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ENERGY STAR. The simple choice for energy efficiency.

ENERGY

Introduction to Monthly CFS Webinar Series
mk

Webinars are an opportunity for
Partners/Stakeholders:

* To hear news on the latest CFS events,
activities, and initiatives at ENERGY
STAR

* To learn about program engagement
resources and tips

* To engage with ENERGY STAR and
each other on industry topics and
energy-savings

* To provide feedback on any
information gaps and inform the
development of new resources
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Near-Term ENERGY STAR CFS Activities

« Earth Day - April 22, 2021
* Spring newsletter — April 2021
* CFS equipment calculator updates — coming soon!
* CFS utility midstream program resources — coming soon!
» Active specification revisions:
 Commercial Refrigerators and Freezers v5.0
* Commercial Ovens v3.0
« Commercial Electric Cooktops v1.0

* Webinar Series
* Next webinar Tuesday, April 13 at 1 PM EST



Stakeholder Breakdown

- Registrations for today’s
webinar include:
- 26 EEPS/Utilities
* 21 Product Brand Owners
* 14 Implementers
* 13 Other
« 2 Dealers/Distributors
- 2 Associations
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ENERGY STAR. The simple choice for energy efficiency.

Polling Question #1

- Has your organization ever conducted an Energy
Treasure Hunt?
*Yes
*No



ENERGY STAR. The simple choice for energy efficiency.

ENERGY STAR

Polling Question #2

* Are you familiar with the ENERGY STAR
Commercial & Industrial program?
*Yes

*No



Energy Treasure Hunt Resources
from ENERGY STAR

Walt Tunnessen, ENERGY STAR Industrial
Jerry Lawson, ENERGY STAR Small Business
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Agenda

» Background on Energy Treasure Hunts
» Treasure Hunt Resources from ENERGY STAR
» Treasure Hunt Tips for Small Businesses

» Find the Treasure Campaign

» Questions / Discussion
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What's an Energy Treasure Hunt?

* Process for finding no and low-cost energy
savings opportunities at facilities

* Involves facility staff who work with energy
team & outside experts

- Engages senior management / financial
decision makers to authorize action on
projects

- Establishes an action plan for
implementation
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Background on Energy Treasure Hunts

& TOYOTA

Great
l Recession
Suppliers —» Industnal

Partners 2019
Launch Campaign

2008

2014
Guidebook

TREASURE X

INYOUR FACILITY -

2018
Short Guide, Videos,
Treasure Maps,
Detail Sheets

Hundreds of Industrial Companies




Treasure Hunts vs Audits

» TH are less threatening to employees than
audits or assessments

* Focus on “opportunities,” not problems

* Engage employees responsible for implementation

* Help build energy teams

Operations
Day to Day:

* TH generally look for operational & behavioral St Low No s

Capital Projects:

opportunities
* Pick the low hanging fruit
+ Identify opportunities for further study (capital projects)

* TH get management approval to implement
findings at the end of the event

TH can be expanded to address water, safety,
and other issues.



Energy Treasure Hunt Benefits

» Develops employees’ energy knowledge

> Motivates employees to pursue energy
innovation

Colgate Energy Treasure Hunts _

> Creates focus on low-cost operational
improvements where results can be seen quickly

» Establishes culture of continuous improvement
and cross-functional collaboration

ey

> Reduces energy use, cost, and GHG emissions '

»  Sparks employee ownership of energy-saving
strategies

> Helps to identify areas where more in-depth
study may be needed

12




Hunting for Treasure

> The “Treasure Hunt” is usually a 1 to 3-day
event depending on the facility size &
complexity.

» Starts during a non-operating period
(weekends, morning, between shifts, etc.)
and continues through an operating period.

> Involves teams walking the site, makin
observations, and asking questions suc
as:

High Cost / Low Impact  High Cost / High Impact

= Can it be shut off? 04 .
= Can it be tuned up? LR ® 0.5 o
= Can it be done more efficiently? 2 J piot @
. o 4
= Can it be upgraded? 8 o
E 22 9 Jj > © O
» Requires time to estimate savings (Btu/$) ey ? oS o
and prepare findings & recommendations K% 0o ° 2
for management Low Cost / Low Impact  Low Cost / High Impact

Low ENERGY SAVINGS POTENTIAL HIGH



Treasure Hunt Planning

» Phase 1: Preparation
= Select site
= Schedule event
= |dentify team members
= Collect energy data and information on the site
= Gather resources & tools

» Phase 2: Pretraining
= Train team members on the process and tools

> Phase 3: Onsite Event
= Visit site and hunt for treasure
= Quantify and prioritize energy savings
= Present findings to management

» Phase 4: Follow-up
= Check with on-site team on implementation strategy

= Prioritize actions
= Monitor process and energy performance




How to Guides

m' Energy
Treasure Hunt

‘EV

FINDING ENERGY SAVINGS

]
=

Simple Steps to Finding Energy Savings
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How to Guide For Commercial Buildings
= Short overview of the Treasure Hunt process
= 4 pages long

= Good to share with employees and managers
who want more information but not a long read!

How to Guide For Industrial Plants
= Detailed discussion of the Treasure Hunt process
= 34 pages long
= Applicable to any type of facility.

= Share with those who need to know more about
how treasure hunts are planned and implemented.
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Small Business Action Workbooks

PN  r\crey STAR® Action Workbook
sl

AR General Small Business Workbook
1T S = “How to” for general small business energy
efficiency savings
= 98 pages long
= Available in Spanish, formatted for printing,

PDF is compliant with Americans with
Disabilities Act

e o Trade Assoclation “Co-branded”
= Workbooks and Treasure Maps

= Custom cover image(s)

= Inside open to open to association program
information

= Full page letter on letterhead from CEO facing
inside cover
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Details Sheets

‘wws7eg| Energy Treasure Hunt Opportunity Summary 2 Project Details

ENERGY STAR - »
Enter Name frive Opportunity Short Title
Enter Name lareaInsert text describing the project area within the plant Date Erier Date
- . " Equipment Equipment N
(al - (s & -
Treasure Hunt Date: Enter Date Opportunity Type: Operationdl Modification Ungrade Orher Originator(s)
Background | Insert text describing the background
Total Identified Plant Savings 5 = _ —_—
8 Insert text of
Combined savings from all projects as a share of total plant utility data. 2
Savings Annual Cost Savings & Current Situation (before Opportunity) Projected Situation (after Opportunity]
as % of Plant Source 0.00 % Y |as % of Plant Utility Spend 0.00 % T g Name: ] i Name |
Annual Site Energy Savings Annual Energy Cost Savings s N Non-Production N Non-Production
as % of Plant Site Energy 0.00 % ~ as % of Plant Energy Spend 0.00 % ~ ‘€ |Running: Production Hours. Hours Running: Production Hours. Hours
Annual CO.e Savings Energy Use Intensity Change 7 2 |Hours/Day Hours/Day
% - N ) ) g Days/Month Days/Month
as % of Plant COze 0.00 % Not normalized for weather or other variable 2 | ionths Manths
© |set point set point
Total Identified Project Savings i Other
Combined savings from all projects, with weighted average savings across all project areas. ;'I';'('t'“‘: (Aanual) i ;'I';'('t'“‘: (Annual) i
- ~ @ rici rici
Annual Source Energy Savin 0.00 MMBtu _ |Annual Cost Savings 0.00 & 2 |ature! a5 MMt Naturs! Gas MMt
Percent Source Energy Savit 0.00 % Implementation Costs 0.00 $ El MMBtu Propane MMBtu
Annual Site Energy Savings 0.00 MMBtu simple Payback (aggregate) Years = MMBtu Heating 0il MMBtu
Percent Site Energy Savings 0.00 % “  |annual Energy Cost Savings 0.00 8 N 2 ‘c;:t';’" uminous) :’:F‘“ \CND:('E’ Z’:IB“‘
; =
Annual CO,e Savings 0.00 MT COze & sewer Keal ccuer Keal
Percent CO,e Savings 0.00 % £ |Other1 User defined Other 1 User defined
“ |other 2 User defined Other 2 User defined
Individual Identified Project Savi 1 Other 3 User defined Other 3 User defined
Implementation Costs Projected Annual Savings
Projected savings, comparing utility data rtunity iinplementation.
Project 1 Op! nity Short Title Cost Type Hours s Utility s Units
P Y " P " ineering Svcs. 0.00] Electricity 0.00 0.0]iwn
Insert text describing the project area within the plant. 8 |\ touse Labor 000 Natural Gas o0
Annual Source Energy Savin 0.00 MMBtu Annual Cost Savings 0.00 & E Contract Labar 0.00] Propane 0.00
Percent Source Energy Savit 0.00 % Implementation Costs 0.00 $ 5 |other1 0.00 g Oil 0.00)
Annual Site Energy Savings 0.00 MMBtu Simple Payback 0.00 Years i |Other 2 000} itumi 0.00)
Percent Site Energy Savings 0.00 % Percent Cost Savings r #DIV/O! % ap (Other 3 0.00j :: gg ga:
" © r = al
Annual CO.e Savings 0.00 MT COe Project Cost Savings ;‘, Material Costs 200 00| User defines
Percent CO,e Savings 0.00 % as % of Plant Utility Spend #DIv/o! % o5 |Other Costs .00 0.0|user @
T rither 2 nnnl nliicer o

* Organize savings from projects & energy savings opportunities

* Available for industrials & commercial buildings




Video Case Studies
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Video case studies

VIEW HONDA'S 5-PART VIDEO
SUCCESS STORY

VIEW OSF HEALTHCARE'S VIDEO
SUCCESS STORY

"'NI.ENERGYS RJ;r::. sure HuntatSt. J__ 2
i } |

KEYS TO A SUCCESSFUL TREASURE
HUNT

Treasure Hunt Video
=
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Short — YouTube-like
videos on Treasure Hunts

Great for:

* Training teams

* Share with site
management

* Learning more about
treasure hunts



Treasure Maps

> Identify common energy
savings opportunities

» Helpful for non-energy
treasure hunt team members

> 14 buildings maps

» 3 industrial maps
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= _‘ﬁ? Treasure Map o RESTAURANTS/COMMERCIAL KITCHENS

Grab a clipboard and take this map along on your treasure hunt. Focus on uncovering opportunities to
save. When you find something, make notes about location; tools, materials, or expertise needed; or further
research required. Feel free to add to or modify this list to suit your own needs.

Facility Nama Foor Date Taam

Facility Management and Benchmarking Mo

0 Managing costs starts with knowing your basefine use, from which to e
track savings. Start by prnting the Data Collection Waorksheet for

“Restaurant/Bar” fours under “Fand Sales & Senics” on this men. * Downlaad the ENERGY STAR Action Workboak for
This Wiotksheot will s allyou iecd fo benchmark your ropesty in e S| s thrsaron ppondies for.
free, online Portfolio Manager® toal for racking eneyy, water and ore Sratogies, action flams, -

Sing ials L J0-minute ENERGY STAR for Small Business recorded
- L do? webinar. Start and support a Green Team of members
si;uanéstui\dirm N and employess. Find resources to Build Your Own

Competition for savi
(2 Create your account al " y "
- star - ® Celabrate your success and recognize contributors.

Help your customers and employees achieve savings
at home and at guests’ workplaces and Bring Your
Grean to Work

[m T hitps:/y enerystar and find
all Portfolio Manager training and tech support at
Ity v energystar govybuildings, training.

3 Register far ENERGY STAR' live webinars and find recorded
‘webinars on many sustainability topics.

0 Portiolio Manager does not have a module to score restaurants or
commercial kitefens on the 1-100 ENERGY STAR® scale yet. However,
national median FUI (Energy Use Intensity is appradmately energy use/
50,1 for Quick Service Restaurants is 886.4 for Source EUI
(leBuufe) and 402.7 Site FUI KBI/1). Median EUVS lower for other
Restaurants/Cafeterias at 537.7 Source EUY (KBIw/f?) and 325.6 Site
ELN {kBtw/ft*). You can do much batter than the EUL

O Usa "start-up, shut-down™ scheduling for house lights, kitchan
equipment and heating/air-conditioning.

[ Fducate and encourage employees 1o report leaks, tum off lights not in
use and 10 look for savings opportunities.

01 Adopta policy that specifies EPA's ENERGY
STAR, WatesSense® and Safer Choice® labeled products when
applicable. Customize ENERGY STAR's template procurement latter for
your use

wosn emerqysiar goviireasurchunt TREASURE MAP FOR RESTAURANTS/COMMERCIAL KITCHENS | PAGE 1 0F8
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Treasure Maps

Treasure Map For RESTAURANTS/COMMERCIAL KITCHENS
ENERGY STAR

Grab a clipboard and take this map along on your treasure hunt. Focus on uncovering opportunities to
save. When you find something, make notes about location; tools, materials, or expertise needed; or further
research required. Feel free to add to or modify this list to suit your own needs.

Facility Name Hoor Date Team

@ E Facility Management and Benchmarking  NO™=*

. Managing costs starts with knowing your baseline use, from which to TIP:
track savings. Start by printing the Data Collection Worksheet for )
“Restaurant/Bar” found under “Food Sales & Service™ on this menu. ¢ gnw;;lgad‘me ENE.HE ¥ STAR Action W;]_rkhu[;k for
This Worksheet will list all you need to benchmark your property in the malt Business 'w't, re§taurant appen ices) for
more strategies, action items, and ideas. See the

free, online Portfolio Manager® tool for tracking energy, water and ) :
30-minute ENERGY STAR for Small Business recorded

recycling/materials management webinar. Start and support a Green Team of members
. . - ? -
https://esbuildings.webex.com/mw3300/mywebex/default.do? and employees. Find resources to Build Your Own

siteurl=esbuildings " .
Competition for savings.
) Create your account at

https://portfoliomanager.energystar.gov/pm/signup

® (elebrate your success and recognize contributors.
Help your customers and employees achieve savings

[ 1 aarn mara ot httne: fhsnanar anarmectar amifhanchmarl and find
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s Ireasure Map For SUPERMARKETS/GROCERY STORES

ENERGY STAR

g
L
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Grab a clipboard and take this map along on your treasure hunt. Focus on uncovering opportunities to
save. When you find something, make notes about location; tools, materials, or expertise needed; or further
research required. Feel free to add to or modify this list to suit your own needs.

Facility Name Hoor Date leam

Facility Management and Benchmarking  NO™E

J Managing costs starts with knowing your baseline use, from which ta TIP:

track savings. Start by printing the Data Collection Worksheet .
for “Supermarket/Grocery” found under “Food Sales & Service” on the ¢ g;u:;;lgiginthestr::ET;eSsTt?:tj;ggnaﬁ?;ﬁﬁigr:zﬂ;n d

menu. This Worksheet will list all you need to benchmark your property .

in the free, online Portfolio Manager® tool for tracking energy, water Ideas. Start and support an employee Green leam.
and recycling/materials management. ® Find resources to Build Your Own Competition for
savings, celebrate your success and recognize
contributors, and help your customers and employees
achieve savings at home and at guests’ workplaces
and Bring Your Green to Work.

] Create your account at
https://portfoliomanager.energystar.gov/pm/signup

J Learn more at https://www energystar.gov/benchmark and find
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Treasure Maps

Treasure Map ¢ CONVENIENCE STORES

ENERGY STAR

Grab a clipboard and take this map along on your treasure hunt. Focus on uncovering opportunities to
save. When you find something, make notes about location; tools, materials, or expertise needed; or further
research required. Feel free to add to or modify this list to suit your own needs.

Facility Name Floor Date Team

- Facility Management and Benchmarking "ot
TIP:

® Enter your Zip Code in the rebate finders for ENERGY
STAR® and WaterSense® labeled products to check

on utility or retail vendor product rebates. Utilities
may have pre-purchase application requirements.

® Download the ENERGY STAR Action Wor
Convenience Stores for more strategies, action items,

Q Managing costs starts with knowing the baseline from which to track
savings. Print the Data Collection Worksheet for “Convenience Store”
found under “Food Sales and Service] This Worksheet lists what you
need to benchmark your property in the online Portfolio Manager® tool
for tracking energy, water and recycling/materials management.

(J Create your account, learn more,and find Portfolio Manager training

an . p
and ideas. Start and support an employee Green
(U Portfolio Manager does not have a module to score Convenience Team. Find resources to Build Your Own Competition
Staras an the 1 -100 FNFRGY STAR® seale hut is warkinn with NACS i i



Treasure Hunts During COVID Tips
> Tips from companies that _
conducted treasure hunts during *'“W

COVID-19

The global COVID-19 croates new and for energy programs planning energy
treasure hunts. Safety precautions that fimit acoess o facilities and socisl distancing requirements limit the tsembuilding and group
ntoractions that make Veasure hunts ungue. Non-narmal opersting and production schedules crste new compiications as well Yot
sume organizatons are fnding warys (0 adapt thev Peasure hunts by
= Utiizng virtusl meeting platforms 1o conduct preparation activities, raining. the cpening prasentation, tsam meetings, and
the report out presentation;

> Virtualization strategies for ﬁlanning i e e
and implementing treasure

unts 2 Conetog e e s ity rry o i, s
< Overall coordination of onsite event and repart out meetings

This tip sheet draws on insights from compianies hat have sdapied their new methads of conducting energy bessure hunts. Every
enargy program will need 10 sssess whal is possble given ther organization’s new safety requrements. For more information and
remoutoss on energy treasure hunts. please vist www anergystar gow/ reasusbunt

> Creatlng On_Slte & Oﬁ_SIte teams @ Determine Virtualization Strategy

Mary of the phases snd plarning stegs of the trassure hunt can be done remotely uing virtual meeting platioms, as iustrated
N the table beiow

Phase Stop. Remotely On-site.
Facility ssection and scheduling .

Identify and confirm teem members

» Deeper data analysis (aka virtual —

Prepare detai shoots & crlailstors

treasure hunting) =

Meat st tnam eaders

Protunt trainng

Train participants
Opening presantaton

» Targeting facilities and systems —

Mary organizations now have a prefemed virtusl meeting patform. It is important to understand the capabilities and limitations
of the system. Additionally.

2 Ensure ol tearm members have aconss I, and are familar with, your crganization’s virtual meeting platiorm
2 Set wp & fleshaving platform that can be acosssed by all panticipents

< Use shorter but more frequent meetings 1o help keep members more engaged

< Make sare the beasure hurt Laclitator has access or s invited to o teem meetings snd treatout sessons

www.energystar.gov/treasurehunt

n eryTsta Jev A v vhast ENERGY TREASURE MUNTS DURIND COVID- 19 | PAGE 1 OF §



www.energystar.gov/treasurehunt
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E n e rgy Trea S u re H u nt €5 ENERGY ST;AH Tregsure Hunts
Campaign

find the treasure buried within your facisties?

4,300,000 225 229,000

Potential emisssons avorded (metric tons

Potential energy savings found (MMBtw) Potential cost savings (millions of dollars)

coze)

Allergan

& amcor ﬁ

Name: Amcor Name: Calgste-Paimolive Name: Sherwosd Cass RVIN Name: Allergn
Type: Prarmaceutical, fooc. and Type: Consumer products School District Type: Prarmac
home-care products packaging Potential Savings: § 6%, 3 4%, Type: High School menufacturng company
suppler GENISLIBTN, 554 s Potential Savings: 214, 50%
More » Mare » More »
- » - Sy -
o - - ¥ - - #, . "
’ ' e e
A .
Neme: Columbia Associstion Name: The Boeing Compsny Name: Kiroy Resity Corporation Name. Lockheed Martin
\ ' Type: Broperty mansgement Type: Aicrsft, satelite, and Type: Real Estate iovestment Type Aerospace. cefense, and
organizaton telecommunications Trust odvenced technologies
’, ) Potential Savings: $2400 manufecturing s [FNCNTN
i Potential Savings: 7.3%. 1975, BTN
. More > i More » N

Mare

FIND e #0= o lla|[—I[:

TREASURE X '

IN YOUR FACILITY *s<em=s)

CERTIFICATE

~—— OF RECOGNITION ——

presented to

Kilbourne Plant - Sample Industries
Washington, DC

By the U.S. Environmental Protection Agency in recognition of their commitment to protecting the environment
through improving energy efficiency by conducting an ENERGY STAR® Treasure Hunt and
identifying 50,000 kBtu in potential annual ensrgy savings.

JoanLopiiece, Chl,
ENERGY STAR Commercia s Indestral Brarch
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Find the Treasure Campaign

GOAL.:
= Raise awareness of energy efficiency savings potential

* Increase adoption of the use of “treasure hunts”
particularly in the commercial building markets

= Engage new audiences and organizations

*Provide more ways for organizations to participate
and earn recognition from ENERGY STAR




Find the Treasure Campaign

1. Conduct an Energy Treasure Hunt

. Organize treasure hunts

. Identify potential savings

2. Add your energy savings to the Treasure Chest!

= Share your savings through an on-line form at:
Www.enegystar.gov/treasurehunt

3. Get EPA Recognition for participating

= Be featured on www.enerqgystar.gov/treasurehunt

= Receive a printable certificate noting your contributions
= Receive EPA communications about the campaign

ENERGY STAR

ZOBY ¥ FIND v
ED o meadine x



http://www.enegystar.gov/treasurehunt
http://www.energystar.gov/treasurehunt

Resources

8,381,804.62

Potential energy savings found (MMBTu)

& amcor

Mame: Amcor

Type: Pharmaceutical, food, and
home-care products packaging
supplier

Potential Savings: 2020; 5%

More >

i3
1™ Associabion

Hame: Columbia Association
Type: Property management
organization

Total Treasure Hunts: 2020: 1;
291

More >

-
MHame: Nissan Morth America
Type: Automative manufacturing

and production
Potential Savings: 2.9%

More >

JENERGY STAR Tre

Find the Treasure Campaign

Home = Buildings & Plants = About us = Campaigns » Treasure Hunt

What others have done

Name: Colgate-Palmaolive
Type: Consumer products
Potential Savings: 2020; 5%;
20719: 9.6%, 3.4% 6.8%..

More >

T EING

Name: The Boeing Company
Type: Aircraft, satellite, and
telecommunications
manufacturing

Potential Savings: 2020: 10%;
NG 6.3% 7.3% 7.4% 10.4%
17.9%....

AAOE

o)

Name: Marathon Petroleurm
Corporation

Type: Petroleurn refining,
marketing, and transportation
Potential Savings: 12%

More >

asure Hun/ts

'Cs_'.'.f\‘-..
- ~

During an Energy Treasure Hunt, teams walk around

Share your treasure

442

Potential cost savings (millions of dollars)

=

Name: Sherwood Cass RV
School District

Type: High School

More >

KILROY

Name: Kilroy Realty Corporation
Type: Real Estate Investment
Trust

Potential Savings: $20,300

More =

CENERAL MOTORS

Name: General Motors

Type: Automative manufacturing
and production

Potential Savings: 2020 4.0%,
5.0%, T.0%, etc.; 2079: 10%, 9%,
18%, etc.

More =

& facility looking for quick ways to save energy.
Those quick fixes can add up to big savings.
Hundreds of crganizations have used Energy
Treasure Hunts to reduce their facilities’ energy use
by up to 15 percent. Are you and your crew ready to
find the treasure buried within your facilities?

443,953.13

Potential emissions avoided (metric tons

Coze)

4. Allergan

manufacturing company
Potential Savings: 21% 50%

More >

LoERmEES MARTIH 4’

Hame: Lockheed Martin

Type: Aerospace, defense, and
advanced technologies
Potential Savings: 12%, 5% 17%
3% 19% 5%

More >

Raytheon

Hame: Raytheon Campany

Type: Defense and cybersecurity
Potential Savings: 2.7%, 3%, 4.7%,
10%

More >

) FIND me
TREASURE X

N YOUR FACILITY

ENERGY STAR

Profiles of facilities,
companies, and
organizations that
shared their results!

Profiles of
organizations and
companies that
promoted treasure
hunts coming in 2021!



Challenge for Industry

Recognition opportunity for industrial plants:

+ Plants pledge to reduce energy intensity by 10%
within 5 years or less.

- Any type of manufacturing plant can participate

* Reduction calculated from baseline registered
with ENERGY STAR

« Sets a goal for implementing savings
opportunities found during Treasure Hunts

Y 5 FIND
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ENERGY STAR

=CHALLENGE
2FOR INDUSTRY

energystar.gov/industrychallenge



https://energystar.gov/industrychallenge
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Summary

Energy treasure hunts offer:
» Process to find energy saving opportunities
» Training facility staff on basic energy management skills

» Engage customers with a value-added service

» Opportunity for recognition
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Questions / Comments ?

» Walt Tunnessen: Tunnessen.Walt@epa.gov
» Jerry Lawson: Lawson.Jerry@epa.gov

» WWW.energystar.gov/treasurehunts



mailto:Tunnessen.Walt@epa.gov
mailto:Lawson.Jerry@epa.gov
http://www.energystar.gov/treasurehunts

ENERGY STAR. The simple choice for energy efficiency. ‘
[ENERGY STAR|

Save the Date for the Next Webinar!

Leveraging U.S. Environmental
Protection Agency’s Green Power

Partnership Program
* Tuesday April 13, at 1 PM EST

More information will be sent
through a mass mailer! Email
cfs@energystar.gov to confirm
you are on the distribution list!



mailto:cfs@energystar.gov
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