2004 Public Service Campaign

MARKETING LANGUAGE
Incorporate the following sample messages into your existing communications materials.  

Linking Your Company to the Campaign

· Join Us in Protecting the Environment “Right from Home.”    Our company is teaming up with the U.S. Environmental Protection Agency’s ENERGY STAR Program to support a new public education campaign showing how we can all help the environment, though decisions we make at home.  Simple changes can, in fact, make a big difference.
Campaign Key Fact and Call-to-Action Message

· The average house is responsible for twice the greenhouse gas emissions as the average car – according to a new public service campaign sponsored by the Environmental Protection Agency.

· You can help protect the environment right from home, following 5 simple steps recommended by EPA’s ENERGY STAR Program.

5 Steps You Can Take to Reduce Air Pollution

· Change 5 lights

Change a light, and you help change the world.  Replace your 5 most frequently used light fixtures, or the bulbs in them, with ones that have earned the ENERGY STAR, and you'll help the environment while saving money on energy bills.  If every household did it, together we'd prevent more than 1 trillion pounds of air pollution.
· Look for ENERGY STAR labeled products

When buying new products for your home, get the features and performance you want AND help reduce air pollution.  Look for ENERGY STAR-qualified products in more than 40 product categories, including lighting, home electronics, heating and cooling equipment, and appliances. 

· Heat and cool smartly

Simple steps like having your heating and cooling equipment tuned up yearly by a licensed contractor, and cleaning air filters regularly, can go a long way toward saving energy and increasing comfort at home.  When it's time to replace your old equipment, choose a high efficiency model, and make sure it's sized and installed properly.  

· Seal up your home with better insulation and duct-work

Close up those unseen cracks and gaps in your house, install adequate insulation, and choose ENERGY STAR qualified windows when replacing old windows. That way you’ll eliminate drafts, keep your home more comfortable all year round, and save a lot of energy that would otherwise be wasted. 

· Tell family and friends how they can help

We’re asking you to help spread the word that energy efficiency is good for your home and good for our environment.  So tell 5 people and together we can help our homes help us all.

Describing the Campaign 
· EPA’s new public service campaign encourages the public to look for ENERGY STAR to help prevent air pollution from home.

· The new campaign is based on the little-known but compelling fact: the average home is responsible for twice as much greenhouse gas emissions as the average car.   When we look for the government’s ENERGY STAR when shopping for products or remodeling, we’re doing our part to help prevent air pollution and global warming.

· Every household can make a difference.  The campaign explains the value of looking for the government-backed ENERGY STAR, to find products and get home improvement tips that will reduce the amount of energy we need to run our homes.

Describing ENERGY STAR 
· Products that earn the ENERGY STAR prevent greenhouse gas emissions and help protect the environment by meeting strict energy efficiency guidelines set by the U.S. Environmental Protection Agency (EPA) and the U.S. Department of Energy (DOE).  

· When you choose products that have earned the ENERGY STAR, you can trust that they meet strict energy efficiency guidelines set by the U.S. Environmental Protection Agency (EPA) and the U.S. Department of Energy (DOE).  

· Choose ENERGY STAR to make a difference for the environment while also saving energy and money.
General Facts 

· The average household spends $1,400 each year on their energy bills.  By choosing ENERGY STAR qualified products, you can cut this by 30 percent, saving more than $400 each year.

· ENERGY STAR qualified products are available in more than 40 product categories, including lighting, heating and cooling equipment, home electronics, appliances, and even new homes.

· In 2003 alone, Americans – with the help of ENERGY STAR – prevented greenhouse gases equivalent to those of 18 million cars, saved enough energy to power 20 million homes, and saved $8 billion in energy costs.

· For more information on how you (or your customers) can help protect the environment from home, visit www.energystar.gov.

