Change a Light, Change the World National PR Plan At-A-Glance

Contact:

Wendy Reed, US EPA, reed.wendy@epa.gov / 202-343-9122

Products in media outreach: 

Qualified lighting fixtures and bulbs, and ceiling fan/light combination units

Key media fulfillment pieces: 

Media kit includes: Customizable Press Release Template, Campaign Backgrounder, and “Top Ten Ways to Save with Lighting.” Sending all media/consumers to energystar.gov and ENERGY STAR Hotline (1-888-STAR-YES).

Key PR angle: 

Style, Design, and Home Improvement - As related to ENERGY STAR qualified lighting

Call to action: 

Replace your home’s five most frequently used light fixtures, or the bulbs in them, with models that have earned the ENERGY STAR.

Supporting benefit statistics: 

By making this change, a household can save more than $60 a year in energy costs. If every home in America made this change, we’d prevent air pollution equivalent to the emissions from more than 8 million cars.


National PR Plan Tactics:

1. Home Improvement Show Change-Out: Pitching home improvement shows to include an energy-efficient lighting makeover as part of an episode. 
2. National broadcast outreach: Approaching morning shows to have design experts from partner manufacturers re-make a room using a variety of qualified lighting products and showing consumers how simple changing out a fixture can be. 

3. National Radio News Release: Promoting the campaign call to action and encouraging listeners to visit energystar.gov to find local rebates. 

4. National Public Radio: Pitching story angles appropriate for the content and audience of NPR’s “All Things Considered” and “Morning Edition.”

5. Targeted outreach to print media and radio: Approaching Homes writers at newspapers and radio station producers in target markets with story angles suitable to their readers and listeners. Where available and appropriate, the pitch will incorporate local information on rebates, events, etc. If we plan to do outreach in your area, we will make sure to contact partners before we begin.

6. Trade and consumer publications outreach: Pitching customized story ideas to long-lead glossies and style consumer publications, and environmental, design, and lighting trade magazines. 

