All tools mentioned in this document are accessible from the Change the World, Start with ENERGY STAR “For Participating Organizations: Spread the Word” Web site.
How to Get Involved in the ENERGY STAR Change the World, Start with ENERGY STAR Campaign

There are many ways for you to leverage your campaign participation. Here are just a few. Feel free to contact us at changetheworld@energystar.gov if you would like help in developing your customized campaign or have an idea to share.

Drive Pledges. Now that you are a Pledge Driver, we want to help you collect as many pledges as you can. There are a number of ways to drive pledges. Start by promoting the pledge on your Web site by placing our Web Buttons in prominent places on your Web site and using our Web Banners to advertise the pledge on your site and other sites that you work with. 
In addition to driving pledges, you can also drive stories. Change the World, Start with ENERGY STAR has a ‘share your story’ element that allows pledgers to tell their energy-savings stories, either through text or video. The best stories are featured on our site. You could do the same thing in your organization by using our functionality to gather stories and featuring them on your Web or in other ways across your organization. Visit energystar.gov/shareyourstory to submit your stories.

Below are some tactics for driving both pledges and testimonial:

Send a mass e-mail. Sending a message to your audiences, be them employees, sales associates, members, customers, students, etc. is an easy and popular way to get the word out. Your audiences will appreciate your commitment to the environment and, because our message is both inspiring, EPA driven, and simple to do, it won’t be misconstrued as spam. You can also time your mass e-mail with relevant energy-saving seasons (Earth Day, fall preparation for winter, summer cooling, etc.), as well as focus your content on the products of most-interest to customers during that season (lighting or home sealing products in the fall, or electronics in the winter around gift-giving time, etc.). Our campaign offers Sample E-mail and Web text to make sending a message easy.
Add an article to one of your publications of choice. Similar to sending a mass e-mail, a publication article can also help promote your participation and the pledge. The nice thing about leveraging an article is that you can tuck in the pledge message into an existing broader article about saving energy or the environment. Whether an employee newsletter or even a slicker customer magazine, the pledge is an easy, positive thing to promote. It has the extra advantage of driving visits to your intra or inter-net, as well. Use our Sample Newsletter to help craft your campaign article.

Host a Pledge Contest. Including an incentive for taking the pledge is a great way to encourage participation from your audiences. You can have a contest based on actions taken and pollution prevented, or, if you want to encourage others to gather pledges, you can have a contest based on number of pledges collected. Whether among employees, teachers, customers—you name it; a contest is a fun way to get participants involved. And, the prizes could be anything from something in-kind, like recognition in front of their peers or mention in a publication, or something bigger, like an ENERGY STAR product. In addition to a pledge contest, you can also host a testimonial contest. The prize could be featuring the best stories in a high-profile medium, like a magazine or in-store TV. You could even create a video compilation and use it at various events, e.g. Earth Day, or even create an environmental advertisement out of it. 

Hold an Event. Holding events, especially if you are a local organization, is a great way to spread the word and personally engage with your audiences to demonstrate your environmental leadership. You can hold your own event or run a table or booth at an existing event. Your event can be internal to educate your employees, external to engage customers, members, etc., or both. Events can also be organized around seasonal themes, such as Change a Light Day and/or when day-light savings kicks in, Energy Awareness Month, summer cooling, or, of course, Earth Day. Let us know if you would like to plan an event and we are happy to help you. We also have Paper Pledge Forms available if you are not able to have Internet access at your event. Send and e-mail to changetheworld@energystar.gov for more information about paper pledges.
Advertising. Feel free to use our Web Banners and Campaign Graphics to advertise our pledge on your web site or in advertising—yet another easy way to get the word out and associate your organization with this growing environmental movement.

Publicize Your Participation. Now that you are collecting all those pledges, it’s time to make hay out of it. Reach out to the media, either in conjunction with an event or promotion developed around the pledge or simply to tout the number of pledges you’ve gathered and the collective impact in terms of energy and the environment. EPA has a Sample Press Release to help you craft your story. We also have a Key Messages document with helpful campaign messaging, as well as a Facts and Assumptions document, to provide you everything you need to educate your audiences about the pledge and your accomplishments.

