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New York ENERGY STAR Labeled Homes
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New York Large-Scale Deployment and Quality Assurance
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New York ENERGY STAR® Labeled Homes

e NYSERDA designed it's Program to be a Market Model

— We target both the Large and the Small Builders

Completed Homes

2006 NYESLH Production per Builder
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Specialized Marketing P
2t

e Marketing A_ctivities are designed to be
broad reaching and universally relevant

— Utilize the “Push-Pull” effect of the Market

e Cause demand from Customer and desire to supply
from Builder

e Energy $mart Communities
Television series on PBS

e Print advertising

e Cooperative Advertising Incentives
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Energy Efficiency Energy Efficiency ergy $r Energy Efficiency
George E. Pataki, Governor for where you live building owners & managers cumractors & purmms in your schoal
Welcome to New York's resource X
for clean, energy-efficient products and solutions. j_j;
Energy $mart

New York Energy $mart°™ Program - a partnership between the New York State Energy Research and linter

Authority (NYSERDA) and the Public Service G

New York Energy $martS™ also brings you ENERGY STAR®, a program to reduce your energy use with |
efficient products. ?

Special Limited Time Offer on Assisted Home Performance with ENERGY STAR®

watch videos

. Homeowners & Renters Take the

~ Static Electric House Save money and energy. New Change A Light
New Pet York Energy $mart®™ offers a Challenge
Super Powers variety of easy programs and and $ave!

practical resources designed to

© Lighting application
meset your unique needs!

and products training
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New York ENERGY EMART™ PROGRAM

Buitoine PERFORMANCE INSTITUTE



Research & Education

EN EHGY STAH Foundation, Inc.

e NYSERDA works closely with the New York State
Builders Association to increase awareness and
further penetrate the market
— In 2006 we had a 11% market share.

e RESNET
e EPA




e NYESLH are tested to
ensure the finest
construction

— Utilize on site support from
Implementation, HERS
Rater/Provider, and NYSBA
REF
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e Raising the bar of excellence

— ldeals of health, safety, comfort, environment,
energy costs resonate well with Consumers and
they request of builders

— Builders in the Market have to raise up to deliver
product requested of them and keep up with
competitors
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Diverse outreach results in true success!

|

e The new construction market }‘ =
has as many types of business % =
models as there are types of .
houses.

— Key Is to make customers ask for

It and Builders automatically
deliver

— Don’t limit yourself to the big
players!




THANK YOU!

1 (877) NYSMART
www.GetEnergysmart.org

(518) 862-1090 (Albany)
www.nyserda.org



