
 

 
  

Tenant Program 

Over 97 million square feet of Hines leased 
space is now “green”! 



  

 

 

  

  

 

  

 

    

GREEN OFFICE – Tenant Program 

“Encouraging our tenants and their employees to make greener choices will 

pay off in environmental dividends, as well as in energy savings. Our 

own employees have embraced the program, and our tenants 

have been asking for advice. We hope this is only the beginning of an 

ongoing dialog of how we can all share responsibility for reducing 

greenhouse gas emissions.” 

- Jeffrey C. Hines, President and CEO 



  

    

 

   

 

 
 

GREEN OFFICE – Tenant Program Summary
 

o Over 900 tenants at 170 Hines properties have rolled out the program! 

o 50 additional properties plan to roll out to tenants by Earth Day 2013 

Alan Cranfill 
Program Administrator 
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Tenant Program 

+43% of Hines managed square feet 
is currently “green”. 



 

   

      

   

     

     

   

 

     

   

    

    

 

        

Why Is There a Buzz About Green Office Space, 
Even in a Recession? 

“Since personnel costs are about 90 percent of a company’s expenditures, office 

occupancy costs pale by comparison. Even small boosts in productivity can 

have a major effect on the bottom line. Beyond that, tenants probably 

concentrate on saving energy in their own spaces if they are aware 

of the overall building’s green features. That can result in lower 

operating costs for everyone and a lesser carbon footprint.” 

“Interestingly, one of the most popular reasons tenants choose our green office 

space is that it helps them recruit a younger workforce – a generation hyper-

focused on social responsibility. We are working hard to educate the 

brokerage and tenant communities  on how they can 

be a part of the green equation.” 

- George Lancaster, Sr. Vice President 



 

  

 

   

   

  

   

 

  

 

GREEN OFFICE for Tenants: Benefits
 

o	 Interface and collaborate with tenants regarding a positive topic, 

sustainability, assisting with tenant retention 

o	 Demonstrate leadership in sustainability and efficient operations 

o	 A voluntary, value-added service to tenants with no or low cost 

o	 Positive public relations with opportunity to attract potential tenants 

o	 Reduce operating expenses through energy and disposal savings 

o	 Receive credit toward LEED EB or CI certification 

o	 Motivate, educate and engage employees and tenants 



 

   

  

   

 

   

   

 

  

 GREEN OFFICE for Tenants: Benefits
 

o	 Increase in commercial market value 

o	 Increase potential value to investors 

o	 Lower net operating costs increases net operating income 

o	 Higher building value equates to higher lending rates from lenders 

o	 Increased occupant/worker productivity 

o	 Increased morale and health of occupants 

o	 Reduce employee turnover and absenteeism 

o	 Reduce insurance costs, cleaning and maintenance bills and greater long-

term resilience 



 
 

  

 

  

 

 

  

 

  
 

  

 

   

Examples How Hines Properties 
Launched Green Office 

o 

o 

o 

o 

o 

o 

717 Texas – Rolled out to larger tenants first with individual meetings 

525 B Street – Launched in person at “Coffee Roundtable” meeting with 

mock-up of GREEN OFFICE award 

2211 Michelson – Electronic rollout with face-to-face follow up 

12100 Wilshire – Running a teaser on Captivate elevator screens 

Union Bank Plaza – “Door-to-Door” campaign 

One Atlantic Center – Held tenant luncheon 



  

 

    

 

     

 

    

 

   

       

 

  

 
 

Examples How Hines Properties 
Launched Green Office 

o 

o 

o 

o 

o 

o 

Charlotte Plaza & Carillon – Two Lunch & Learns with tenants 

Watergate Towers – “Green Event” for all tenants 

201 S. College Street – Small group tenant meetings 

10100 Santa Monica – Electronic distribution w/face-to-face follow-up 

The Atrium on Bay – Contest (Tenants chance to win an ENERGY STAR 

refrigerator , dishwasher and $1,000 worth of new office plants if  on board by a certain date 

Various Properties – Rolled out as part of Earth Day events 



 

    

 

  

  

 

  

 

    

 

Additional Rollout Methods 

o 

o 

o 

o 

Used property Newsletters to trumpet the program and recognize 

winners 

Ordered several GREEN OFFICE awards in advance to save money (vs. 

ordering them individually), and the awards will be on hand for quick 

recognition of tenants that achieve the 70 “Leaf Credits” 

Provided HinesGO® t-shirts, “I’m Walking The Walk,” to encourage 

employees and tenants 

Shared media coverage of the expansion of its internal green office 

program, HinesGO®, to Hines’ 4,300 office tenants 



  

   
    

     
     

 
  

 

 

  
 

 

   
  

   
 

 

 

   

Efficiency for the Future 

“Sustainability has real meaning and an important place in 
business language — especially now. Companies have to reconcile 
their marketing gimmicks with impending legislation on carbon 
emissions and truth in advertising. They are realizing that green is not a 
device but an approach to business. In fact, for the authentic 
leaders, sustainability is a guiding principle and a quality 
that aspires for the organization.” 

“Green has reached maturity in real estate, at least as far as 
acceptance goes.” 

“Instead of just jockeying for the highest rental rate, real-estate 
companies are now competing to create the most sustainable office 
environment, which in turn raises rental rates. We are evolving 
business to place appropriate value on each part of the triple 
bottom-line: people, planet, and profit.” 

- Gerald D. Hines, Founder and Chairman 


