ENERGY STAR 2010
Program Update & Discussion

Monthly Partner Web Conference
January 20, 2010

Call-in number: 888 299 3188
Conference Code 202 343 9965#

1
i
wEPA Learn more at energystar.gov



About The Web Conferences

ENERGY STAR

® |\/|0n'[h|y (MakeCummitment]
e Topics are structured on v
a strategic approach to Assess Performance

& Set Goals
energy management

* Help you continually
Improve energy
performance

Create
Action Plan

Re-Assess

e Opportunity to share
iIdeas with others

Implement
Action Plan

Recognize
Achievements

« Slides are a starting
point for discussion

Evaluate
Progress

<EPA 2



Web Conference Logistics

ENERGY STAR

 Phone will be Muted
To ask a gquestion use # 6 to un-mute
and * 6 — to mute

 Questions — use the chat window or ask
guestion during the Q & A period.

* Presentation slides will be sent by email to all
participants following the web conference.

<EPA



Today’s Web Conference

ENERGY STAR

 Welcome

e Jean Lupinacci — Overview of Achievements
 Mike Zatz — Commercial Sector

e Betsy Dutrow — Industrial Sector

 Maura Beard — Communications

e Questions & Discussion

 Announcements

<EPA



ENERGY STAR

ENERGY STAR
Commercial & Industrial
Branch Overview

<EPA



ENERGY STAR Partnership

ENERGY STAR

o State of the Partnership
— STRONG

e Growth result of new partnerships bringing
energy efficiency to their communities:
— State and local governments
— Associations
— Service Providers
— Public benefits programs

<EPA



A Decade of ENERGY STAR
Buildings

ENERGY STAR

b \| CELEBRATING A DECADE OF
—&Wﬁ_ﬁf ENERGY STAR BUILDINGS

ENERGY STAR| 1993-2009

<EPA www.energystar.gov/decade



Success by the Numbers

ENERGY STAR

Over the past decade, the ENERGY STAR Buildings program has
experienced staggering growth by every measure:

* The energy performance of more than 120,000 buildings (representing nearly
14 billion square feet) has been measured through ENERGY STAR.

* More than 5,000 organizations have joined the ENERGY STAR buildings
program as partners.

* Nearly 9,000 buildings have earned the ENERGY STAR across all 50 states.

« ENERGY STAR partners in the commercial marketplace have helped prevent
greenhouse gas emissions equal to the electricity use of 60 million American

homes every year.

wEPA www.energystar.gov/decade



The ENERGY STAR Approach:
Time-Tested and Poised for the Future

ENERGY STAR

The ENERGY STAR approach has not changed in 10 years:

* The power of collaborative partnerships
» The importance of high-level organizational commitment
* The value of a good plan

« A consistent and objective way to measure real-world
consumption and savings on a continuous basis

« Recognition
These core values will continue to be of great importance as challenges of an
economic recession, growing concern about climate change, consumer

skepticism of green claims by U.S. corporations, and differing approaches to
evaluating a building’s energy performance.

wEPA www.energystar.gov/decade



A Decade of ENERGY STAR Buildings:
Early Champions

ENERGY STAR

First ENERGY STAR labeled building:
Ridgehaven Green Building
San Diego, CA

First hospital: First financial institution building: First hotel:
Memorial Hospital of Carbondale 114 West 47th Street Sheraton Boston
Carbondale, IL* New York, NY Boston, MA*

<EPA N

* Building is one of several that earned the first labels simultaneously.



A Decade of ENERGY STAR
BU||d|ngS ENERGY STAR

1900 K Street,
Washington, DC

Facility managers raised
the energy performance
score of 1900 K Street
froma 32 to a 75 in just
three years.

11
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A Decade of ENERGY STAR
Buildings

ENERGY STAR

Salt River Materials
Group Phoenix Cement
Plant, Clarkdale, AZ

Salt River Materials
Group modernized its
1950s-era plant to
achieve superior energy
performance.

12
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A Decade of ENERGY STAR Buildings:
Buildings with 10 Labels

ENERGY STAR

PR

o heiwmes o DR SRR
i feanaean i frliad 4
2 |k ik
Phoenix Tower 6100 Wilshire US Airways Corporate Headquarters
Houston, TX Los Angeles, CA Tempe, AZ

10780 Santa Monica Blvd.
Los Angeles, CA

10351 Santa Monica Blvd.
Los Angeles, CA

13
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Unigue Market Conditions

ENERGY STAR

e Climate Change

— Draft legislation

— EPA Mandatory Reporting Rule

— Clean Air Act now covering carbon emissions
e Green Buildings:

— Market expects good energy performers
 Energy Policy:

— State and local governments require disclosure of
energy use

* Financial Value:
— Demonstrate doing well by doing good.

<EPA )



Set the Stage for 2010

ENERGY STAR

« ENERGY STAR can help you navigate

these changes:

— Powerful brand

— Document energy performance and savings

— New communications materials and media
Initiatives

— Facilitate collaborations through ENERGY
STAR

* Build upon what has been working for you

<EPA



Things to Look for in 2010 st

ENERGY STAR

« New MOU with Department of Energy
— Strengthen ENERGY STAR product testing
— Establish National Building Rating Program

e Collaboration
— Including internationally

e Reach new market sectors

 Make It easler to tap ENERGY STAR:

— Portfolio Manager
— Expanded communications Website

<EPA



ENERGY STAR

ENERGY STAR
Commercial Sector Update

EPA



Commercial Sectors 2009
ng hii g hts ENERGY STAR

 Engaged several new sectors:
— Entertainment
— Multifamily housing

« Commercial real estate and K-12 schools activity
continues significant growth.

« State and local governments leverage ENERGY
STAR resources to support voluntary campaigns
and benchmarking mandates.

« ENERGY STAR tools used to support stimulus

and other funding programs.
SEPA



Engaging New Commercial
Sectors ENERGY STAR

« Entertainment — Significant interest from baseball teams,
convention centers, and museums.
— MLB Benchmarking Group led by St. Louis Cardinals
— Convention Center Benchmarking Group led by VA Beach Conv.
Ctr.

— Large energy use and opportunity to educate customers on the
benefits of energy efficiency at home, work, and play.

« Multifamily Housing - Launched benchmarking in

Portfolio Manager.
— Nearly a dozen optional attributes will help EPA learn more about
the sector.
— As of Oct 2009, 538 communities comprising almost 70 million
sqg. ft. benchmarking.

19
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Commercilal Real Estate and K-12
Sector Activity ENERGY STAR

* Green building movement driving Commercial Real
Estate (CRE) sector to ENERGY STAR.

— ENERGY STAR benchmarking required for LEED: EB O&M and
Green Globes.

— Numerous studies conducted showing that ENERGY STAR
buildings are seeing higher rents, occupancy, and resale value.

« K-12 Sector activity driven by several active ENERGY
STAR SPP partners.

— Energy Education, Inc. and Schools for Energy Efficiency
(Hallberg Engineering).

— Both make ENERGY STAR benchmarking and labeling part of
their standard services.

* Increased adoption of Designed to Earn the ENERGY
STAR among active commercial partners.

— Several key partners active for existing buildings now requiring
new buildings be Designed to Earn the ENERGY STAR.

<EPA N



State and Local Governments
Leverage ENERGY STAR Resources

ENERGY STAR

« State and local governments focusing on
commercial building opportunities —
seeking energy savings and emission
reductions.

* Believe benchmarking is key first step.

¢ Some pursuing voluntary campaigns and
some going legislative route.

* Recognizing that ENERGY STAR
resources (Portfolio Manager in particular)

aEPp?an assist in their efforts.



State and Local Benchmarking

A

LGCHSlathn Summary ENERGY STAR
=4 = 4
Public Private

Location Legislation / State Activity Buildings Sector

CA AB 1103 X X

DC Clean and Affordable Energy Act of 2008 X X

HI House Bill 1464 X

M EO 2005-4, 2005 X

OH EO 2007-02 X

WA SB 5854 - 2009-10 X X

New York City , NY | Greener Greater Buildings Plan, Int. No. 476-A X X

Denver, CO Executive Order 123 X

Austin, TX ECAD Ordinance for Owners of Commercial Buildings X X
Proposed benchmarking and disclosure, voting early

Seattle, WA 2010 X X
Pending benchmarking and disclosure (in planning

Portland, OR phase) X X
Pending benchmarking and disclosure (in planning

San Francisco, CA | phase) X X

<EPA
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Promoting Energy Efficiency
with ENERGY STAR ENERGY STAR

Successful Models: Successful Model:

LwATT
Louisville Kilowatt Crackdown Wisconsin Lt. Governor
Over 240 Louisville commercial ENERGY STAR School
buildings participating (schools, Challenge
CRE, healthcare, hospitality, and State campaign to challenge
others) 100 new WI school districts to

join as ENERGY STAR
partners and reduce energy

Chicago Green Office Challenge use by 10 percent or more.

Participants benchmarking in Met participation goal! There
EPA's Portfolio Manager to track are now 110 school district
energy and water use and partners in WI.

compile results at the end of the

contest period.
P New for 2010:

New Mexico Lt. Governor

New for 2010: ENERGY STAR School
Central Florida Kilowatt Cha”enge launched!
Crackdown launched!

<EPA ”


http://www.energystar.gov/index.cfm?fuseaction=challenge_community.showIntroduction�
http://www.chicagogreenofficechallenge.org/�
http://ltgov.wisconsin.gov/issues_view.asp?issueid=27&locid=126�
http://ltgov.wisconsin.gov/issues_view.asp?issueid=27&locid=126�
http://ltgov.wisconsin.gov/issues_view.asp?issueid=27&locid=126�

Louisville Kilowatt Crackdown @¥%

ENERGY STAR

« “Louisville Energy Alliance” formed in response to Mayor Abramson’s
launch of the ENERGY STAR Challenge to the community.

 The first joint EE campaign led by local chapters of major commercial
real estate organizations in Louisville

— BOMA (Building Owners and Managers Assoc.)

— CCIM (Certified Commercial Investment Member)
— ICSC (International Council of Shopping Centers) "i'i;'t:?WATT
— IFMA (International Facility Management Assoc.) CRACKDOWN
— IREM (Institute for Real Estate Management)

— e— — = i

— -
= - LT 2= =
= re— = — — —
— . — -

e Louisville Irtierriational FAcity M

\?’EPA CGIM gﬁlnsﬂm‘h of Real Estate Management



Current Listing of Organizations
Leveraging ENERGY STAR

orerfF,

ENERGY STAR

Learn about
governments leveraging
ENERGY STAR in
legislation and voluntary
campaigns.

(Includes direct links to
programs and policies)

POLICIES LEVERAGING ENERGY STAR TOOLS

www.energystar.gov/government

<EPA

State/ A
Municipality Policy Summary
Borough of : . .
West Borough This Ordinance requires new commercial construction to be Designed to Earn
Chester. PA Ordinance | the ENERGY STAR and benchmarked annually in EPA’s Portfolio Manager.
s -
City of Executive Executive Order 123 requires new construction and major renovations of existing
Denver. CO m and future city-owned and operated buildings to be Designed to Earn the
’ Srder 1=2 | ENERGY STAR and benchmarked in EPA’'s Portfolio Manager.
Green The Green CAMPAIGNS AND INCENTIVE PROGRAMS LEVERAGIN{ ENERGY STAR TOOLS
District of Building “Designed | BEE ) .
Columbia | Aciof Dot | municipaiity || POty Summary
2006 annually in
City of Green Path This program encourages and facilitates|the voluntary design and construction of
Clean and Albuquerque, Program energy-efficient buildings that meet meagurable criteria, which includes earning
Affordable | TheClean| NM Slatlel Designed to Earn the ENERGY STAR fhrough EPA’s Target Finder.
District of Eneray eligible priy
Columbia Lnergy Manager of city of Chicado Participants in the Chicago Green Office|Challenge will use EPA’s Portfolio
‘g‘gégf a publicly a Chicago, IL Green Office Manager to track energy and water use gnd compile results at the end of the
s
=== Challenge contest period.
Assembly § Louisvlille Participants in the Louisville Kilowatt Crgckdown will track their building’s energy
maintain arf City of Kilowatt performance using EPA’s Portfolio Manager and work to improve performance
State of CA AB 1103 nonresiden| Louisville, KY Crackdow during the campaign period. The compeftion is open to owners and managers of
ate o 2007 Manager. | Srackdown all commercial buildings in the city.
or operator| . - R
prospective . BOMA Partlmpfmts in the BOMA Pmﬂam;l Officd Energy St)owdown will track their
City of Eneray building’s energy performance using EPA's Portfolio Manager and work to
Executive Portland, OR ﬁ » improve performance during the campaigin period. The compestition is open to
establish a =NOWOOWN, owners and managers of commercial offfces.
EO 2005-
State of MI 4. 2005 Departmen) Participants in the San Francisco Earth four 24x7 Energy Challenge will track their
I govemnmen| ... ot san Earth Hour building’s energy performance using EPj’'s Portfolio Manager and work to
benchmary Fra):'lcisco cA 24x7 Ener improve performance during the campaign period. The competition is open to
! Challenge owners and managers of office buildings| hotels, retail stores, hospitals, medical
Executive office buildings, supermarkets, and schopls.
EO 2007-
State of OH 02— Manager aj City of Seattle | BOMA Participants in the BOMA Seattle/King Cpunty Kilowatt Crackdown will track their
= baselines & and Kin Kilowatt building’s energy performance using EPA’'s Portfolio Manager and work to
c %NA mw improve performance during the campaign period. The competition is open o
ounty, Lrackaown owners and managers of cammercial afflces.
%;::ab\e To qualify for income tax credits, applicants must demonstrate that the commercial
State of NM Building Tax building is 50 percent more efficient than an average building of the same type
mg— using EPA’s Target Finder.
Under the Pay for Performance program, commercial building owners are given
State of NJ ;l:rlf:;arm?r:ce technical assistance with developing and implementing an Energy Reduction Plan
P— to reduce energy use by 15 percent or more. Participants benchmark energy use in
Frogram EPA’s Portfolio Manager to verify the required 15 percent threshold savings.
75




Use of ENERGY STAR Tools in Stimulus@@=2
and Other Funding Programs TR

« Building projects account for large
percentage of planned expenditures of
Stimulus funding.

* Program sponsors need tools to measure
and track program impacts.

« Existing Portfolio Manager functionality
allows:

— Identification of best opportunities.
— Tracking progress over time.
“EPA— Documentation of results.



Identify Best Opportunities for Energy s
o

Efficiency Improvements

ENERGY STAR

 |dentify under-performing buildings to target
for energy efficiency improvements.

« Establish baselines to set goals and
measure

Fire Stations - Energy Use Comparison

Prioritize efforts by identifying under-performing buildings.

<EPA }



Track Progress Over Time e,

ENERGY STAR

« Set a custom baseline and monitor energy efficiency
improvements before, during, and after an upgrade
project

 View percent improvement in weather-normalized
energy use intensity.

* Track reductions in greenhouse gas emissions

 Monitor energy and water costs

Bl
AN#ABCOEF 5

wip® Trern Gaaw r-—.q_ Energy Lies Change fromm Bassline
!EEEE‘.!-.“J_L‘_'.H iSg. FL] Emissions [MECOpe

Search Fecly Here: | L Seweoh
MEABRCODEFGHIJELMHNOPSRETUY WK YZ

View and compare energy performance and GHG metrics.

EPA N



Document Results

ENERGY STAR

 Provide transparency and accountability to help |
demonstrate strategic use of capital improvement funding.

 Quickly and accurately demonstrate savings for an
iIndividual building or entire portfolio:

— Energy use

— GHG emissions
— Water use

— Energy costs

* Print reports and Statements of Energy Performance to
document results.

<EPA l



Portfolio Manager in ARRA-
funded State Programs

ENERGY STAR

State Program
lowa lowa SEP Grant Program
Efficiency Maine Commercial Project Grant
Maine Program
New Mexico EECBG Grant Program
New York New York Energy Efficiency Program
Pennsylvania Pennsylvania Conservation Works! Program

Utah Advanced Energy Efficiency Strategies for
Utah Buildings Program

<EPA N




Portfolio Manager 2009
nghllghts ENERGY STAR

* New rating launched for Houses of
Worship.

 New standard and custom reporting
features introduced.

 New User Training Materials

 Added on-site wind and solar, and RECs
tracking.

<EPA



New Rating in 2009

ENERGY STAR

* Houses of Worship can now receive an
ENERGY STAR rating and qualify for the
ENERGY STAR label.

« Avallable for any house of worship with normal
seating capacity under 4,000.

* First label awarded to Plantation Baptist Church
In Florida.
* Required inputs include: seating capacity; # of
weekdays Iin operation; weekly operating hours;
# of PCs; presence of cooking facilities; # of
sppommercial refrigeration/freezer units.



Portfolio Manager Reports

ENERGY STAR

« NEW Reporting Feature: Use report templates
or create custom reports

— 8 Standard reports

— Create custom reports by choosing from key
indicators

— Download data in Excel, CSV, PDF, and XML
formats

— Create time series graphs (line and bar) for a
single building or a group of buildings.
— Share custom report templates with others.

<EPA



New User Training Materials ot

ENERGY STAR

* Benchmarking Starter Kit
« Step-by-step “Quick Reference Guides”
— Benchmarking in Portfolio Manager

— Benchmarking Buildings Not Eligible for a
Rating

— Benchmarking Multifamily Housing
— Portfolio Manager Reports

« Animated training on Portfolio Manager
benchmarking.

_ éP ncreased resources for non-EPA trainers.
LY 4



User Support:
Benchmarking Starter Kit

 Animated Portfolio S
Manager training s
- A Step-by-Step Guide to
‘ Data CO”@Cthn Benchmarking Using EPA's
Worksheet Portfolio Manager

Step-by-step Quick
Reference Guide

Available at www.energystar.gov/benchmark
wEPA ®



http://www.energystar.gov/benchmark�

Quick Reference Guides

ENERGY STAR

pwfiafbusiness/downloads/PM_QuickRefGuide. pdf - Windows Internet Explorer provided by EPA

@;‘;ﬂ hd hkkp: s, energystar . goviafbusiness/downloads /PM_QuickRefGuide. pdf ~ | [#2|[ > |G009|E | |;:l 'l

File  Edit GoTo Favorites  Help

hkkpe: | v, energystar . govfiafbusiness /downloads /P . . l l @ - B @ - @Page - @Tools -

PORTFOLIO MANAGER
———-—- QUICK REFERENCE GUIDE

Portfolio Manager is an interactive energy managemant ﬁm,“
tool that allows you to track and assess energy and water

consumption across your entire portfolio of buildings in a
sacure online environment. Usa this Quick Referance Guide
toidentify opportunities for energy afficiency improvemants,
track your progress over time, and verify results.

[ i SR @ T

IDENTIFY ENERGY EFACIENCY PROJECTS

Use Portfolio Manager to identify under-performing
buildings to target for enargy efficiency improvemants and
oztablish baselines for setting and measuring prograss for
anergy efficiancy improvemeant projects ovar tima.

STEP ACTIVITY ACTION
Visit www.energystar gov/benchmark.
n Access Portfolio Manager. wsesp st shawn Scroll down to the Legin section on the right-hand side in the middle of the
page.
ACCESS YOUF SCCOUNT (xiap ot shawn)
n = Craate a new account = Click REGISTER, and follow instructions.
* Login to an existing account. * Enter user nama and password, and click LOGIN.
n Raview systam updatas and entar accoutt. | giick ACCESS MY PORTFOLID, locatad helow Welcome to Portfslio Manager.
u Add a new facility. sy s shown Click ADD a Property, locatad in the upper right portion of the screen.
Selact the option that most closely resembles your facility and click
Salect property typa and antar CONTINUE. Enter ganaral data and click SAVE.
E ﬂ““fﬂufc""\‘ information. For more information on facility space types, see: www.enargystar.gowinda
cfm? igibili _portfoliomanager_space_types.

From tha Facility Summary paga, shown shava, go to tha Spacs Use saction,
|_lnested half wav down the pane. and click ADD SPACE

Done & Unknown Zone
st E o @D e \dows In

2 EPA. .




Resources for Non-EPA Trainers

ENERGY STAR

ENERGY STAR Trainer Resources : ENERGY STAR - Windows Internet Explorer provided by EPA

x.
+.
\er |{-_;f - tkp: /i energystar .gov/index. cimPc=business trainers V‘ 4| | XK ‘Gougle Hp '|
File Edit VWiew Favorites Tools Help
©F 4Hf | EF EMERY STAR Trainer Resources : ENERGY STAR ] ] % - B o= - [FPage - () Took -
h - E
A U.5. Environmental Protection Agency
(=3
About ENERGY STAR - News Room - FAGs - SIDI3 searcn [ ]
ENERGY STAR[™ = product: === Fome improvement | Hew omes LRI e iczouce=
Buildings & Plants Home = Buildings & Plants = ENERGY STAR Trainer Resources
cuceines orenersy - ENERGY STAR Trainer Resources
Management
As trainers, you play a critical rele in educating individuals on the proper use of Porffolio Manager, Targst Finder, and other tools, and on the ENERGY
Tools & Resources STAR pragram in general. To assist you in your efforts, EPA is pleased to provide this web page for your use. On it you will find links to past trainer-
Library focused webinars, and other key resources such as technical materials and stock PawerPoint slides you can use in your own presentations.
SR To keep up-to-date, be sure to attend each quarterly trainer wehinar. We also invite you to provide yeur suggestions for additional trainer resources that 3
Commercial Building you would find valuable, as well as your feedback on this webpage. Stay tuned for future updates and resources that will be featured on this page.
Cesign
o Latest Portfolio Manager Major Release — August 31 2009
srzElEliTG s (Mext release scheduled for Spring 2010}
Getting Started for... * Mew rating model and label eligibility — House of Worship
* Updated rating model —Warehouse
Government il . )
Health = Addition of en-site wind and on-gite solar as fusl types
.ea care * Mew hotel optional operating characteristics
Higher Education * Expanded definition of retail and new guidance for entering mixed use properties
Hospitality! . " "
Entertainment Renewable Energy Certificates (RECs) Tracking
Industrial Webinars and Meonthly Updates
K-12 * REeqister for the nexttrainer wehinar by using your page access password (Registering does not apply to EPA staff/contractors. ) —
Real Estate/ * Review pasttrainer quarterly webinars
Multifamily
. June 11, 2009
Retail
(=] € Hel ]
Small Business Listen to the Recordin
Review the PowerPoint Pre
Congregations
Senvice & Products August 26, 2008
Froviders Listen to the Recording
Utilities & Eneray Review the PowerPoint Prs i
Efficiency Program
Spensors - n monthly updates on the latest Portfolic Manager operation and maintenance(0&M) changes
Water/\Wastewater
Utilities Key Technical Resources
* Learn how Porffolic Manager works
Join ENERGY STAR * Use the Benchmarking Starter Kit, which centains step-by-step instructions and an animated demenstration of how to kenchmark a building, as
well as a Quick Reference Guide
= See the eligibility criteria for rating building energy perfarmance a

Dane & mnternet 100w v

37




Renewable Energy in Portfolio orangl?
Man ager ENERGY STAR

« Added on-site wind and on-site solar energy
generation as new fuel types.

— Provides more complete energy accounting.

— Specify whether environmental benefits are
owned.

— Specify If electricity is sold back to the grid.

* Added the ability to track REC purchases at the
building level.

— Does not impact rating or emissions
calculations.

SEPA— Quantified “avoided emissions.”



Commercial Sectors 2010
Plans ENERGY STAR

* Focus efforts on target geographic areas (state and
local).

« Build stronger linkages between Commercial
Building Partners, Service and Product Provider
Partners, and utilities.

 Promote and support use of the new ENERGY STAR
rating for data centers.

 Promote ENERGY STAR to consumers through work
In the retail, hospitality, and entertainment sectors.

« Engage congregations to use the new house of
worship rating and pursue the label.
wEPA "



Portfolio Manager 2010 Plans ot

ENERGY STAR

e Launch new rating for data centers In
Spring 2010.

« Data collection and possible new rating for
senior living facllities.

* Begin work to incorporate Canada-specific
Information into Portfolio Manager.

<EPA



Data Center Rating Launch ot

ENERGY STAR

* Release Portfolio Manager data center rating in
June for stand-alone facilities and data centers
In larger buildings.

* Develop Web site, supporting documents (e.g.
Quick Reference Guide), and benchmarking
trainings.

* Provide benchmarking support to data center
Industry new partners and existing partners

« Work with industry leaders and industry
associations to determine and define common
sppnergy efficiency metrics



Senior Living Rating
Development ENERGY STAR

e Senior living sector includes assisted living, skilled
nursing, and related facilities.

 Industry expressed interest in 2009 in developing
ENERGY STAR rating, but no comparative data set
available.

e Several industry associations (led by Assisted Living
Federation of America) jointly surveying members to
gather data for EPA use.

« Data collection currently underway, with completion
later in Januaury.

» Possible rating development and launch later in
wEPR010. §



Enhanced Functionality for
Canadian Buildings ENERGY STAR

* New partnership being finalized between EPA and
Natural Resources Canada (NRCan)

— NRCan will develop ENERGY STAR-type ratings
using Canadian building energy survey. Initial
focus on offices and schools.

— Ratings will serve as basis for national building
energy use labeling system.

— Canadian rating models will be housed within
Portfolio Manager.

— Portfolio Manager will be available in metric units
and in French language.

* Initial phase of work — Canadian weather data and
emission factors — to be launched in early 2011.

<EPA



ENERGY STAR

ENERGY STAR
Industrial Sector Update

EPA



2009 In review

ENERGY STAR

» First pharmaceutical plants labeled
— Allergan, AstraZeneca, Schering-Plough

* Four new plant energy performance indicators
— Container and flat glass; frozen fried potato and juice

 New focus industry: metalcasting

— Agreement signed with American Foundry Society to
support metalcasting companies

— Approach departs from previous focus industries due
to size of industry

* Close to 600 partners from industry

— Substantial partnership growth among companies
supplying products and services to our partners

SEPA— New focus companies .



2009 In review — cement plants
advanced forward T

2008 Distribution of U.S.
Cement Plant Efficiency

1997 Distribution of U.S. Cement
Plant Efficiency

Py 2 3 4 5 6 7 8 9 10 11 1246
WEPA Million Btu Source Energy per Ton of Clinker




2009 In review — auto plants
advanced, too EERESTAR

2000 Distribution of U.S. Auto
Assembly Plant Efficiency

2005 Distribution of U.S. Auto
Assembly Plant Efficiency

Million Btu Source Energy per Vehicle

<EPA 8




Onward to 2010

ENERGY STAR

e New Industries

e New tools

 Expanded toolset for ENERGY STAR
Challenge for Industry

<EPA



Industrial focuses for 2010 Sf

ENERGY STAR

e Continue to build out metalcasting
e Continue work on existing focuses

 New: dalry processing
— Cheese, milk and ice cream

— Agreement with International Dairy Foods
Association to support processors

— Similar in size to metalcasting
— Normal tool set to be provided

<EPA



More focuses

ENERGY STAR

 Expanded cement focus

— Related industries will become involved
e Concrete
e Stone, sand and gravel

— Logical extension of cement focus
* Requested by cement producers
* These industries work together closely

— Large industries
« Support model will differ from other industries

<EPA N



ENERGY STAR Challenge for Industry

ENERGY STAR

« ENERGY STAR Challenge has been
around for several years

— Many industrial partners ask for recognition
when they have met the 10% reduction

— Will provide a platform to support these
requests

<EPA



New tool

ENERGY STAR

* Bring Your Green to Work interactive
training tool
— Will focus on common plant systems

(compressed air, lighting, etc.) to identify easy
steps to take to improve

— We are pleased to have you volunteer to work
with us on the content and background
iInformation

<EPA



What else would you like to see?

ENERGY STAR

* Always interested in new ideas

e Contact us to share ideas you would like

us to consider or areas where you need
further help

<EPA



ENERGY STAR

ENERGY STAR C&l
Communications Update

<EPA



ENERGY STAR

2009 Year in Review

<EPA



C&I| Media Efforts Reach Millions

ENERGY STAR

Siw.- %ngeles Clmes &

- Ad equwalency ($)*
a? Approximatelyy$6milion

:\?5*

¥ Impressions*
Approximately 87 million...up 23% from
2008!

- Percentage of all ENERGY STAR articles
6% |n 40Q 2008 to 11%in 4Q 2009

les suggests it would have the  rogersincenti katimes.com ”b.\ %
ot bulldings going grees, but *“”#p,, Y,
slze wasn't the only fctor, sidd l”i . 's%%

56

*Only includes Q1-Q3 2009




Major Media Placements

ENERGY STAR

« 2009 ENERGY

STAR Labeled | g
Buildings and Plants | | iz

sundance

P Rel | . IS g
fess rejease L.A., San Francisco, Houston are stars of ||} | .
e, | thedailyoreen @ eendaity
 AIA _Conventlon and | gocAngeles@imes Ih o Eéﬂ
Designed to Earn 1 1 GRENPIE || b

|||l THE HUFFINGTON POST

the ENERGY STAR | @he{0ashington Jost i

- Bring Your Greento | | BisiNESSJOURNAL i
Work Video Podcast |

“The EPA estimates the 6,200 Energy . ,”.“_ ot

© Backto-Schoo! S
Outreach utity bills.”

EPA gives UL.5. cities "Energy Star’ label
Marck 3, T

e A Decade of
ENERGY STAR
Buildings
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Empowered Employees

ENERGY STAR

GREEN TO WORK
B 2R

" TEST YOUR IQ """""""""""
ENEHGY

mmmmmmm

E
- (1]
-
= 4|
—

4-minute video

Interactive cubicle

Tip card

ol St S

Green Team checklist

Energy quiz

l-' Danny Seo

wEPA

Fast Facts

Poster

..and morel!
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Supported Partners

ENERGY STAR

- |mmmmen e First Ever Bring Your Green to Work
Earth Day Employee Gift Pack

Celebrate Energy Awareness

Month with ENERGY STAR® -
Camiﬁrﬁf&iiiﬂifibmar I u_ E— — | .
Series . * Business and Industry
. e Newsletter

pe— ey | e
niee e
AR H o EEE

iy — « Communications Webcasts

Bring Your Grean to Work with ENERGY STAR  Spread i

saiEE e, Dotk

» Co-branded Collateral

» Partner of the Year
b Presentation
ENERGY STAR™ NEWS:

BUSINESS AND INDUSTRY EDITION
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ENERGY STAR

The Road Ahead: Plans for 2010

EPA



2010 Objectives

ENERGY STAR

Boldly position ENERGY STAR as a clear,
critical, and compelling solution to the problem of
global warming

1) Build awareness, understanding, and demand for
ENERGY STAR qualified buildings and plants among
consumers and organizations

2) Firmly position ENERGY STAR qualified buildings and
plants as a critical step toward reducing greenhouse
gas emissions

3) Increase partner communication efforts around
promoting their achievements with ENERGY STAR

61
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Key Strategies

ENERGY STAR

1. Launch breakthrough media initiatives
2. Activate and leverage partners

3. Develop new creative materials, update &
leverage existing

4. Continue partner support

<EPA N



ENERGY STAR

Media Initiatives

<EPA



High Profile Media Initiative

<EPA

‘X I J J EPA presents

'ERR -
T The National

il BUILDING
HH COMPETITION:

LLdl Working off the Waste
A B A} \with ENERGY STAR®

L
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The National Building Competition:
Ove v I ew ENERGY STAR

« Competition among buildings to increase energy
efficiency

* Winner is building that reduces its energy use the
most on a percentage basis

* Qutreach to media at launch of competition, weigh-in,
and conclusion

« Updates on the buildings’ progress on energystar.gov
microsite

« Culmination event with national and regional media;
winner receives a visit from a green celebrity and/or
Administrator Lisa P. Jackson.

<EPA "



The National Building Competition:
Planned Timeline ER AT

« Jan 14: Application released

 Feb 12: Applications due

* Mar 8: EPA selects & notifies competitors

* Apr 27. Competition announced / media event

* July 21: Mid-competition weigh-in and outreach

* Oct 26: Competition results announced / media event

EPA N



The National Building Competition:
Benefits to C&l

ENERGY STAR

* Engages C&l audiences in a national event
Building owners

Facility managers

Tenants

Employees

 Takes C&l on the road

* Provides brand recognition for ENERGY STAR C&l
program and ENERGY STAR qualified buildings

* Encourages building owners to earn the ENERGY STAR

* Provides opportunities for existing partners/building
owners to participate

<EPA N



The National Building Competition:
Benefits to Partners/Building Owners gEemm

* Provides local and national media attention

 Offers Bring Your Green to Work (BYGTW) engagement
strategy to rally tenants and employees to take part in the
event

 Offers recognition from peers at culmination event
 Offers recognition from EPA

EPA ’



Top 10 Cities with ENERGY STAR

Qualified Buildings and Plants ENERGTSTIR

HOW ENERGY EFFICIENT IS YOUR CITY?

Cities With the Most ENERGY STAR Qualified Buildings in 2008

300 4 h
San Francisco LEAHN e
Houston energystar.gov

Washington, D.C.
Dallas-Fort Warth

Chicago News Release:
i March 16, 2010

Los Angeles

250 1

200

150
Minneapolis-St. Paul
A}Ianta

1007 Seattle

Number of Buildings that Earned EPA's ENERGY STAR in 2008
=3
1

ey United States January 1, 2008—Dacember 31, 2008
Emt”"',';“"‘m' Protaction Metropolitan areas defined bl S. Census




Bring Your Green to Work HR Toolkit

ENERGY STAR

Bring Your

e
F2{ GREEN TO WORK

ENERGY STAR I ¢
i Vi Grba S Wk EYESAZY I M with ENERGY STAR

= Help our company take action in the fight against global warming! Learn how
with ENERGY STAR®

you can take small steps at work to save enargy and maka a big differenca.

How to save energy and fight global warming What: [Insort]
—all without leaving your desk/ Date & Time: [Insert]
Lecation: [Insert]

A LEARN MORE AT
de=p | gnargystargoy

ru Your :
GREEN TO WORK |

W W W W with ENERGY STAR -
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A Decade of ENERGY STAR Buildings

ENERGY STAR

CELEBRATING A DECADE OF
onrgig| ENERGY STAR BUILDINGS

ENERGY STAR| 1999-2009

The Environmental Protection Agency awarded
the first ENERGY STAR® to a building in 1999

2 wsrrelld T has hedaal bang Chuaends ol seganieaneas i The comn gl
bsildap maketplace m the freliom of energy afpency snd cimans tewandship
The asnliton of ENERGY STAR fol buikfings @ & campeling story ol slminstisg

am b, dineong defand and delir g sceflents. Cil brite & decads of TNEREY
uuuuu STAR sl dirgs with: this hirtars! ssteegechin of how it &l Iegan, whems we oe
5::“ It Fres today, and o ghepse of the mosting futum thet fies ahead
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Seasonal Outreach
ENERGY STAR

« Memorial Day — Travel with ENERGY STAR

Eco-Friendly Hotels

« Labor Day — Back to School Shopping with ENERGY STAR

STAPLES

Every Day Matters

jcp.com

<EPA h

KOHLS

expect great things




Additional Media Outreach

ENERGY STAR

 Leaders Press Release

« ENERGY STAR Challenge for Industry

 Building Performance with ENERGY
STAR Pilot Launch

« Small Business Awards

* Designed to Earn the ENERGY STAR (DEES)

* New Ratings and EPls

SUPERIOR ENERGY MANAGEMENT

b "'__ CREATES ENVIRONMENTAL LEADERS

LS. Environmental Protection Agency

(%S

By

DESIGNED
TO EARN THE
ENERGY STAR

The estimated energy
performance for this

design meets US ERPA
criteria. The buildin aII

THE :
ENEG STAR §
CHALLENGE!

L N



http://www.energystar.gov/index.cfm?c=challenge.bus_challenge�

Ongoing Media Initiatives

ENERGY STAR
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Eco-lntgl Column
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Buildings Media Analysis Reports

e g s [ e —
Ei 1 g, i . I - p—— T

B iy o —
it i, B S 5l S A T T e, . . e,
—

v B n s by n e T g
. e v . e 1 e . e m—

et e TR e . TR Tl gy s e

Py o e i e O L a0 e

B e - R e St T
B i o e L o s i i i .

i

St s T

B o .

— P

S =

e —

TR =y =

rR————

T prvr— i ——— TG T T — e —

e, e Lo, kS B S e

[ N Y —_——

1 S e S
P g B

ENERGY STAR Newsletter

LEARN MORE AT | ENERGY STAR® Newsletter

energystar.gov [ Spring 2009

ENERGY STAR
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ENERGY STAR

Activate and Leverage Partners

EPA



Strategy

ENERGY STAR

» Create partner activation framework designed to
leverage unique opportunities with distinct partner
groups and bolster ENERGY STAR voice and resources

 Engage a small group of leading ENERGY STAR
partners to participate as role models

* Build co-operative partner activation efforts

<EPA "



A Few Good Partners

ENERGY STAR

CHICAGO BOTANIC GARDEN

KOHLS
expect great things

KIMPTON LSl

hotels & restaurants

H )

STADIUM MANAGERS

A S SOCI|IATI ON

Every Day Matters

jcp.com

VIRGINIA BEA@

CONVENTION & VISITORS BUREAU

HANESbrandsINC

San Diego Convention Center

COUNCIL ROCK

SCHOOL DISTRICT

Phoenix Ari Museum

INDIANAPOLIS MUSEUM OF ART 77

<EPA


http://www.visitsandiego.com/�
http://www.vbfun.com/visitors/default.asp�
http://www.phxart.org/index.aspx�

ENERGY STAR

Creative Pieces To Look
Forin 2010

EPA



New Business Print PSA

ENERGY STAR

2008-2009 PSA Campaign
Results

* Placements:

Money, New York Magazine, Sports
lllustrated, and Kiplinger's Personal
Finance

« Ad Equivalency ($):
PepsiCo — $643,000
Transwestern — $1 million

* Impressions:
PepsiCo — 4.5 million
Transwestern — 9 million

N New PSA in late 2010 as well as
wEPA continued placement of current.



C&l at a Glance Brochure

ENERGY STAR
WITH ENERGY STAR® hUIiﬂIHGS
All about ENERCY STAR
and the places where wa
wodk, play, and learn 80
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Marketing and Engagement Tools

ENERGY STAR

* National Building Competition microsite
» Partner of the Year video
« Manufacturing plant online tool R s o g i el

« Expand BYGTWWES Web site

SUPERIOR ENERGY MANAGEMENT
CREATES ENVIRONMENTAL LEADERS

1 I ety Pt e ees g

— Bring m
SEmImaE g your Wi
o ——— EBUILUING GHEE
COMPETITION
Wi off the WYazla
with ENERGY STAR*
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Updated Challenge Toolkit

T ENERGY STAR Dusltasgs
[ il Bt Wil 1% b T

<EPA N



ENERGY STAR

Ongoing Support

<EPA



Ongoing Activities

ENERGY STAR

Celebrate Energy Awareness
Month with ENERGY STAR®

ENERGY STAR
Communications Webinar
Series

BEPR —
EMERGY STAR Mews: Business and Industry Edition

Weter 2070

EPA Coletates 2 Decade of ENERGY STAR Labeied Buddings!
Evg e R dgaesy B puwroes Sw PRI TRER o e S bemg ¢ UEE e 0
pazeo w [Pa § cembwT B ETeE e owEE st 8 ETTe weremes s o w ENERT O TRam
T
The wETAESCH 8 Fw P ey £ e 0l DEgET W ETa 1 e e e ITER) W W piermme T
BT futew e s e T PG AR o pEg W A peewT 1 La BT PR uaes
ESEXTICE P TR cp I TTTSE fre e ey POISaT 10 8t S e a1
Fur FRESE 1 FTAR Teg PrIENT -p B fgragTh 8 CEART T CIIRay Cuiningl B3THEN BATRRTT
BN e rl el e ENERT TS manony

4 g o patey t aer P P [ et Sao g B = D

o Ty e sty e e FEERET TS dor Deewe v Thoap G

T g bty B e e DERE TR Ul Wl g ¢ b b T

4T e by e T ERERE Y FTAR Sirgeescer Swe- Bomey r G Dmgr T8

"3 fmenew oy TP T WOy 0 e PN TR ) e

-

Reprint BYGTWWES Earth Day
Employee Gift Packs

Continue successful quarterly
communications WebEx Series
for partners

Continue publishing the
Business & Industry Newsletter
bi-annually

Continue to co-brand posters
and review and format
materials created by sectors

Continue developing monthly
Web impact reports
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Conclusion

ENERGY STAR

* To create preference for ENERGY STAR qualified
buildings and plants, we need to demonstrate their value

In @ way that creates a compelling example for others to
follow

— The key way to do that is by leveraging real-life examples and
broadening the dialogue to include relevance for different
audiences

— By taking this approach, we effectively break through a
multimedia society

— Our model provides a call to action in the marketplace, giving
partners a way to participate that will both further their business
and enhance EPA's message

<EPA )



ENERGY STAR

Questions & Discussion

* Use # 6 to un-mute phone

* * 6 to mute phone.

<EPA



Upcoming Web Conferences

ENERGY STAR

February — CHP Strategies

March — Continuous Commissioning

April — Leveraging Geothermal

May — Award Winning Energy Programs
June — Driving Responsibility for Energy Use

Register online at:
energystar.webex.com/meetings

<EPA



ENERGY STAR

* Thank you

<EPA N
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