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2008 Tour Highlights

ENERGY STAR

 Number of visitors: 30,000+
 Number of pledges: 5,528

 Number of in-depth interactions (sharing of 2+ message
points): 7,654

 Video Testimonials: 166

* High-profile local media: nearly 3 million media
Impressions ..
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Event Structure

ENERGY STAR

 Full installation is 1,500
sguare feet .

e Examples of preferred 30’ X

50’ configurations from 2008 L__
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ENERGY STAR

Example of layout — Atlanta, GA

Aerial view of layout — Chicago, IL
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ENERGY STAR

Heating and Cooling Display — Atlanta, GA
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Welcome Center/Sponsor Area — San
Francisco, CA

Kitchen Area — Plano, TX 5




What to Include in Your Proposal

1. Brief organizational
profile

2. Brief summary of your
connection to energy
efficiency education and/or
your work with EPA’s
ENERGY STAR program

3. Specify at least 2 service project ideas
—  Projects should tie into efforts of local community service groups
and/or provide a connection to the programs you offer
—  Projects should relate to key themes of Change the World, Start

with ENERGY STAR campaign as well as ENERGY STAR
gualified products, practices, and home improvement
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What to Include in Your Proposal

ENERGY STAR

4. ldentify proposed event location/target venue(s)
— Should accommodate 1,500 square foot event structure

— Location should attract foot traffic (e.g., fair, festival,
park, or tourist attraction)

5. Indicate preferred dates and times

— Four events slated to take place between August and
November 2009, but willing to receive proposals for the
March/April 2010 timeframe

— Events should be at a minimum two days (and venue
access prior to and post event)

6. Specify products and practices you intend to
highlight during your event
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What to Include in Your Proposal

ENERGY STAR

7. ldentify organizations you plan to work with in developing
and implementing your event

—  Co-sponsorship allows for
a large variety of educational
information and a wide reach
to consumers

relationships
8. Outline a preliminary
marketing plan
—  Should include past
experience in promoting events and indicate ideas for future
promotion

9. Provide contact information for your event liaison to the
EPA Event Team
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Other Considerations for Event
Planning ENERGY STAR

Promotional materials/collateral

to give to consumers during the event
—  Giveaways and event signage are often
key elements to a successful event
— Examples include: holiday LED light
strings, CFLs, reusable bags, etc.
ENERGY STAR products
—  Sponsors should be willing to
coordinate with other ENERGY STAR
partners, as relevant, to outfit the
exhibit home with products
Media and promotion

—  Sponsors should coordinate with EPA’s event public relations team on
local and regional media coverage for the event

Staffing the event
—  Sponsors should be willing to staff the event structure during event days
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Additional Information

ENERGY STAR

& The ENERGY STAR

| Pledge Is a cornerstone
CHANGE THE WORLD, START WITH ENERGY STAR .
e oy et s onray o el it et i call to action and central

First Name® E-mail*

- talking point of the Tour

| pledge to:
Replace at least ane light in m

with an ENERGY STAR choose R qualiNed home theatsr products. | plan o .
lllllllll ne. purchase a;
Hiow many bulbs do you plar 1o replace with an ENERGY STAR . o S po nSO rS I p

Make my homa haating a systam work betiar, | wilk Hona Thestar in @ B faound systam]
Sater progrm my tharmostat i 2ave anargy whik [m aslaeg o Enabie my ENERGY STAR compuler and monttor ty slaap whila
lllllll Fm away.
Huve my huating snd canling aquipmenttunad-up by s
i my air fits Choose ENERGY STAR quallfied products for my kiichen and . .
Zanl obvious ksks snd repair dsconnactions n nyhame'sduet  Laundry. | plan o purchase a:
T e signe all parties
Dish Washar
Make sura my home 15 well sealed and Insulatad | will: .
o Refrigaratar
Sanl my hona's snva lopa fauterwals, caiing, windows, doors, -
and flears] with caulk, spray fosn, or wasthar stripping, and s
—— Purchass ENERGY STAR hollday lights this holiday season: e O re WO r e g I n f ;
1 plan to by lightstrings
uuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuu rterly e-mails rom ENERGY STAR with
sl o pnamgy-savingtips.
mprice Fax

Maniar Indk-Jit Primbar
Mulii-Funation Davioe
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Next Steps

ENERGY STAR

« March 30: Deadline for responding to
EPA with 5-page proposals

 April 14: Sponsorship award notification

o April 22, 2009: Earth Day campaign
launch and announcement of
sponsorships and events
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Contact Information

ENERGY STAR

* Please direct questions about local events to:

— Melissa Klein, US EPA
202-343-9207
Klein.melissa@epa.gov

— Jessica Steiner, The Cadmus Group
Supporting EPA’'s ENERGY STAR Program

703-247-6168
msteiner@cadmusgroup.com
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ENERGY STAR

JOIN US IN THE FIGHT AGAINST GLOBAL WARMING
Taks'the ENERGY STAR® Pladge
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