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[Insert partner name] Partners with the U.S. Department of Energy to Promote ENERGY STAR During the Third Annual Spring into a World of Savings Appliance Campaign

[Contact City, State] – [Insert partner name here] is working with the U.S. Department of Energy to encourage consumers to replace their old, inefficient appliances with ENERGY STAR qualified products.  The 2005 ENERGY STAR Spring into a World of Savings Appliance Campaign, which runs from April 15 to July 15, 2005, is the third national campaign dedicated to advancing consumer awareness and purchases of ENERGY STAR qualified appliances. 

In 2004, appliances sold and retired as a result of DOE’s Appliance Promotion produced
·  savings of $3.1 million/year in customer utility bills, over 324 million gallons/year of water, and over 22 million kWh/year of energy.  This is enough energy to light every household in Washington, DC for one month and enough water to fill the Rose Bowl two times!

This year, [Insert partner name here] will promote ENERGY STAR by [insert partner promotion/activity here]. 

Products that have earned the ENERGY STAR label are more energy efficient than other products on the market.  “The typical household spends $1,500 per year on energy bills,” says Richard Karney, ENERGY STAR Products Program Manager at the U.S. Department of Energy.  “With ENERGY STAR, you can save up to 30% per year on energy costs.”

The ENERGY STAR label appears on more than 40 kinds of consumer products. To learn more about ENERGY STAR, visit http://www.energystar.gov or call 1-888-STAR-YES. 
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