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Australian ContextAustralian Context

• Almost 20 million people (7m households) 

• Approx same size as mainland US 

• Approx 1.5% of world emissions 



Overview
Overview

• Energy Star’s integral role in product sectors


• Ongoing communications work 

• www.energyallstars.gov.au 

• Australian technical contributions 









Energy StarEnergy Star Communications
Communications 
Strategy
Strategy

•	 Aimed to raise awareness & understanding of logo 

amongst retailers (primary target) and consumers 

(secondary target)


•	 Information Kits distributed to head offices of all major 

retailers


•	 Main consumer promotion run through leading retailer 

with broadest rep. of products


•	 Ads in major daily newspapers




Energy StarEnergy Star Consumer
Consumer 
Promotion
Promotion

Outcomes :


• Level of awareness in retail sector (particularly 
for Home Electronics) is low but growing 

• Logo issues: 
• Need for logo on product as well as packaging 
• Confusion with other labels ie Energy Rating


• Media attention was significant 



•	 Energy Ministers called for database of high 
performing products – similar to FEMP 

•	 AGO working with relevant govt procurement 
bodies to implement preferencing policy 

•	 Audience 
1.	 Govt 
2.	 Business 
3.	 Public 

•	 May include non energy aspects in future ie water










•	 Current products listed: regulated in Australia 

•	 By mid-2005: products will include those covered by Energy Star 
in Australia 

•	 Specifications will be Energy Star for: 

•	 Personal Computers 

•	 Computer monitors 

•	 Imaging technology 

•	 External power supplies 



Lighting Linear fluorescent lamps 
Compact fluorescent lamps 
Low voltage lighting transformers 

Lighting ballasts 
Sensor lights 

Office Equipment Personal computers 
Computer monitors 
Computer speakers 
Printers 
Photocopiers 

Faxes 
Multifunction devices 
Scanners 
Modems 
External power suppliers 

Household appliances Air conditioners 
Electric water heaters 
Gas water heaters 
Gas space heaters 
Electric space heaters 
Refrigerators and freezers Dishwashers 
Clothes washers 
Clothes dryers 

Microwaves 
Electric rangehoods 
Coffee Machines 
Breadmakers 
Smoke alarms 
Alarm systems 
Rollerdoors 

Home entertainment Video players/recorders 
DVDs 

Televisions 
Set-top boxes 

Commercial equipment Ice Makers 
Boiling and chilled water dispensers 
Refrigerated display cabinets 

Vending Machines 
Motors 
Distribution transformers 



Other Developments
Other Developments

• Australian policy: 
• to promote international harmonisation 
• test methods and performance levels (where feasible) 
• to promote international trade (WTO, APEC) 

• External Power Supplies 
• Part of international co-operation, round robin testing, etc 
• Australia to mandate from April 2006 = Energy Star tier 1 spec 
• Marking requirement from April 2007 
• Aus will propose test method to IEC 





Other Developments
Other Developments

• Imaging Technology 
• High Efficiency products = Energy Star spec 
• Based on Energy Star test method 

• Water Dispensers 
• Australia to mandate MEPS from 2007 
• Based on Energy Star test method 
• Same spec as Energy Star 



Air Sourced Heat Pumps
Air Sourced Heat Pumps 

Energy Star Spec for ASHP 
•	 Need to explicitly include “mini-split” (US term) or non-ducted 


split airconditioners (international term) 

•	 US EPA asked AGO to develop spec, as mini-split represent 60%+ 


sales in 2004


Current Draft prepared by EnergyConsult and reviewed by Lloyd 
Harrington 
•	 Draft to EPA in March 2005 

Includes proposed definition, levels, test standard and analysis 
•	 Feedback and review by EPA required 








