAPS ENERGY STAR Homes
Builder VideoBuilder Video



aps.comaps.com



aps.comaps.com



Marketing to HomebuyersMarketing to Homebuyers

• Mass Media 
– TV  
– Radio  

• Targeted 
– Print  
– Online  

• PR 
– APS opportunities 
– Article placements 

• Point of Sale 



Television CommercialTelevision Commercial
• TV commercial 



Green Programming on Cox Cable


Renovation Nation 

Total Wrecklamation 

Alter Eco 

Battleground Earth 

Emeril Green 

Focus Earth 

World’s Greenest Homes 

Greenovate 

Go For the Green 

WA$TED 

G Word 

Mean Green Machines 

Off the Grid 

Supper Club with Tom Bergeron 

Red Hot & Green 

World’s Most Extreme Homes 

House Hunters 

My House is Worth What? 

Earth’s Natural Wonders 

Samantha Brown’s Passport 

Top Ten Natural Wonders 

National Parks 

Amazing Planet 

Earth: The Biography 

Naked Science 

Six Degrees Could Change the World 

Forecast Earth 

When Weather Changed the World 

It Could Happen Tomorrow 

Sunrise Weather 

EcoTech 

Ecopolis 

Fearless Planet 

Five Ways to Save the World 

Invention Nation 

Miracle Planet 

Weird Connections 

An Inconvenient Truth 

Mega Science 

Miracle Planet 

How do they do it? 

Junkyard Wars 



Targeted HomebuyerTargeted Homebuyer 
AdvertisingAdvertising



New Homes and LifestylesNew Homes and Lifestyles

20082008
August CoverAugust Cover



2009 APS Print Ad2009 APS Print Ad ––
New Homes TodayNew Homes Today





Parade of Homes SponsorshipParade of Homes Sponsorship



APS MarketingAPS Marketing

• Lifestyles Newsletter 
• Aps.com 
• E-News 
• Public Relations 
• Events 
• “Newsline” 



Point of Sale
Point of Sale
““Features and BenefitsFeatures and Benefits”
”

• Consumer brochures 
• Energy cost brochures 
• Sales books 
• Sales signs 
• Consumer video (coming soon) 
• Make it EASY! 



aps.comaps.com



Marketing Toolkit @aps.comMarketing Toolkit @aps.com



Online Marketing ToolkitOnline Marketing Toolkit



Results
Results
• Currently……(through Dec 08) 

– 36 Builders in the program (15 new in ’08) 
– 116 participating communities 
– 16,072 additional committed lots under contract 

• Program to Date (Jul 06–Dec 08) 
– $4.5 million total spend/$2.1 million incentives 
– 5,119 total homes to date 

• Energy Savings 
– 10 MW 
– 21,000 annual MWH/425,000 lifetime MWH 

• Market Share 
– 2007 = 7% share 
– 2008 = 24.5% share (16% increase) 



““New and In the WorksNew and In the Works””
• APS ENERGY STAR Homes + Solar 

Requires ENERGY STAR! 



““New and In the WorksNew and In the Works”
”

• AZ Green Builder Program (HBACA) 
– APS is premiere sponsor 
– APS lobbied hard for ENERGY STAR efficiency 

• Higher program tier 
– Higher builder incentive tied to lower HERS 

score 



APS ENERGY STAR Homes Team
APS ENERGY STAR Homes Team

• Tom Hines – Program Manager 
• Sandy Lockard – Builder Program Rep 
• Dresden Osterman – Program Coordinator

• Ecos Consulting – Marketing Support 



THANK YOUTHANK YOU……


